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News  Execs 
Take  A 
Junket 


As  sometimes  happens,  one  good  story 
led  to  another. 

When  The  Cincinnati  Enquirer’s  Mike 
Gallagher  reported  last  summer  that  a 
former  uranium-processing  plant  con¬ 
tained  medically  valuable  radium,  he  also 
came  upon  a  much  larger  story. 

After  interviewing  hundreds  of  people 
and  reviewing  thousands  of  documents, 
Gallagher  revealed  that  the  company  hired 
to  clean  up  the  Fernald  processing  plant 
had  overcharged  the  government  millions 
of  dollars  and  jeopardized  the  safety  of 
plant  workers  and  neighbors. 

What’s  more,  Gallagher  showed  that 
government  employees  stationed  at 
Fernald  to  monitor  the  contractor  were  in 
the  dark  about  what  was  -  or  was  not  - 


being  done.  And  he  discovered  that  taxpay¬ 
ers  are  footing  a  $350  million  bill  for  buy¬ 
outs  of  private  employees  at  Department  of 
Energy  nuclear  sites  across  the  USA. 

The  stories  brought  immediate  reac¬ 
tion.  Two  senators  and  two  congressmen 
called  for  an  independent  investigation  of 
the  cleanup  company.  The  General 
Accounting  Office  has  begun  a  nationwide 
probe  into  the  way  the  Depanment  of 
Energy  supervises  plant  contractors. 

The  Enquirer’s  investigation  -  digging 
for  the  truth,  exposing  problems  and 
charting  a  path  for  improvement  -  was 
public-service  journalism  at  its  best.  That’s 
the  kind  of  journalism  regularly  encour¬ 
aged  and  achieved  under  Gannett’s  NEWS 
2000  program. 
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EDirOR6?PUBLISHER 

INT  ERNATIONAL 

YEAR  BOOK* 

The  Most  Comprehensive  Source  of  Information  About  Newspapers 
and  the  Newspaper  Industry  Worldwide 

•  The  Newspapers  •The  People  •The  Equipment  •The  Supplies  ...and  much,  much  more! 

Look  at  these  NEW  and  ENHANCED  FEATURES: 

•  NEW!  E-Mail  and  Web  site  listings  are  now  part  of  the  standard  data  included  for  dailies  in  the  U.S.  and  Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic  and  Jewish  weeklies. 

•  NEW!  Interactive  products  and  services  listings. 

•  EXPANDED  Foreign  correspondents  in  the  U.S. 

•  EXPANDED  newspaper  ad  rep  listings,  including  national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group  affiliation  AND  newspaper  rep 
(CD-ROM  with  listing  capabilities). 

•  ENHANCED,  user-friendly  exporting  functions  (CD-ROM  with  listing  capabilities). 


PART  1 

•  Section  I  -  U.S.  Dailies 

•  Section  II  -  U.  S.  Weeklies  and  Special  Newspapers 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 

•  Section  V  -  News,  Picture  and  Syndicated  Services 

•  Section  VI  -  Newspaper  Equipment/Interactive  Products  and  Services 

•  Section  VII  -  Other  Organizations  and  Industry  Services 

Find  the  people  you  really  need  with  comprehensive  lists  of  names,  titles,  areas  of  responsi¬ 
bility,  address,  phone  and  fax  numbers.  Data  for  sections  I  and  III  include  area  population,  cir-  j 
culation,  subscription  rates,  advertising  rates,  special  editions/sections,  mechanical  specifica¬ 
tions  and  more. 
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PART  2  -  WHO’S  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well  as  syndicates  and  groups.  You’ll  find  titles,  com¬ 
pany  affiliation  and  phone  numbers  for  the  most  influential  people  in  the  industry. 

CD-ROM 

Improved  Exporting  Functionality 
•  Improved  Windows  Performance 

This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully  indexed,  searchable  database 
allows  you  to  pull  out  Year  Book  information  with  the  criteria  you  select.  The  sim¬ 
ple,  menu-activated  search-and  display  capability  makes  finding  and  compiling 
data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide  range  of  formats,  including 
Word  Perfect,  Lotus,  DBF,  ASCII,  etc. 

The  CD-ROM  can  be  purchased  with  listing  capabilities,  too.  Customize  mailing  lists 
for  each  of  your  communications  projects. 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers,  Foreign  Newspa¬ 
pers,  Mechanical  Equipment  and  Who’s  Where  sections  ...  names  of  contacts  and  their  areas  of  responsibility,  plus  other  critical 
information  about  newspapers,  newspaper  suppliers  and  service  companies. 

For  answers  to  technical  questions  about  the  CD-ROM,  call  (212)  675-4380,  ext.  506. 


PRICING 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $125 
E&P  Year  Book  Part  1  Only:  $115 
E&P  Year  Book  Part  2  ‘Who’s  Where”  Only:  $35 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing  capabilities:  $495 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  Ccipabilities:  $895 
Network  versions  of  the  CD-ROM  are  available.  Please  call  (212)  675-4380, 
ext.  509  for  pricing. 


ORDER  NOW 

Mail  your  order  and  payment  to:  Editor  &  Publisher  Year  Book,  1 1  W.  1 9th  St., 
New  York,  NY  10011  -4234.  Or  to  charge  your  order  to  your  Visa/MC  account, 
call  (212)  675-4380,  ext.  509.  Payments  must  accompany  all  orders.  NY,  CA, 
DC  and  Canada  add  appropriate  tax.  Please  supply  proper  street  address  for 
UPS  delivery.  No  deliveries  will  be  made  to  P.O.  boxes. 

All  remittance  must  be  in  U.S.  dollars. 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


HEKMNDO 


A  MEDIA  GENERAL  NEWSPAPER  ' 


Florida’s  Best  Weekfy 
is  now 
America’s 
Newest  Daify 

A  vision  that  began  just  a  few  years  ago  is 
now  a  reality  for  Media  General,  Hernando 
Today  —  a  former  shopper-turned-weekly 
— has  become  a  daily  newspaper  serving  one 
of  Florida’s  fastest  growing  counties. 

A  number  of  things  made  this  possible  — 
the  news  know-how  that  earned  Hernando 
Today  the  distinction  as  Florida’s  Best 
Weekly  for  six  consecutive  years  and  the 
growing  teamwork  between  our  Hernando 
Today  and  The  Tampa  Tribune. 


Our  Story  is 
Total  Commitment 


Richmond  Times-Dispatch  The  Tampa  Tribune  Winston-Salem  Journal 
The  (Charlottesville)  Daily  Progress  Culpeper  Star-Exponent  The  (Lynchburg)  News  &  Advance 

Suffolk  News-Herald  Hernando  Today 


Our  Hernando  Q)unty  readers  have  al¬ 
ways  received  the  kind  of  local  coverage  they 
want.  Now  they  will  get  it  when  they  want 
it  —  six  times  per  week. 

At  a  time  when  many  of  our  nation’s 
communities  are  losing  their  newspapers,  we 
are  proud  to  offer  improved  news  service  to 
another  growing  Southeast  community. 


DEPARTMENTS 


SECTIONS 

14 

Campus  Journalism 

Caught  Up  In 
A  Controversy 


Endorsement  Enforcement 

Political  endorsements  may  be  a  purely  editorial  function  at 
some  newspapers,  but  for  many,  the  publisher  or  corporate 
executives  also  are  involved  in  the  process 


Calendar 


The  New 
Curmudgeon 


Newspeople 
in  the  News 


Columnist  Dropped 

A  California  newspaper  editor  dismisses  a  freelance  writer 
for  allegedly  lying  about  participation  in  a  pyramid  scheme 


Editorial 


Advertising/ 

Promotion 

Sunflower  And  Pouch 
Samples 


Court  Camera  Ban  Proposed 

California  state  task  force  recommends  that  cameras 
be  banned  from  criminal  pretrial  proceedings  and 
from  actual  trials  when  a  jury  is  not  present 


Newspaperdom 


Black  News  Execs  Take  A  Junket 

In  an  effort  to  combat  negative  accusations,  the  government 
of  Nigeria  pays  for  a  press  junket  for  some  200  black 
newspapers 


Interactive 

Communications 


Letters  to  the 
Editor 


Syndicates/ 
News  Services 
Overnight  Success  Took 
A  Long  Time 


Management  Merry-Go-Round 

The  method  and  timing  of  some  high-level  changes  at  the 
St.  Louis  Post-Dispatch  rankle  a  top  editor 


Stock  Tables 


Special  Editorial  Secticm 


Shop  Talk 
At  Thirty 

Advertising  Regulation’s 
‘State  Of  The  Union’ 


Classified 


New  award 

Anew  journalism  award  has  been 
established  by  the  Pan  American 
Health  Organization  to  recognize  out¬ 
standing  reporting  on  international  pub¬ 
lic  health  issues  in  U.S.  daily  newspapers. 

Applications,  due  by  June  30,  are 
available  by  writing  to  PAHO  Journalism 
Award,  525  23rd  Street  NW,  Washington, 
DC  20037. 

NAA  nominees 

SIX  NOMINEES  FOR  the  Newspaper 
Association  of  America  board  of 
directors  have  been  announced.  They 
will  be  voted  on  at  the  NAA  annual  con¬ 
vention  in  April. 

The  nominees  areiAlan  M.  Horton, 
senior  vice  president/newspapers, 
Scripps  Howard  Inc.,  Cincinnati; 
Boisfeuillet  Jones  Jr.,  president/general 
manager,  the  Washington  /3>s/;John  W. 
Madigan,  chairman  and  CEO,  the  Tribune 
Co.,  Chicago;  Michael  A.  Parta,  publisher, 
the  New  York  Mills  (Miim.)  Herald  and 
the  Perham,  Enterprise-Bulletin-, 
Jay  R.  Smith,  president,  Cox 
Newspapers,  Atlanta;  and  Louis  A.  Weil 
ID,  president  and  CEO,  Central 
Newspapers  Inc.,  Indianapolis. 

In  addition,  the  following  have  been 
nominated  to  officer  positions;  NAA 
chairman,  John  J.  Curley,  chairman,  presi¬ 
dent  and  CEO,  Gannet  Co.  Inc., 


Arlington,  Va.;  vice  chairman,  David  C. 
Cox,  president  and  CEO,  Cowles  Media 
Co.,  Minneapolis;  secretary,  Richard  D. 
Gottlieb,  president  and  CEO,  Lee 
Enterprises,  Davenport,  Iowa;  and  trea¬ 
surer,  Billy  Morris  HI,  chairman  and  CEO, 
Morris  Communication  Corp.,Augusta, 
Ga.  NAA  chairman  Uzal  H.  Martz  Jr., 
president  and  publisher  of  the  Pottsville 
(Pa.)  Republican,  will  remain  on  the 
board  as  immediate  past  chairman. 

AIM  ads  challenge 
NY,  Times  reports 

Accuracy  in  media,  the  conserva¬ 
tive  media  watchdog  group,  is  plan¬ 
ning  to  run  a  series  of  ads  on  the  op<d 
page  of  the  New  York  Times,  criticizing 
what  it  calls  the  Times'  “failure  to  inves¬ 
tigate  or  even  report”  about  questions 
surrounding  the  death  of  former  White 
House  aide  Vincent  Foster. 

The  first  ad  has  already  run  and  three 
others  are  slated  to  run  in  March  and 
April. 

AIM  chairman  Reed  Irvine  said  the 
Titnes  was  being  targeted  because  it  is 
“a  bellwether  for  much  of  the  media. 
The  silence  of  the  Times  dissuades 
other  media  organizations  from  pursu¬ 
ing  the  Foster  mystery.” 

No  one  from  the  New  York  Times 
responded  to  requests  for  comment. 


Camera  comment 

The  decision  by  the  Judicial 
Conference  of  the  United  States  to 
allow  circuit  courts  to  open  their  pro¬ 
ceedings  to  cameras  was  praised  by  the 
Radio-Television  News  Directors 
Association. 

In  addition,  RTNDA  president  David 
Bartlett  urged  similar  camera  access  to 
federal  district  courts  and  the  Supreme 
Court. 

Changes  at 
Herald  Tribune 

RESPONSmiUTY  FOR  CORPORATE 
management  of  the  International 
Herald  Tribune  will  go  to  the  New  York 
Times  (fo.,  effective  April  1,  according  to 
an  announcement  from  the  newspaper’s 
publisher. 

Katharine  Darrow,  senior  vice  presi¬ 
dent  of  the  Times  Co.,  and  a  member  of 
the  board  of  directors  for  the  Herald 
Tribune,  will  become  the  newspaper’s 
president,  replacing  Richard  Simmons  of 
the  Washington  Post  Co. 

On  July  1,  JohnMnocur  will  no 
longer  be  the  newspaper’s  executive 
editor.  However,  he  will  remain  with  the 
newspaper,  writing  on  a  full-time  basis. 
Michael  Getler,  deputy  managing  editor 
for  the  Washington  Post,  will  be  editor 
of  the  Herald  Tribune. 


Editor  &  Publisher  Co.  Acquires  Free  Paper  Publisher 


Editor  &  PUBUSHER  CO.,  publisher  of  Editor  & 
Publisher  magazine,  has  extended  its  coverage  of  the 
newspaper  industry  by  acquiring  Free  Paper  Publisher. 

The  sale,  whose  terms  were  not  disclosed,  was 
announced  jointly  by  D.  Colin  Phillips,  co-publisher  of  E&P, 
and  Howard  Alsbach,  founder  of  FPP,  at  the  March  meeting 
of  the  Independent  Free  Papers  of  America  in  San  Antonio. 

E&P  has  a  paid  circulation  of  about  20,000  and  a  reader- 
ship  approaching  100,0(X).  FPP,  founded  in  1990  by 
Alsbach  to  report  on  the  nation’s  free  newspapers,  has 
monthly  paid  circulation  of  about  2,0(X). 

“This  purchase  benefits  both  the  paid  and  free  puMishing 
industries,”  Phillips  said.  “It  reflects  E&Fs  commitment  to 
print  media  and  is  a  natural  extension  of  our  coverage.With 
our  resources  behind  it,  FPP  will  be  able  to  provide  readers 
with  improved  coverage  and  to  bolster  its  impressive 
growth.” 

Alsbach  will  remain  as  publisher,  working  in  Lancaster, 
Ohio. 

“I’m  excited  and  looking  forward  to  working  with  the 


E&P  staff  to  help  refine  and  move  forward  with  several 
planned  projects.  The  E&P  purchase  was  a  natural  fit,”  said 
Alsbach. 

A  graduate  of  Ohio  University's  School  of  Journalism, 
Alsbach  is  considered  an  expert  on  free  newsps^ers,  includ¬ 
ing  community  newspapers  and  shopf>ers,  and  founded  a 
group  of  free  papers  in  central  Ohio. 

Free  pap)ers  welcomed  the  announcement. 

The  acquisition  “lends  much  credibility  to  the  entire 
industry  itself,”  said  John  Jacobs,  IFPA  president.  “This  deci¬ 
sion  further  recognizes  the  strong  position  free  community 
papers  continue  to  play  in  the  overall  information  gathering 
habits  of  American  families.” 

Dick  Mandt,  president  of  the  Association  of  Free 
Community  Pap)ers,  added,  “FPP  is  widely  read  within  our 
industry.  Editor  &  Publishers  confidence  in  our  industry  is 
a  validation  of  tlie  theory  that  our  industry  is  continuing  to 
mature  as  it  continues  to  expjerience  rapid  growth.” 

Media  broker  Milton  Beckerman  of  Beckerman  Associates 
Inc.,  Madiera  Beach,  Fla.,  assisted  in  the  transaction. 
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APRIL 

14-17 


28-5/1 

28-5/1 


International  Newspaper  Marketing  Association 
Convention,  Banff  Springs  Hotel,  Banff,  Alberta 
American  Society  of  Newspaper  Editors 
Convention,  J.W.  Marriott  Hotel,  Washington,  D.C. 
Newspaper  Purchasing  Management  Association 
Conference,  Ritz-Carlton,  Houston,Texas 
Pennsylvania  Newspaper  Publishers  Association/ 
Interstate  Advertising  Managers  Association  Joint 
Advertising  Conference,The  Inn  at  Nichols  Wlage, 
Clarks  Summit,  Pa. 

Tennessee  Press  Association  Advertising/Circulation 
Conference,  Sheraton  Music  City,  Nashville 
Southeastern  Advertising  Publishers  Association 
Cx)nfcrence,Terrace  Garden  Inn,Atlanta 
Society  of  American  Business  Editors  and  Writers 
Convention,  Hotel  Intercontinental,  New  Orleans 
Newspaper  Association  of  America  Publishers 
Convention,  Waldorf-Astoria  Hotel,  New  York 
Associated  Press  Annual  Meeting,  St.  Bartholomew’s 
Church,  New  York 


ySkeYites,  Pres  cnfiH  operator 


When  you  meet  someone,  your  first  impression  is  what 
sticks  in  your  mind.  The  same  goes  for  newspapers. 

Just  ask  Times  staffer  Mike  Yates,  a  Press  craft  n 
operator.  He  and  a  team  of  Press  staffers  work  hard 
every  day  to  make  the  Times  a  great-looking  paper. 

Recently,  their  hard  work  pmd  oft  when  the  Printing 
Industries  of  America  awarded  the  Times  first  place 
in  the  One-to-Four  Color  Published  Newspaper  on 
Newsprint  Stock  category. 

We  were  the  only  newspaper  in  Florida  to  receive 
such  an  honor. 

Entries  were  judged  on  the  usual  printing  criteria: 
folding,  back-to-back  registration,  p<^r  tinting  and 
overall  craftsmanship.  The  Times  stood  out 

"The  award  is  indicative  of  what  happens  in  our  daily 
operation,”  Times  Press  Production  Manager  Dave 
Tallmadge  smd. 

That’s  right  Dave. 

Our  talented  staffers,  from  Production  to  News  to 
Advertising  and  Mariceting,  are  dedicated  to  giving 
Times  readers  an  interesting,  r 
easy-to-read,  great-looking  ' 

paper  that’s  in  a  class  by  itself. 

^.petetsburg  HKmes 

Florida’s  Best  Newsps^jer 


5-8  Association  of  National  Advertisers  Advertising 

Financial  Management  Conference,  Four  Seasons 
Ocean  Grand,  Palm  Beach,  Fla. 

5-8  Organization  of  News  Ombudsmen,  Korman  Suites 
Hotel,  Philadelphia,  Pa. 

12-14  National  Association  of  Real  Estate  Editors  Annual 
Conference,  Hilton  Hotel,  Walt  Disney  World  Village, 
Oriando,  Fla. 

17-19  National  Cartoonists  Society  Reuben  Award 
Weekend,  Waldorf-Astoria  Hotel,  New  York 

19-22  International  Federation  of  Newspaper  Publishers 
(FI^  49th  World  Newspaper  Congress,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

19-22  International  Federation  of  Newspaper  Publishers 
(Fl^  3rd  World  Editors  Forum  Conference,  Omni 
Shoreham  Hotel,  Washington,  D.C. 

29-6/1  Association  of  Alternative  Newsweeklies 
Convention,  Red  lion  Inn,  Salt  Lake  City 


JUNE 

2-5 


Newspaper  Association  of  America  Classified/ 
Research  Conference,  Sheraton  Harbor  Island 
Resort,  San  Diego 

Association  of  National  Advertisers  Business-to- 
Business  Marketing  Communications  Conference, 
Ritz  Carlton,  Palm  Beach,  Fla. 

National  Association  of  Hispanic  Journalists, 
Sheraton  Hotel  and  Towers,  Chicago 
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THE  NEW  CURMUDGEON  by  thom  as  w  inshh’ 


Drumbeat  Against 
Press  Drones  On 


Everyone  is  piling  on 

these  days  about  the  short¬ 
comings  of  television  and 
newspapers,  particularly 
their  coverage  of  the  presi¬ 
dential  campaign. 

Let  the  press  bashing  go  forward.  Hit 
’em  again,  harder,  harder.  For  there  may 
yet  be  time  for  news  managers  to 
respond  to  these  repeated  wake-up 
calls.The  presidential  campaign  still  has 
several  months  to  go. 

Simply  put,  the  public  is  giving  the 
press  the  royal  brushoff.The  folks  think 
we’re  out  of  touch  with  what’s  on  their 
minds,  that  we’re  too  superficial  and, 
consequently,  too  often  just  plain 
wrong. 

My  dosage  of  nasty  pills  comes  from 
the  mouths  of  two  thoughtful  working 
stiffs  and  perhaps  the  media’s 
staunchest  defender,  where  it  counts. 
The  colloquy  took  place  recently  at 
Sotheby’s  in  New  York,  of  all  places,  in  a 
public  “conversation”  among  Floyd 
Abrams,  godfather  of  the  First 
Amendment;  Fred  Graham  of  Court  TV 
and  Jonathan  Alter,  Newsweek'^  critic 
extraordinaire. 

The  discussion  was  labeled  “Mad 
about  the  Media,”  so  fashioned  by 
“Conversations  at  Sotheby’s”  creator 
Inger  McCabe  Elliott.  The  dialogue 
went  like  this. 

Abrams:  Why  are  outsiders,  like 
McGovern,  Brown,  McCarthy,  etc., 
ignored  when  they  are  on  the  stump, 
and  then  when  they  do  have  a  success, 
it  always  is  presented  as  a  “surprise”? 

Alter:  Even  worse,  why  does  the 
press  later  on  say  so  smugly,  it  wasn’t  a 
surprise  to  anyone?  “The  press  should 
give  up  on  predictions  and  stick  to  its 
strength;  dig  deeper  and  analyze  the 
forces  at  work  in  political  contests.” 
Graham:  Television  is  corrupting  both 


Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the 
International  Center  for  foumalists 
in  Washington,  D.C.  His  column 
appears  monthly. 


politics  and  itself:  “Whenever  a  candi¬ 
date  starts  to  talk  substance,  he’s  dis¬ 
missed  as  a  policy  wonk  and  the  lights 
go  out.The  whole  structure  of  televi¬ 
sion  coverage  is  punch  and  counter¬ 
punch.” 

Alter  And  what’s  more,  the  TV 
reporting  scene,  with  all  its  cameras, 
booms,  and  lights  has  become  a  threat 
to  the  physical  safety  of  both 
reporters  and  those  being 
interviewed. 

Graham:  “Pack  journalism 
is  like  birds  on  a  wire.  When 
one  jumps,  they  all  jump  at 
the  same  time  and  fly  away.” 

Abrams:  About  inaccura¬ 
cies  —  “Why  shouldn’t 
newspaper  corrections  carrj’^ 
the  names  of  both  the  writer 
and  the  principal  editor  who 
handled  the  story?” 

Alter:  “Our  adversary  culture  has 
intruded  itself  into  the  media.  I  think  of 
Crossfire.  Instead,  I  wish  we  all  would 
spend  more  time  writing  about  what  is 
working,  rather  than  dwelling  on  what 
doesn’t  work.” 

Abrams:  National  campaigns  do  serve 
as  a  useful  reality  check  for  the  press. 
“For  instance,  in  this  campaign,  we’ve 
learned  that  the  ‘Contract  with  America,’ 
which  has  so  preoccupied  the  congress 
and  the  press,  simply  had  no  legs  with 
the  public.” 

And  about  civic  journalism. 

Alter:  “It  is  not  yet  well  enough 
defined.  Some  in  the  press  have  done  it 
well,  and  some  have  done  it  sloppily.  It’s 
all  in  the  execution.  But  the 
Washington  Post  has  been  a  little  too 
simplistic  in  its  criticism.” 

Graham:  “Civic  journalism  to  me  con¬ 
notes  too  much  feel-good  news.  But  for 
the  press  to  just  point  out  the  problems 
certainly  isn’t  enough.” 

So  much  for  the  “Conversation  at 
Sotheby’s”  by  three  guys  who  know 
their  stuff  and  care  deeply  about  seri¬ 
ous  journalism. 

RS.The  summary  of  entries  for 
Pulitzer  Prizes  this  year  underscores  so 


many  trends  in  the  newspaper  busi¬ 
ness.  Editorial  writing  is  the  only  cate¬ 
gory  that  had  more  entries  since  1992. 
Cartoons,  criticisms  and  feature  writing 
are  holding  their  own.  So  arc  national 
reporting  and  explanatory  journalism. 
International  reporting  and  spot  news 
entries  have  dropped  markedly.  Spot 
news  photography  also  is  way  off. 

EPS.  Jim  Willse,  edi¬ 
tor  of  the  Newark  Star- 
Ledg/er,  thinks  he  inad¬ 
vertently  has  nicked 
the  flow  of  e-mail  mes¬ 
saging. 

“In  his  recently 
redesigned  newsroom, 
the  restrooms  were 
located  at  the  opposite 
end  fipom  the  copy 
desk. 

“As  a  result,”  says 
Willse,  “editors  must  walk  past  the 
reporter’s  area  —  that  forbidden  territo¬ 
ry  —  to  reach  the  restrooms.  Why,  they 
even  talk  to  each  other  once  in  a 
while.” 


Clinton  goes 
on  background 

PRESIDENT  CLINTON  SPENT  hours 
recently  with  the  pool  reporters 
aboard  Air  Force  One,  but  his  comments 
were  for  deep  background  only,  not  for 
attribution  to  the  source,  and  reporters 
were  not  allowed  to  take  notes. 

According  to  published  reports,  the 
president  wanted  to  help  rei^rters 
understand  his  thinking  —  a  “psych 
background,”  according  to  the  White 
House  —  but  he  did  not  want  his  com¬ 
ments  to  make  news,  as  happened  earli¬ 
er  when  he  talked  casually  to  reporters 
about  the  nation  being  in  a  “funk.” 

Reportedly,  there  was  nothing  partic¬ 
ularly  newsworthy  in  the  president’s 
comments,  which  ranged  from  what 
books  he  was  reading  to  concerns 
about  his  daughter’s  dating. 
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Politicians  As  Pundits? 


E&? 


POLITICIANS  AS  NEWSPAPER  columnists  —  good  or  not  so  good  a 
practice? 

On  the  surface,  there  seems  to  be  nothing  wrong  with  it. 
“They’ve  been  able  to  observe  the  woridngs  of  government  as  an 
insider,”  says  Mark  Mathes,  managing  editor  of  Tribune  Media  Services. 

“People  with  service  in  politics  bring  a  unique  and  valuable  voice  to 
of>-ed  pages,”  says  Steve  Christensen,  vice  president/general  manager  of 
the  Los  Angeles  Times  Syndicate. 

But  Alan  Shearer,  editorial  director/general  manager  of  the  Washington 
Post  Writers  Group,  says  his  syndicate  has  turned  down  every  politician 
inquiring  about  syndication.  Why?  “They  may  have  an  agenda,”  he  said. 

So  do  many  columnists  with  journalism  backgrounds,  some  argue.  But 
those  columnists  are  not  using  their  columns  to  set  the  stage  for  their 
own  next  political  campaign.  And  while  many  of  those  columnists  may 
have  leanings  to  the  left  or  right  —  and  their  writings  may  reflect  that 
—  they  are  not  likely  to  be  serving  in  a  next  administration. 

Yes,  the  First  Amendment  gives  anybody  the  right  to  write  a  column 
and  have  a  newspaper  publish  it.  And  yes,  if  a  column  is  on  the  op-ed 
page,  the  columnist  has  a  right  to  take  a  particular  viewpoint. 

But  when  the  sole  purpose  of  the  columns  written  is  to  set  the  stage 
for  a  candidacy  or  to  tear  down  the  party  in  power  for  personal  political 
gain,  then  it  is  going  to  raise  some  negative  questions  in  the  minds  of 
readers.  As  self-syndicated  political  satirist  Rick  Horowitz,  himself  a  for¬ 
mer  Capitol  Hill  assistant,  said,  it’s  like  giving  some  of  these  columnists 
“three  years  of  free  publicity  to  set  up  their  next  run.” 

With  the  credibility’  of  newspapers  being  questioned  by  scores  of 
today’s  readers,  it  behooves  editors  to  monitor  these  columns  carefully 
—  especially  during  a  presidential  election  year.  If  the  columns  contain 
pure  campaign  rhetoric  and  little  analysis,  perhaps  they  should  be  run 
instead  as  paid  political  advertisements.  — J.C. 
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Black 
papers 

should  get 
their  act 
together 

The  pubushers 

of  the  nation’s 
black  newspapers 
wonder  out  loud  why 
their  papers  are  so 
blissfully  ignored  by 
virtually  everyone 
outside  the  African- 
American  community 
—  and  by  many  peo¬ 
ple  within  the 
African-American 
community. 

Maybe  that’s  the 
real  reason  the 
National  Newspaper 
Publishers 
Association/Black 
Press  of  America 
selected  Minister 
Louis  Farrakhan  as  its 
first  “Newsmaker  of 
the  Year”  —  to  draw 
attention  to  black 
newspapers,  fully 
aware  that  their  selec¬ 
tion  of  the  controversial  Nation  of 
Islam  leader  would  itself  be  contro¬ 
versial. 

If  that’s  the  case,  then  the  nation’s 
black  newspapers  are  likely  to  get  far 
more  than  they  bargained  for. 

Too  many  black  newspapers  are 
still  locked  in  the  protest  culture  of 
the  1960s  and  1970s,  abdicating  their 
responsibility  to  hold  black  communi¬ 
ty  leaders  accountable  when  they 
betray  the  community’s  trust  —  and 
then  have  the  nerve  to  scream, 
“Racism!”  when  the  mainstream  press 
takes  up  the  slack. 

By  practicing  this  double  standard, 
is  it  any  wonder  that  black  newspa¬ 
pers  aren’t  taken  seriously  anymore? 

Is  it  any  wonder  that  journalists 
working  at  black  newspapers  today 
have  little  hope  of  entering  the  main¬ 
stream  press  0  remember  when  black 
newspapers  in  the  1970s  were  fight¬ 
ing  a  losing  battle  with  the  main¬ 
stream  press  to  hold  on  to  their  most 
talented  journalists)? 


Good  for  him 


Is  it  any  wonder 
that  black  newspa¬ 
pers  have  been 
steadily  losing  readers 
and  advertisers  to  the 
five  major  national 
magazines  —  Ebony, 

Jet,  Essence,  Emerge 
and  Black  Enterprise 

—  who  aren’t  afraid 
to  call  black  commu¬ 
nity  leaders  on  the 
carpet  when  it 
becomes  necessary  to 
do  so? 

With  the  notable 
exception  of  the 
Chicago  Daily 
Defender,  the  nation’s 
black  newspapers 
today  are  a  sickly 
shadow  of  what  they  Charles  Reinken 

were  25  years  ago.  If  j  Fayetteville,  N.C. 

they  are  to  survive,  ! 

the  nation’s  black  | 

newspapers  must  I 

take  off  their  blinders  | 

and  tell  it  like  it  is  =  A  RECENT  ARTICLE,  “Lone  Star 
about  black  America  i  Launch”  (M&P,  March  23,  p.  9), 

—  warts  and  all.  j  incorrectly  stated  that  Gary  Hardee  of 

I  the  Fort  Worth  (Texas)  Star-Telegram,  is 
D.B.  Skeeter  !  joining  the  staff  of  the  Arlington 
Sanders  j  Morning  News.  Hardee  remains  with 
Burlington,  Vt.  j  the  Star-Telegram,  as  Arlington  editor. 


Newspaperdom‘ 


IN  REGARD  TO  the  racist  readers 
who  slam-dunked  the  Mooresville, 
Ind.,  Times  (f&P,  March  9)  over  a  photo 
of  a  white  woman  kissing  a  black  athlete 
at  a  charity  event,  good  for  company 
president  Maik  Kendall  for  saying  he  was 
“delighted  and  proud  that  they  are  no 
longer  our  subscribers.” 

This  recalls  an  incident  involving 
Woodrow  Wilson  shortly  before  the  1916 
election.  He  received  an  angry  telegram 
fiom  a  citizen  who  threatened  him  with 
the  loss  of  a  bloc  of  votes  if  he  didn’t 
swing  America  into  the  war  in  Europe  on 
Germany’s  side.  Wilson  promptly  wired 
back;  “Your  telegram  received.  I  would 
feel  deeply  mortified  to  have  you  or  any¬ 
one  like  you  vote  for  me.” 


50  YEARS  AGO. . .  In  a  post¬ 
war  epidemic,  there  are  42  so- 
called  daily  newspapers  or 
news  sheets  being  published 
in  Paris. 

The  State  Department’s 
Advisory  Committee  on  Mass 
Communications  is  exploring 
proposals  for  UNESCO, 
including  the  improvement 
and  enlarging  of  international 
press  communications  facili¬ 
ties,  guaranteeing  equality  of 
access  to  news  sources  and 
transmission  facilities  for  all 
reporters,  elimination  of  cen¬ 
sorship  and  exchange  of  writ¬ 
ers  across  national 
boundaries. 

E&P  objected  to  proposals 
for  a  system  of  international 
accreditation  for  correspon¬ 
dents  and  a  code  of 
professional  behavior 
because  they  would  call  for 
an  international  police  force 
to  enforce  them. 


From  Editor  &  Publisher 
April  6,  1946 


“I’m  probably  addicted 
to  laughter. 

I  should  be  going  | 

toMuEiien  * 

or  something." 

-Robin  Williams 


For  more  information  call  Dave  Barber  at  212-715  2131 
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EVERY  SATURDAY  SINCE  1884 
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Endorsement 

Enforcement 


EVC^APER  ENDORSEMENTS 
generally  are  thought  to  be 
'^^e  Acred  province  of  editor- 
'^(|1  writers  and  editors. 

iif  publishers  occasionally 
e^fWpise  their  influence  in 
other  sections  of  the  newspa¬ 
per,  many  believe,  the  putative 
wall  between  advertising  and 
editorial  reaches  its  apex  on 
the  editorial  page. 

At  the  Atlanta  Journal  and 
Constitution,  for  example,  “The  publisher  does  not 
communicate  or  participate  in  editorial  board  dis¬ 
cussions  about  endorsements,”  said  editorial  page 
editor  James  Wooten. 

For  many  newspapers,  however,  publishers  or 
corporate  officers  hold  a  seat  on  the  editorial  board. 
In  those  instances,  endorsements  may  be  guided  by 
editorial  writers  or  editors,  but  are  presided  over  by 
a  publisher  with  the  ultimate  authority  to  enforce 
his  or  her  ovra  choice. 

At  the  Philadelphia  Inquirer,  endorsements  are 
“strictly  an  editorial  board  function,”  according  to 
Jane  Eisner,  editorial  page  editor. 


But,  Eisner  added,  the 
Inquirer's  publisher  is 
“invited  to  take  part”  in 
endorsement  discussions,  and 
holds  final  authority  over  the 
board’s  endorsement  picks. 

“Theoretically,  I  can  over¬ 
turn  the  majority  vote,  the  edi¬ 
tor  can  overturn  my  vote,  and 
the  publisher  can  overturn 
the  editor’s  vote,”  Eisner  said. 
“All  of  us  want  that  never  to 
happen  if  we  can  help  it. 

“Only  in  the  rarest  of  circumstances  would  I  over¬ 
turn  anything,”  Eisner  added.  “If  you’re  going  to  go 
through  the  whole  process  of  taking  a  vote,  then 
you  should  respect  the  vote.” 

Similarly,  Rena  Pederson,  editorial  page  editor  for 
the  Dallas  Morning  News,  describes  the  newspa¬ 
per’s  “combination  system”  to  arrive  at  endorsement 
decisions. 

After  interviewing  candidates,  the  Morning  News 
editorial  page  staff  votes  on  their  choice.  A  report  is 
then  made  to  the  publisher,  who  in  turn  holds  dis¬ 
cussions  with  executives  of  corporate  parent  A.H. 
Belo.Then,  Pederson  said, “we  go  from  there.” 

Of  course,  if  the  publisher  happens  to  own  the 
newspaper,  editorial  consensus  —  with  or  against 
the  publisher  —  in  the  end  may  not  count  for 
much. 

Nackey  Loeb,  president,  publisher  and  owner  of 
the  Manchester,  N.H.,  Union  Leader,  says  the  edito¬ 
rial  staff  was  comfortable  with  her  decision  to 
endorse  Pat  Buchanan  in  New  Hampshire’s  Repub¬ 
lican  primary. 

“We  discuss  issues  on  a  regular  basis  amongst  us, 
and  the  consensus  was  that  Patrick  Buchanan  was 
the  only  candidate  who  stood  for  the  things  that  we 
could  go  for,”  Loeb  explained. 

“I  think  the  decision  was  unanimous,  yes,”  Loeb 
added.  “We  try  to  do  things  on  a  team  basis  and  this 
is  all  part  of  it.” 

The  Union  Leader  does  not  have  an  editorial 
board,  and  editorial  page  editor  Richard  Lessner 
acknowledged  Loeb’s  input  into  the  endorsement 
process. 

“It’s  her  newspaper,  so  she  plays  a  rather  large 
role,”  Lessner  said.  However,  “the  Union  Leader 
endorsed  Pat  Buchanan  over  George  Bush  in  1992, 
so  it  was  no  surprise  that  the  newspaper  endorsed 
him  again  in  September.” 

Every  four  years,  editors  for  Scripps  Howard 


Who  picks 
the  candidates? 
It's  not 

always  the  editors 


BY  DOROTHY  GIOBBE 


Nackey  Loeb,  president,  publisher  and  owner  of  the  Manchester 
(N.H.)  Union  Leader,  says  the  editorial  staff  was  comfortable  with 
her  decision  to  endorse  Pat  Buchanan  in  New  Hampshire's 
Republican  primary.  The  Union  Leader  does  not  have  an  editorial 
board,  and  editorial  page  editor  Richard  Lessner  acknowledged 
Loeb's  input  into  the  endorsement  process.  "It's  her  newspaper, 
so  she  plays  a  rather  large  role,"  Lessner  said. 
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Endorsements  —  Influential  Or  Irrelevant? 


TO  WHAT  DEGREE  do  newspaper  endorsements  affect 
voter  decision-making?  Are  they  at  best  preaching  to  the 
choir,  or  at  worst,  ignored? 

“We  worry  about  it  a  lot  and  we  sometimes  joke  and  say 
that  our  endorsements  are  the  kiss  of  death,”  said  Jane  Eisner, 
editorial  page  editor  for  the  Phitadelphia 
Inquirer. 

The  Inquirer,  Eisner  said,  is  woiking  on 
ways  to  make  endorsement  choices  “more 
credible”  to  readers. 

“We  need  to  explain  to  our  readers  how  we 
come  to  our  endorsements,  in  terms  of 
process,  and  we  have  to  be  a  whole  lot  more 
in  touch  with  vliat  our  readers  care  about  in 
elections  and  probe  those  issues  on  their 
behalfT  Eisner  said. 

Generally,  editors  :^ree  that  newspaper 
endorsements  have  more  clout  in  a  load  or 
state  election  than  in  a  national  contest. 

“I  think  there  is  an  inverse  ratio  between 
visibility  and  influence  of  editorial  endorse¬ 
ments,”  said  Mindy  Cameron,  editorial  page  edi¬ 
tor  for  the  Seattle  Times. 

“The  more  high  profile  an  election,  such  as 
a  presidential  election,  the  less  influence  a 
newspaper  endorsement  has.  “We  hear  anec¬ 
dotal  evidence  like  that  all  the  time,”  she  said. 


“Newspaper  endorsements  are  one  more  voice  in  the 
debate,”  said  Bob  Kitde,  editorial  page  editor  for  the  San 
Diego  Union-Tribune. ‘"hi  California,  I  think  we  have  the 
most  influence  on  the  ballot  propositions,  because  the  issues 
are  extremely  complex  and  I  think  that  voters  look  to  us  for 
guidance.” 

Ted  Burrrows,  editorial  page  editor  of  the 
Stuart  (Fla.)  News,  said  he  isn’t  sure  to  vdiat 
extent  his  newspaper’s  recommendations  sway 
voters.  “We  have  tried  to  grapple  with  that  over 
the  years,  and  it’s  really  hard  to  say  —  we  don’t 
keep  score  over  who  we’ve  recommended 
and  goes  on  to  win  an  election,”  he  said. 

“We  think  we  have  some  effect.  People 
write  or  call  us  to  say  thank  you,  or,  to  holler  at 
us,  but  one  way  or  another,  people  do  take 
notice,”  Burrows  added. 

Mike  Oakland,  editorial  p£^  editor  of  the 
Olympia,  Wash.,  Olympian  cites  anecdotal  evi¬ 
dence  provided  by  poll  workers  at  election 
time. 

“We  do  a  wrap-up  about  a  week  before  the 
election,  and  it’s  all  on  one  page  with  our 
endorsements,”  he  said. 

“The  poll  workers  tell  us  that  a  lot  of  people 
bring  the  wrap-up  in  with  them  when  they 
vote.”  — Etorothy  Gkibbe 


"We  worry  about  it  a  lot 
and  we  sometimes  joke 
and  say  that  our 
endorsements  are  the 
kiss  of  death.” 

—  Jane  Eisner,  editorial 
page  editor,  Philadelphia 
Inquirer 


newspapers  gather  to  “deliberate,  debate  and  vote” 
for  a  presidential  candidate  whom  all  newspapers  in 
the  chain  then  publicly  endorse,  said  Ted  Burroughs, 
editorial  page  editor  for  the  Stuart  (Fla.)  News. 

“For  everything  else,  we  do  that  here,”  Burroughs 
said.  “Our  editorial  board  is  made  up  of  senior  edi¬ 
tors  and  we  make  our  own  decisions  on  our  rec¬ 
ommendations.” 

The  publisher  also  is  involved  in  the  endorsement 
process  at  Des  Moines  Register,  said  editorial  page 
editor  Richard  Doak. 

Publisher  Charles  Edwards  “isn’t  the  dictatorial 
type,”  Doak  said,  and  there  hasn’t  been  any  strong 
disagreement  among  the  staff  about  whom  to 
endorse.  “There  have  been  cases  where  the  pub¬ 
lisher’s  view  has  prevailed  and  others  viiere  the  staff 
consensus  has  prevailed,”  he  continued.  Recently,  the 
newspaper  ended  up 
endorsing  Bob  Dole  in 
the  state’s  Republican 
primary  even  though 
“the  publisher  probably 
was  more  inclined  to 
Steve  Forbes  than  the 
rest  of  us  were,”  said 
Doak. 

Mindy  Cameron,  edi¬ 
torial  page  editor  for  the 
Seattle  Times  remem¬ 
bered  a  recent  congres¬ 
sional  district  election 


when  “the  publisher’s  influence  prevailed,”  but  added 
that  “it’s  a  rare,  rare  exception.” 

“But  I  would  make  that  tradeoff  anytime,” 
Cameron  said.  “I’d  take  a  publisher  —  who  occa¬ 
sionally  exercises  his  influence  —  over  corporate 
ownership  anytime.” 


Arrests  In  Detroit 

OCALLY  PROMINENT  RGURES  such  as  Detroit 
Roman  Catholic  Bishop  Thomas  Gumbleton  and  for¬ 
mer  United  Auto  Workers  president  Douglas  Fraser 
are  getting  themselves  arrested  in  front  of  the 
Detroit  News  building  supporting  striking  Detroit 
newspaper  employees. 

Three  times  since  March  6,  political,  religious  and 
labor  leaders  have  blocked  doorways  and  drive¬ 
ways  at  the  downtown  newspaper  building  in  sup¬ 
port  of  the  nine-month-old  strike  against  the  jointly 
produced  News  and  Detroit  Free  Press  by  six  pro¬ 
duction,  circulation  and  journalists  unions. 

The  demonstrations  have  been  organized  by  a 
group  calling  itself  Readers  United  in  Search  of 
Quality  Journalism.  In  addition  to  Bishop  Gumble¬ 
ton  and  Fraser,  those  arrested  include  Detroit  City 
Council  president  Maryann  Mahaffey,  the  president 
of  a  suburban  school  board,  several  nuns,  priests  and 
Protestant  ministers,  the  state  president  of  the 
National  Organization  for  Women  and  local  union 
officers  and  staff  workers. 


Richard  Doak 
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Columnist 

Dropped 


((CALIFORNIA  EDITOR  dropped  a  prominent  free- 
,^|itice  columnist  for  allege^  tying  about  her  partic- 
ijil^on  in  a  pyramid  scheme  that  has  created  a 
j  c4|l|munity  scandal. 

tlS|en,  Porter,  executive  editor  of  the  Desert 
■)'  SumH  posh  Palm  Springs,  told  readers  about  her 
decUlAn  in  her  own  column. 

“■^en  a  freelance  writer  works  in  the  name  of 
the  Desert  Sun,  they  are  held  to  a  high  standard,” 
wrote  Porter. 

“When  the  p>erson  fails  to  meet  those  standards, 
it’s  time  to  part  company.” 

Porter  said  the  social  scene 
colunuiist,  Gloria  Greer, 
admitted  investing  in  and 
soliciting  money  for  the  pyra¬ 
mid,  after  denying  it  several 
times. 

In  the  Ponzi-like  pyramid, 
which  has  flared  up  across 
the  country.  Porter  noted, 
“Prominent  community  lead¬ 
ers,  elected  and  appointed 
officials  and  social  arbiters 
use  their  influence  and  posi¬ 
tion  to  charm,  coerce,  and 
otherwise  pressure  friends, 
relatives,  associates,  employ¬ 
ees,  clients  and  even 
strangers  to  invest  $500, 
$2,000  or  more  in  a  scheme  that  promises  quick 
riches.” 

The  Palm  Springs-area  pyramid,  which  reputedly 
violates  California  law,  has  brought  an  investigation 
by  the  Riverside  County  District  Attorney’s  office. 

Raids  by  law  enforcement  officers  have  targeted 
the  homes  of  leading  citizens,  including  the  presi¬ 
dent  of  the  local  community  college  and  two  mem¬ 
bers  of  Desert  Sands  Unified  School  District.Three 
college  offices  also  were  searched. 

Quoting  DA.  investigators,  the  Sun  reported 
recently  that  the  promise  of  fuitastic  gains  lured 
hundreds  of  local  residents  into  paying  money  into 
tire  pyramid. 

Some  Sun  staffers  were  among  those  solicited, 
but  they  said  they  did  not  get  involved,  according 
to  Porter,  who  added:  “I  believe  them.” 

The  editor  told  E&P  she  decided  to  go  public 
with  Greer’s  dismissal  because  the  perception  of 
the  paper’s  “ethical  behavior”  was  at  stake  and 
because  of  the  columnist’s  “high  profile”  in  the 
community. 

Greer,  who  hosts  an  entertainment  program  on 


the  Palm  Springs  television  station  and  publishes  a 
magazine,  is  well  known  in  the  city’s  social  circles. 

In  an  interview  with  E&P,  she  said  Porter’s  col¬ 
umn  contained  “discrepancies,  which  will  be 
addressed  at  the  proper  time  and  in  the  proper 
marmer.” 

Potter,  who  joined  the  Gannett  daily  Feb.  12,  said 
in  her  column:  “As  editor  of  the  Desert  Sun,  I  hold 
a  place  of  public  trust.  If  I  engage  in  illegal  activity, 

I  expect  to  be  held  accoimtable  for  it.  That’s  what 
a  newspaper  does:  it  holds  each  of  us  who  live 
here  accountable  for  our  actions,  both  good  and 
bad. 

“It  is  a  place  where 
we  will  debate  over  what 
the  community  stands  for 
and  how  it  can  be  better 
than  it  is.  As  long  as  I  am 
editor,  it  will  not  be  a 
place  where  we  hide 
from  the  embarrassments 
of  our  mistakes  or  the 
consequences  of  those 
mistakes  ....  I  need  to  trust  the  people  who  write 
for  you.” 

Porter  told  E&F.  “This  was  an  issue  of  credibility 
and  trust.” 

Greer,  a  retired  reporter  for  the  Riverside  Press- 
Enterprise  and  before  that  a  Daily  Variety  writer, 
said  in  the  interview  that  she  had  taken  part  in  the 
pyramid,  asked  one  friend  to  join,  and  invested 
$1,000  of  her  own  money,  which  was  returned  at 
her  request. 

“I  was  assured  it  was  not  illegal,”  Greer  said.  “I 
have  never  done  anything  illegal  in  my  life.” 

Porter  contended  that  Greer’s  involvement  in 
the  pyTamid  while  associated  with  the  newspaper 
showed  “poor  judgment.” 

Besides,  the  editor  added,  she  has  not  been  hon¬ 
est  about  it. 

Porter  said  “fon  mail”  has  been  running  95%  in 
fiivor  of  her  eliminating  Greer’s  column  and  that 
support  from  her  staff  “has  made  me  humble.They 
know  where  I’m  coming  from.” 

A  spokeswoman  for  KMIR,  an  NBC  affiliate  TV 
station,  which  airs  Greer’s  “Stars  on  the  Desert” 
program,  said:  “We  don’t  take  issue  with  what  Glo¬ 
ria  Greer  does  on  her  own  time.” 

Greer  was  quoted  in  a  Desert  Sun  story  as  say¬ 
ing  she  knew  many  residents  involved  in  the  pyra¬ 
mid,  but  that  most  believed  it  was  harmless. 

“I  think  many  people  got  into  it  very  innocently, 
and  certainly  not  as  a  scam,”  she  said. 


California  editor 
lets  freelance 
social  scene 
writer  go  for  her 
allegedly  lying 
about  her 
participation  in  a 
pyramid  scheme 


“I  was  assured 
it  was  not  illegal,'’ 
Greer  said. 

“I  have  never  done 
anything 
illegal  in  my  life.” 
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Court  Camera 
Ban  Proposed 


CAUFOW'aA  STATE  task  force  recently  recom¬ 
mended  that  cameras  be  banned  from  criminal  pre¬ 
trial  proceedings  and  from  actual  trials  when  a  jury 
is  not  present. 

Its  recommendation  was  made  to  the  state  Judi¬ 
cial  Council,  which  appointed  the  panel  to  examine 
the  tesue  of  cameras  in  the  courtroom  following  the 
controversy  over  the  filming  of  the  O.J.  Simpson 
double  murder  trial. 

The  council  sets  policy  for  California  courts 
whose  judges  currently  have  the  discretion  of  per¬ 
mitting  or  banning  cameras  in  their  courtrooms. 

The  task  force  heard  argu¬ 
ments  from  lawyers  and 
judges  opposed  to  cameras 
and  representatives  of  the 
print  and  broadcast  media, 
who  urged  that  the  discre¬ 
tionary  system  be  continued. 
They  contended  the  much- 
criticized  “circas”  atmosphere 
of  the  Simpson  trial  occurred 
outside  the  courtroom  and 
was  not  created  by  the  pool 
television  and  still  cameras 
inside. 

Made  up  mostly  of  judges 
and  lawyers,  the  task  force 
also  recommended  that  pho¬ 
tographers  not  be  allowed  to 
shoot  pictures  of  courtroom 
spectators. 

The  prohibition  on  pretrial 
proceedings  would  include 
arraignments,  bail  hearings, 
pretrial  motions  and  jury 
selection.  Also  off-limits  to  cameras  would  be  crimi¬ 
nal  and  civil  proceedings  where  a  jury  is  not  present 
except  for  post-verdict  proceedings. 

The  Judicial  Council,  which  sets  policy  for  Cali¬ 
fornia  courts,  will  act  on  the  committee’s  report  in 
May.  It  can  accept  all,  some  or  none  of  the  task 
force’s  recommendations.  However,  the  council  is 
expected  to  impose  some  restrictions  on  cameras  in 
the  courtroom. 

Los  Angeles  attorney  Kelli  Sager,  who  has  repre¬ 
sented  print  and  broadcast  media  in  a  number  of 
access  cases  before  judges,  said  that  forbidding  pre¬ 
trial  camera  coverage  “would  be  an  unfortunate  lim¬ 
itation  because  many  cases  are  decided  in  the  pre¬ 
trial  phase.” 

“I  hope  the  council  will  not  err  on  the  side  of 
something  that’s  been  working  in  California  for  the 


California  state 
task  force 
recently 
recommended 
that  cameras  be 
banned  from 
criminal  pretrial 
proceedings  and 
from  actual  trials 
when  a  jury  is 
not  present 


past  15  years.  I  also  believe  the  public  needs  to  see 
what  happens  in  the  courtroom  when  the  jury  is 
not  present  as  well  as  when  it  is.” 

Sager,  who  argued  for  camera  coverage  during 
the  Simpson  trial,  added,  however,  that  she  was 
encouraged  by  the  fact  that  the  task  force  did  not 
wholly  rule  out  cameras  in  the  courtroom. 
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Appeals  Court 

Allows  Cameras 
In  Courtrooms 


G  A  LONG-HELD  rule,  the  United  States 
of  Appeals  for  the  9th  District  will  permit 
rage  of  its  proceedings  by  still  cameras  and 
lo  and  television. 

The  San  Francisco-based  court,  the  nation’s 
largest  with  28  judges  from  Montana  to  Guam,  put 
some  strings  on  its  ruling  for  broadcasters.  They 
must  apply  for  permission  in  each  case  to  a  three- 
judge  panel,  which  may  set  special  restrictions. 

The  ruling  applies  only  to  the  9th  District  and 
does  not  include  the  federal  district  courts,  which 
ban  photography. 

Still,  the  decision  bucks  a  trend  —  particularly  in 
California  state  courts  —  tow’ard  camera  blackouts 
in  the  courtroom. 

The  ban  is  considered  a  fallout  from  the  O.J.  Simp¬ 
son  trial,  which  drew  complaints  of  creating  a  “cir¬ 
cus”  atmosphere. 

The  new  appellate  court  ruling  allows  cameras 
for  most  cases,  including  civil 
appeals  and  most  death- 
penalty  hearings,  but  not  ordi¬ 
nary  criminal  appeals. 

The  ruling  followed  a 
recent  announcement  by  the 
U.S.  Judicial  Conference 
allowing  federal  appeals 
courts  discretion  to  permit 
cameras.  The  conference 
decision  did  not  apply  to  the 
U.S.  Supreme  Court  or  federal 
district  courts. 


Still,  the  decision 
bucks  a  trend  — 
particularly  in 
California  state 
courts  —  toward 
camera  blackouts 
in  the  courtroom 
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Black  News  Execs 
Take  A  Junket 


N  A  MOVE  to  win  support  for  a  regime  accused  of 
human  rights  abuses,  including  press  crackdowns, 
die  Nigerian  government  recently  hosted  a  visit  of 
American  black  editors  and  publishers  to  that  coun¬ 
try’  —  and  picked  up  the  tab. 

Following  the  weeklong  trip,  some  200  black 
newspapers  in  the  U.S.  reportedly  accepted  a  paid 
advertising  insert,  tided,  “Nigeria ...  A  Closer  Look,” 
in  which  that  government  struck  out  at  its  “detrac¬ 
tors  who  deliberately  persist  in  a  negative  view  of 
Nigerians”  and  “fail  to  take  account  of  all  that  Nige¬ 
rians  have  achieved  in  a  short  time.” 

Relations  between  Nigeria 
and  the  United  States  and 
other  Western  nations  have 
been  strained  since  the  hang¬ 
ing  last  year  of  Nigerian 
author  Ken  Saro-Wiwa  and 
nine  other  dissident  activists 
of  the  country’s  Ogoni  region. 

The  Committee  to  Protect 
Journalists  in  the  U.S.  and 
Canada  have  reported  that 
the  attacks  on  the  Nigerian 
press  have  escalated  since  the 
executions. 

The  Toronto-based  Cana¬ 
dian  group  (CCPJ)  said,  “Jour¬ 
nalists  are  being  arrested  weekly  and  newspapers 
are  being  closed  down  or  simply  torched.” 

In  a  recent  bulletin,  the  American  Committee  to 
Protect  Journalists  (CPJ)  in  New  York  denounced 
what  it  described  as  a  series  of  Nigerian  government 
assaults  against  the  independent  press,  including  the 
arrest  of  Nosa  Igiebor,  editor  of  the  popular  Tell  mag¬ 
azine,  who  won  CPJ’s  International  Press  Freedom 
Award  in  1993. 

CPJ  also  reported  that  three  Nigerian  photojour¬ 
nalists  were  assaulted  by  police  while  covering  a 
National  Democratic  Coalition  rally  in  the  capital 
city  of  Lagos.  In  addition,  according  to  CPJ,  the 
Guardian  newspaper  was  damaged  by  arsonists 
and  the  AM  News  office  was  raided  by  10  govern¬ 
ment  security  operatives  demanding  to  know  the 
whereabouts  of  editor  in  chief  Bayo  Onanuga,  who 
is  in  hiding. 

Los  Angeles  Times  correspondent  Bob  Drogin 
reported  from  Lagos  last  November  that  the  military 
regime  of  Gen.  Sani  Abacha  shut  down  about  20 
newspapers  and  magazines  in  1994,  although  most 
were  allowed  to  reopen  several  months  later. 

In  the  eight-page  color  insert,  Nigeria  was  por¬ 
trayed  as  a  “leading  contributor  to  international 
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peacekeeping  from  Africa.”  The  nation  also  was 
termed  a  “media  giant  in  Africa”  with  more  than  “66 
major  newspapers”  and  60  “regularly  published 
magazines,”  as  well  as  50  state-owned  television  sta¬ 
tions 

The  advertisement  also  contained  a  statement  by 
Dorothy  Leavell,  editor  of  the  Chicago  Crusader 
and  president  of  the  National  Newspaper  Publishers 
Association  (NNPA),  who  led  the  19-member  dele¬ 
gation,  12  of  whom  were  members  of  NNPA.  Also  in 
the  group  was  Roy  Innis,  national  chairman  of  the 
Congress  of  Racial  Equality  (CRE). 

Leavell,  in  an  interview,  acknowledged  that  the 
visitors’  expenses  were  borne  by  the  Nigerian  gov¬ 
ernment,  adding;  “If  Editor  &  Publisher  would  like 
to  send  us  on  a  trip,  we’ll  be  glad  to  accept.” 

She  said  further  junkets  to  Nigeria  are  planned  for 
NNPA  members. 

Asked  about  allegations  of  press  clampdowns  in 
the  coimtry,  Leavell  replied:  “We  did  not  have  evi¬ 
dence  of  repression  nor  did  we  have  any  evidence 
that  there  has  not  been  repression.We  could  not  put 
a  stamp  of  approval  on  anything,  but  one  thing  is 


Some  200  black  newspapers  in  the  U.S.  reportedly  carried  a  paid 
advertising  insert  from  the  Nigerian  government  which  touted  the 
country  as  a  media  giant.  The  insert  failed  to  mention  that  Nigeria 
has  been  described  by  press  groups  as  being  one  of  the  worst 
countries  in  the  world  in  committing  atrocities  against  the  media. 
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clear;  The  United  States  government  needs  to  use 
even-handed  tactics  in  dealing  with  all  countries. We 
don’t  think  that  happens  with  black  countries.” 

Noting  U.S.  sanctions  against  Nigeria  which 
restrict  travel  here  by  its  officials,  and  die  recall  of 
the  American  ambassador  to  Nigeria  (the  United 
States  stiU  maintains  diplomatic  relations  with  Nige¬ 
ria),  Leavell  commented:  “You’ve  got  China,  which 
has  committed  some  of  the  worst  human  rights 
atrocities  in  the  world,  and  there  are  no  sanctions 
against  that  country.” 

Leavell  expressed  doubt  that  U.S.-style  democracy 
will  work  in  Nigeria  because  of  language  and  tribal 
differences.  “Besides,” 
she  went  on,  “American 
democracy  is  not  all  that 
it’s  cracked  up  to  be  as  I 
can  attest  to,  having  suf¬ 
fered  numerous  years  of 
oppression  as  an  African 
American.” 

In  her  article  in  the 
advertising  insert,  Lea¬ 
vell  says  she  believes 
“African  Americans  must 
take  the  lead  in  helping 
our  ancestral  brothers 
and  sisters  in  Nigeria,  as 
Jewish  leaders  are  very 
active  in  providing  assis¬ 
tance  and  promoting 
the  cause  of  their  breth¬ 
ren  in  Israel.”  For  too 
long,  she  said,  “The  black 
press  has  not  asserted  its 
power  and  influence  in 
a  positive  way  for  our 
native  land  Africa.” 

Innis’  Dec.  26  letter  to 
President  Bill  Clinton 
was  reproduced  in  the  ad  insert.  He  said  the  group 
concluded  after  its  tour  of  Nigeria  that,“All  Nigerians 
expressed  a  longing  for  democracy,”  but  that  almost 
all  of  them  “believe  that  General  Sani  Abacha  is  a 
man  of  his  word  and  this  government  is  necessary 
to  stabilize  the  country  at  this  time  to  save  it  from 
slipping  into  civil  war.”  Nigeria,  Innis  said,  “is  inex- 
orabl)'  on  the  road  to  democracy.”  The  CRE  leader 
asserted  that  Nigeria  should  not  be  penalized  by  the 
U.S.  for  the  execution  of  Saro-Wiwa,  observing:  “It  is 
not  our  intention  to  demonize  Mr.  Saro-Wiwa;  he 
advocated  many  good  things.  But  like  any  of  us,  he 
had  his  flaws.”  Michael  House,  president  of  Amalga¬ 
mated  Publishers  Inc.,  in  New  York,  the  ad  rep  for 
many  NNPA  members,  told  E&P  that  about  200 
bbck  newspapers  accepted  the  insert. 

“A  couple  of  them  turned  it  down,”  he  recalled.  He 
said  he  could  not  name  them.  One  who  did  refuse 
it  was  Cloves  Campbell,  owner  and  publisher  of  the 
Arizona  Informant  in  Phoenix,  who  said,“We  didn’t 
agree  with  it  and  their  payment  was  well  below  our 
rates.”  But  other  publishers  and  ad  directors  of  black 
newspapers  contacted  said  they  ran  the  ad  as  they 
would  for  any  other  paid  insert. 

“As  fer  as  I’m  concerned,  it  was  just  another  paid 
editorial,”  said  Brian  Townsend,  publisher  of  the  San 


Bernardino,  Calif.,  Precinct  Reporter  and  president 
of  the  West  Coast  Black  Publishers  Association 
(WCBPA).  We’re  just  doing  what  the  mainstream 
press  does  all  the  time,”  he  added,  in  reference  to 
page  and  insert  ads  sponsored  by  China,  Indonesia, 
Myanmar,  Saudi  Arabia  and  other  countries  with 
questionable  records  in  human  rights.  “We’re  not  in 
favor  of  what  they  [Nigeria]  are  doing,  but  the  issue 
is  that  both  sides  should  be  presented.”  WCBPA  is 
independent  of  NNPA,  but  most  of  his  members 
belong  to  both  organizations,Townsend  said. 

Townsend’s  view  was  echoed  by  Michigan 
Chronicle  publisher  Sam  Logan,  who  characterized 
the  Nigeria  ad  as  an  “educational  piece.”  “It’s  no  dif¬ 
ferent  than  what  I’ve  seen  in  white  papers,”  he  said. 

Gary  Matthews,  national  advertising  consultant 
for  the  Afro  American  newspapers  in  Baltimore, 
Washington  and  Richmond,  said  the  insert  was  “rou¬ 
tinely  accepted”  by  the  group. 

Leavell  said  in  the  interview  that  Nigerian  officials 
“were  quick  to  admit  they  have  problems.The  main 
thing  is  that  we  got  another  side  of  the  story.”  She 
said  that  during  the  visit,  Gen.  Abacha  “freed  many 
political  prisoners,”  but  that  when  the  group  asked 
to  see  two  particular  publishers,  they  were  told  the 
pair  were  no  longer  in  the  country.  CPJ  reported 
that  last  month,  Gen.  Abacha  told  a  meeting  of  Niger¬ 
ian  editors  that  their  publications  were  “full  of 
rumors,  falsehoods  and  worthless  things”  and  that 
their  journalists  were  “highly  crude,  unprofessional 
and  unethical.They  saw  what  their  government  han¬ 
dlers  wanted  them  to  see,”  said  Kakuna  Kerina,  CPA 
program  coordinator  for  Africa,  of  the  NNPA 
sojourn.  “What  is  the  purpose  of  such  a  mission  if 
they’re  only  going  to  be  shown  the  official  version? 
Publishers  and  journalists  in  Nigeria  are  paying  a 
very  high  price  to  get  out  their  newspapers  and 
magazines.Their  biggest  problem  is  the  physical  act 
of  distributing  their  publications  to  the  population,” 
she  continued.  “Many  of  them  live  and  woik  in  hid¬ 
ing  —  in  safe  houses.  They  are  making  a  great  sacri¬ 
fice  on  behalf  of  an  independent  press.  Some  go  into 
exile  for  fear  of  their  lives.  Four  journalists  that  we 
know  of  are  being  held  without  trial. 

“The  commitment  of  all  these  individuals  to  their 
profession  goes  beyond  admirable.” 


Times  Mirror  To 
Print  IPI  Report 

P/  REPORT,  THE  publication  of  the  International 
'Press  Institute,  has  a  new  look  and  a  new  home. 
The  former  monthly  bulletin  out  of  London  is  now 
a  quarterly  slick-paper  magazine  printed  in  Los 
Angeles  by  Tunes  Mirror  Co. 

Major  funding  is  provided  by  the  Freedom 
Forum,  with  additional  support  by  Times  Mirror, 
Associated  Press  and  Reuters.  David  Laventhol,  for¬ 
mer  publisher  of  the  Los  Angeles  Times,  is  publisher 
and  editorial  director  of  IPI  Report  and  the  editor  is 
Alvin  Shuster,  retired  Times  foreign  editor.  Neither  is 
paid  for  their  work. 


‘If  Editor  & 
Publisher  would 
like  to  send  us  on  a 
trip,  we’ll  be 
glad  to  accept” 
—  Dorothy  Leavell, 
editor  of  the 
Chicago  Crusader 
and  president  of  the 
National  Newspaper 
Publishers  Association 
(NNPA),  who  led  the 
19-member 
delegation.  She  said 
further  junkets  to 
Nigeria  are  planned 
for  NNPA  members 
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Student, 
newspaper  at 
Central 

Connecticut  State 
tHed  to  stay 
neutral  in 
dispute  involving 
student,  faculty 
and  affirmative 
action 


BY  ALLAN  WOLPER 


Caught  Up  In 
A  Controversy 


Bliesener,  a  40-year-old  minority  student  who  sup¬ 
ported  affirmative  action,  and  Jay  Bergman,  a  47- 
year-old  professor  of  history  who  opposed  it. 

Bliesener  removed  a  flier  from  a  bulletin  board 
that  included  a  reprint  of  an  anti-affirmative 
action  article  in  Campus  Report,  published  by  Ac¬ 
curacy  in  Academia,  an  alleged  Washington,  D.C., 
monitor  of  PC  activities. 

The  article  told  how  affirmative  action 
advocates  plotted  to  persuade  the  Hartford 
Courant  to  disavow  an  anti-affirmative  action  op¬ 
ed  column  it  published  by  Norton  Mezvinsky,  a 
history  department  colleague  of  Bergman. 

Bergman,  who  posted  the  flier  on  the  bulletin 
board,  demanded  she  return  it.  When  Bliesener  re¬ 
fused,  he  yelled  at  her,  insisting  she  was  abridging 
his  First  Amendment  rights. 

Bliesener  reported  Bergman  to  the  campus  po¬ 
lice.  Bergman  wrote  to  the  CCSU  president  accus¬ 
ing  Bliesener  of  violating  the  free  expression  sec¬ 
tion  of  the  student  code 
of  conduct. 

The  university 
absolved  Bliesener  and 
placed  a  reprimand  in 
Bergman’s  personnel  file, 
which  he  has  been  wag¬ 
ing  a  nationwide  media 
campaign  to  erase. 


The  central  Connecticut  state 

University  Student  Center  was  the 
command  post  for  young  journalists 
tracking  the  afiirmative  action  and 
First  Amendment  chaos  swirling 
around  the  campus. 

“We’d  go  there  every  day,  pick  up  a  paper,  and 
say, ‘Oh  God,  why  are  they  saying  that?  Why  is  this 
getting  all  this  national  attention?’  "recalled Alice 
Clayton,  the  20-year-old  editor  in  chief  of  the  Cen¬ 
tral  Recorder. 

Clayton  believes  the  national  news  organi¬ 
zations  who  invaded  the 
New  Britain  school  experi- 
enced  a  severe  attack  of  the 
Political  Correctness 
mmMmK  Syndrome. 

“The  media  didn’t  know 
the  campus  and  they  didn’t 
know  anything  about  what 
was  going  on,”  Clayton  said. 
“They  took  a  quick  look  and 
said,  ‘Oh  boy,  the  PC  people 
are  at  it  again.’  ” 

■■NiIIIH  Clayton  was  analyzing  a 

two-year  political  war  in 
which  students  fought  and 
hurled  racial  and  ethnic  in¬ 
sults  at  each  other  while 

professors  and  administrators  engaged  in  academ¬ 
ic  political  tricks. 

The  CCSU  faculty,  in  fact,  raised  the  conscious¬ 
ness  of  the  debate  with  language  normally  associ¬ 
ated  with  tabloid  newsrooms.The  Central 
Recorder's  opinion  pages,  meanwhile,  became  the 
semi-official  battleground  for  the  warring  factions 
in  a  fight  about  affirmative  action  and  hate 
speech. 

The  CCSU  administration  was  so  distraught  by 
the  bickering  that  it  sent  a  memo  to  the  faculty 
criticizing  the  alleged  abuse  of  the  student  media. 

Merle  W.  Harris,  the  interim  CCSU  president, 
tried  to  temper  the  unruly  atmosphere  by  formal¬ 
ly  setting  last  Oct.  5  as  the  inauguration  of  “Civility 
Builds  Community:  The  Year  of  Civility  At  Central 
Connecticut  State  University.” 

But  the  campaign  fizzled  a  month  before  it  be¬ 
gan  with  an  explosive  exchange  between  Dawn 


Student, 
professor 
clash  in 
Di  Loreto 


THE  WHOLE  STORY 

Bliesener  e-mailed  her 
version  of  the  Sept.  15  al¬ 
tercation  with  Bergman 
to  the  Central  Recorder, 
which  had  published  a 
letter  she  wrote  the  pre¬ 
vious  semester  denounc¬ 
ing  anti-affirmative  action 
rhetoric. 

“He  spit  on  me!!!!!  Told 
me  there  would  be  reper¬ 
cussions  and  that  1  would 
be  bounced  out  of  here,” 
she  said  in  her  e-mail 
message. “This  was  all 
over  my  removing  one  of 
his  NAZI  flyers  [sic]  from 
a  bulliten  [sic]  board!!!!  . 

. . .  Happened  right  out 
there  in  front  of  GOD 
and  everybody.” 


By  Ndidi  Emeagwali 
Recorder  Suft  Writer 
A  police  complaint  was  filed 
against  a  professor  of  the  History 
department  by  a  student  after  a  pub¬ 
lic  dispute  between  the  two  indi¬ 
viduals  in  Diloreto  hall. 

In  a  ctHnplaint  filed  by  Dawn 
Bleisencr,  a  student  worker,  she 
accused  Professor  Jay  Bergman  of 
intimidation  after  he  allegedly 
screamed  and  spit  on  her  during  a 
dispute  over  her  removing  one  of 
his  fliers  from  a  nearby  bulletin 
board. 

According  to  the  police  report, 
on  Friday  ISth  at  around  12  noon 
Prof  Jay  Bergman  witnessed  Ms 


How  the  Central  Recorder  report¬ 
ed  the  clash  between  student  and 
professor 


Wolper,  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  covers  campus 
journalism  for  E&P. 
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The  student  journalists,  jaded  by  all 
the  CCSU  affirmative  action  jockeying 
by  faculty  members,  raised  their 
eyebrows  at  the  dispute. 

“We  figured  it  was  just  one  more  his¬ 
tory  department  temper  tantrum,”  Clay¬ 
ton  recalled.  “The  fliers  were  all  over 
the  place.There  were  so  many  that  we 
took  one  of  them  off  a  bulletin  board 
to  read  it. We  knew  it  would  be  a  story.” 

The  Central  Recorder,  using  a  police 
report  of  the  incident  and  interviews 
with  the  verbal  combatants,  published 
a  front-page  story  by  Ndidi  Emeagwali, 
a  staff  writer  whose  mother  is  a  pro-af¬ 
firmative  action  professor  in  the  histo¬ 
ry  department. 

Emeagwali  said  she  worked  hard  to 
make  certain  her  article  was  fair. 

“I  am  a  journalist  first,”  she  said  in  an 
interview."!  have  integrity.  I  kept  my 
mother  out  of  it.” 

Ironically,  Bliesener  has  cited  her  in¬ 
terview  with  Emeagwali  and  the  atten¬ 
tion  it  received  as  the  worst  example 
of  how  the  media  has  misrepresented 
her  position. 

“I  don’t  care  what  his  [Bergman’s] 
rights  are,”  Emeagwali  quoted  Bliesener 
as  saying.  “I  have  a  right  to  take  down 
anything  that  I  found  offensive.” 

Bliesener’s  comment  in  the  Central 
Recorder  repeated  a  statement  she 
made  to  the  campus  police 
department,  but  she  told  the  New  York 
Times  that  the  student  newspaper  had 
misquoted  her  and  insisted  she 
removed  the  flier  to  read  it. 

Emeagwali,  the  23-year-old  student 
reporter  who  interviewed  her,  said  the 
Times  should  have  contacted  her 
before  it  published  Bliesener’s 
complaints. 

“I  checked  my  notes,”  Emeagwali 
said.  “Dawn  Bliesener  made  it  perfectly 
clear  that  she  ripped  that  flier  down.  1 
took  down  everything  she  said,  word 
for  word.  She  was  not  misquoted.  If  the 
Times  had  called  me,  I  would  have  ex¬ 
plained  that  to  them.” 

Jonathan  Rabinovitz  of  the  Times' 
Hartford  bureau  said  he  included  the 
Central  Recorder's  denial  that 
Bliesener’s  had  been  misquoted  in  his 
original  copy. 

“It  was  edited  out,”  Rabinovitz 
explained. 

In  another  bit  of  irony,  it  was 
Bergman  who  asked  the  New  York 
Times  to  publish  the  story.  He  wrote  a 
letter  to  Anthony  Lewis,  a  Times  colum¬ 
nist  and  got  a  sympathetic  response. 


"We'd  go  there  every  day,  pick  up  a  paper, 
and  say,  'Oh  God,  why  are  they  saying  that? 
Why  is  this  getting  all  this  national  atten¬ 
tion?'  ”  recalled  Alice  Clayton,  the  20-year- 
old  editor  in  chief  of  the  Central  Recorder. 

“I  reacted  to  what  you  said  with  my 
usual  amazement  that  academics  — 
those  who  have  charged  you  —  can  be 
such  fools,”  Lewis  said. 

The  Times  columnist  passed  on 
Bergman’s  story  to  Rabinovitz,  who  pro¬ 
duced  the  article  on  the  controversy. 

“I’m  glad  the  story  appeared,”  Lewis 
said.  “In  the  post-war  period,  the  pres¬ 
sure  on  censorship  came  from  the  right. 
Now  it  more  or  less  has  turned  around.” 

Bliesener,  who  unlisted  her  telephone 
number  after  a  brief  series  of  inter¬ 
views,  told  E&P  at  first  that  she  wanted 
to  set  the  media  record  straight,  then 
changed  her  mind. 

“Dawn  says  she  doesn’t  want  to  talk 
to  any  more  reporters,”  said  William  G. 
Bumpus,  an  associate  dean  of  the  CCSU 
School  of  Business.  “I  had  been  hoping 
that  she  would  speak  to  you.” 

BERGMAN’S  POINT  OF  VIEW 

Bergman  has  pointed  to  the 
Emeagwali  story  as  proof  Bliesener  vio¬ 
lated  the  student  code  of  conduct  that 
forbids  anyone  from  “interfering  with 
the  freedom  of  any  person  to  express 
his  or  her  views  . . . .  ” 

He  insisted  that  Bliesener  supporters 
—  in  what  he  sees  as  the  pro-affirma¬ 
tive  action  CCSU  administration  — 
wrongly  exonerated  her  of  interfering 
with  his  free  speech  rights. 

“I  saw  her  tearing  down  my  flier  and 


asked  her  what  she  was  doing,”  he  said. 
“She  said  she  could  take  down  anything 
she  thought  was  offensive.  I  told  her 
she  was  violating  my  First  Amendment 
rights.” 

But  Bergman  also  admitted  shouting 
at  Bliesener. 

“My  voice  was  raised,”  Bergman  said. 
“And  a  piece  of  saliva  did  escape  from 
my  mouth,  but  I  did  not  purposely  spit 
at  her.  I  just  said  there  would  be  conse¬ 
quences  for  tearing  down  the  flier.” 

He  also  said  he  was  agitated  because 
someone  pasted  a  poster  on  his  office 
door  labeled  “The  Asshole”  and  suspect¬ 
ed  Bliesener  of  the  prank.  Bliesener 
denied  having  anything  to  do  with  the 
epithet  on  the  door,  according  to 
Bergman,  but  reiterated  her  right  to  tear 
it  down. 

“I  told  her  this  was  a  university  and 
it  was  supposed  to  allow  people  to  be 
exposed  to  all  sorts  of  ideas,”  Bergman 
said. 

Antonia  G.  Moran,  an  associate  pro¬ 
fessor  at  the  Center  for  Social  Research 
where  Bliesener  is  a  part-time  student 
worker,  said  Bergman’s  First 
Amendment  rights  had  nothing  to  do 
with  his  behavior. 

“When  I  came  into  DiLoreto  Hall  for 
a  faculty  meeting,  1  saw  Dawn  and  Jay 
standing  at  the  bulletin  board,”  Moran 
said.  “Dawn  looked  scared.  She  kept  say¬ 
ing  to  him, ‘Are  you  going  to  hit  me?’  It 
took  me  three  times  to  get  him  to  stop 
yelling  at  her.  He  was  extraordinarily 
angry.” 

But  Moran  also  pointed  out  that 
Bliesener  also  took  some  verbal  shots  at 
Bergman. 

“Dawn  is  usually  quick-witted,” 

Moran  said.  “She  told  him  to  go  to  his 
office  and  have  a  good  cry.” 

Moran  said  she  couldn’t  understand 
why  Bergman  was  shouting  at 
Bliesener. 

“Those  fliers  were  everywhere,”  she 
said.  “Lots  of  people  were  taking  them 
down.They  had  been  up  there  forever. 
If  people  didn’t  take  some  of  those 
things  down,  you  couldn’t  walk 
through  the  halls  around  here.” 

Tony  Cannella,  a  51-year-old  associate 
professor  of  journalism  at  CCSU,  dis¬ 
agreed. 

“Something  that  is  hung  up  on  a  bul¬ 
letin  board  should  not  be  tom  down,” 
said  Cannella,  a  former  copy  editor  at 
the  Miami  Herald  who  now  works 
summers  at  the  Hartford  Courant. 

“It  seems  that  would  violate  the  spirit 
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of  the  First  Amendment.  It  would  be 
wrong  to  pull  down  an  opinion  just 
because  you  don’t  agree  with  it.” 

Clayton,  the  student  editor,  says  the 
tumult  has  not  stopped  Bergman  and 
his  anti-affirmative  action  allies  at  CCSU 
from  speaking  out. 

“He  asks  the  candidates  who  are 
applying  for  president  of  CCSU  for  their 
opinions  on  affirmative  action  every 
time  there  is  a  forum,”  Clayton  said. 

She  also  said  that  students  are  not 
buying  Bergman’s  First  Amendment 
argument.  “The  school  never  said  he 
couldn’t  put  up  those  fliers,”  the  young 
editor  said.  “He  didn’t  get  into  trouble 
because  of  what  he  said  or  believed.  It 
was  how  he  acted.” 

RACE  AND  AFFIRMATIVE  ACTION 

Bergman’s  fight  to  rid  his  persotmel 
file  of  the  charges  against  him  is  being 
run  by  Norton  Mezvinskj’,  whose  op-ed 
article  in  the  April  21, 1995,  Hartford 
Courant  led  to  the  current  affirmative 
action  debate. 

Mezvinsky  alleged  that  CCSU  Dean 
George  Clarke  had  tried  to  force  the  his¬ 
tory  department  to  hire  a  Puerto  Rican 
faculty  member  to  satisfy  the  growing 
Latino  community  in  the  New  Britain- 
Hartford  area. 

“The  dean’s  directive  constituted 
racism  in  reverse,”  Mezvinsky  wrote.  He 
also  alleged  that  CCSU  was  bringing  in 
affirmative  action  speakers  and  making 
it  difficult  for  anti-affirmative  action 
positions  to  be  heard. 

“A  university  should  provide  an  open 
forum  for  the  full  and  fair  discussion  of 
important  issues,”  he  wrote. 

Ronald  Fernandez,  chair  of  the  CCSU 
Center  for  Caribbean  studies,  was  so 
angered  by  Mezvinsky’s  column  that  he 
drafted  an  academic  counterattack  and 
e-mailed  it  to  Karen  C.  Beyard,  vice  pres¬ 
ident  of  academic  affairs. 

“I  read  the  column  and  thought  it 
was  a  piece  of  shit,”  Fernandez  recalled. 
“The  dean  had  been  unfairly  maligned 
and  so  had  some  of  my  other  friends.  I 
was  really  ticked.” 

Fernandez’  memo  spelled  out  how  to 
convince  the  Courant  that  Mezvinsky 
had  misled  their  readers. 

“ . . .  There  is  one  major  mistake  of 
FACT  in  the  piece  and  that  could  be  our 
opening . . . .  ”  Fernandez  wrote.  “The 
Courant  does  not  Uke  errors  and  wiU 
respond  when  they  occur.  Years  ago,  I 
made  a  tiny  error,  and  they  not  only 
wrote  a  correction,  they  did  it  on  the 
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“I  checked  my  notes,'' 
Emeagwali  said.  “Dawn 
Bliesener  made  it  perfectly 
clear  that  she  ripped  that 
flier  down.  I  took  down 
everything  she  said,  word 
for  word.  She  was  not 
misquoted." 


op-ed  page.” 

He  said  his  plan  would  “humiliate 
Norton  [Mezvinsky]”  and  “provide  a  per¬ 
fect  starting  point  for  all  future  discus¬ 
sions.” 

Fernandez  learned  two  days  later  that 
Mezvinsky  had  obtained  a  copy  of  his 
private  e-mail  message. 

“I  couldn’t  believe  that  someone  had 
tapped  into  my  computer,”  he  said.  “I 
reported  it  to  the  campus  police.” 

But  Fernandez  insists  he  wasn’t  seri¬ 
ous  about  implementing  his  plan.  “I  was 
just  venting,”  he  said. 

Mezvinsky  said  a  colleague  slipped 
him  a  copy  of  Fernandez’  memo,  which 
had  been  lying  on  a  desk  in  the  CCSU 
public  information  office,  adding,  “There 
were  no  factual  errors  in  my  artide.” 

George  Graves,  who  was  the  Courant 
commentary  editor  at  the  time,  recalled 
the  chaos  that  followed  the  publication 
of  Mezvinsky’s  op-ed  column. 

“Reading  the  memo  made  me  wary,” 
said  Graves,  now  a  public  af&irs  television 
producer  in  Lexington,  Ky.“I  wanted  to  be 
feir  and  didn’t  want  the  Courant  to  be 
used  by  either  side.” 

Graves  published  three  letters  from 
Fernandez’  colleagues  critical  of  Mez¬ 
vinsky,  then  pulled  his  editorial  plug. 

“We  were  not  going  to  become  a  play¬ 
er  in  an  ongoing  dispute  that  was  an 
internal  matter;”  he  said. 

E-MAIL  GOES  PUBLIC 

But  shortly  afterwards,  the  memo 
was  sent  to  the  Central  Recorder  along 
with  a  letter  from  a  faculty  member 
attacking  it. 

“It  was  like  a  bombshell,”  recalled 
Clayton.  “But  we  didn’t  have  time  to 
write  anything  because  the  semester 
was  almost  over.  We  ran  it  with  a  letter 
we  got  from  Dawn  attacking  the  history 
department.  Everything  was  on  the 
same  page.” 

Bliesener’s  letter  attacked  professors 


who  were  against  affirmative  action  and 
used  the  university  bulletin  boards  to 
express  those  views. 

“I  don’t  pay  you  to  waste  time  on  the 
copy  machine  or  fijx  machine,  to  furi¬ 
ously  run  down  the  halls  taping  your 
silly  fliers  wherever  there  is  two  inches 
of  spare  wall  space,”  she  wrote. 

People  of  color,  Bliesener  contended, 
were  demanding  their  share  of  jobs  and 
power.  “We  have  waited  hundreds  of 
years  to  get  our  piece  of  the  American 
pie  and  we’re  not  going  to  wait  any 
longer,”  she  wrote. 

TENSION  BETWEEN  STUDENTS 

The  Central  Recorder  staff  says  the 
campus  has  been  edgy  since  the  Fall 
1994  semester  when  students  began  fir¬ 
ing  racial  and  ethnic  slurs  at  each  other. 

The  paper  reported  that  a  white  stu¬ 
dent  had  used  the  term  “nigger”  in  a 
card  game  and  noted  that  a  Latino  stu¬ 
dent  had  been  called  a  “fuckin’  goya 
bean”  in  another  one. 

Students  said  there  were  other  inci¬ 
dents  in  which  fights  broke  out  because 
of  the  exchanges,  and  the  university 
charged  some  students  of  violating  “The 
Fighting  Words”  prohibition  in  the  stu¬ 
dent  handbook. 

During  that  period,  Tawana  Tolbert, 
the  SGA  president,  said  that  hateful  lan¬ 
guage  hurt  her  academic  performance. 

“I  believe  in  the  First  Amendment,  but 
don’t  hide  behind  it,”  she  told  the 
Recorder. 

As  the  Spring  1996  semester  started, 
the  paper  was  ready  to  publish  a  story 
on  another  incident  in  which  a  Puerto 
Rican  student  was  called  a  “spic”  in  an 
argument.  “The  administration  said  it 
was  an  isolated  incident,”  Clayton  said. 


Missouri  paper 
owner  to  buy 
TV  station 

The  news-press  &  Gazette  Co.  of  St. 

Joseph,  Mo.,  has  signed  an  agree¬ 
ment  to  purchase  television  station 
KESQ,  an  ABC  affiliate  of  Palm  Springs, 
Calif.  The  station  is  being  sold  by  E. 
Grant  Fitts  and  son  J.  Stuart  Fitts  of  Dallas 
for  $18.36  million.  The  agreement  has 
been  submitted  to  the  Federal  Trade 
Communications  Commission  for  trans¬ 
fer  of  the  broadcast  license  and  has 
received  initial  approval. 


IN  BRIEF 


N.C  HaU  of 
Famers 

The  north  CAROUNA  JoumaUsm, 
Advertising  and  Public  Relations 
Hall  of  Fame  will  induct  seven  profes¬ 
sionals  later  this  month. 

The  four  journalists  are:  Reese 
Cleghom,  former  editorial  page  editor 
of  the  Charlotte  Observer  and  dean  of 
the  College  of  Journalism  at  the 
University  of  Maryland;  Frank  Daniels  Jr., 
president  and  publisher  of  the  News  & 
Observer  Publishing  Co.,  and  chairman 


of  the  Associated  Press;  Rose  Post,  a 
reporter  for  the  Salisbury  Post,  and  the 
late  Steve  Rollins,  former  board  chair¬ 
man  of  the  Durham  Herald  Co.  Inc. 

Ed  Vick,  president  and  CEO  of  Young 
&  Rubicam  Advertising  Worldwide  will 
be  inducted  into  the  Advertising  Hall  of 
Fame. 

The  Public  Relations  Hall  of  Fame 
inductees  are:  Max  Muhleman,  president 
and  CEO  of  Muhleman  Marketing  Inc.; 
and  Dr.  Carol  Reuss,  a  professor  at  the 
UNC-CH  School  of  Journalism  and  Mass 
Communication. 


Canaveral  Press 
Club  reunion 

More  THAN  40  former  government 
public  affairs  officers,  photojour¬ 
nalists,  public  relations  experts,  and  mil¬ 
itary  public  information  specialists  gath¬ 
ered  recently  for  a  reunion  of  the  old 
Canaveral  Press  Club. 

The  common  thread  among  the 
group  was  that  at  one  time  or  another, 
they  were  all  in  some  way  involved 
with  the  dissemination  of  information 
regarding  America’s  Space  Program. 


Fellowships 


COVERING 
INSURANCE  ISSUES 

18  FULL  SCHOLARSHIPS  OFFERED  FOR  3-1/2  DAY  PROGRAM 

The  National  Press  Foundation  and  The  American  College  are  offering  18  full  fellow¬ 
ships  to  qualified  U.S.  and  Canadian  journalists  for  a  three-and-a-half  day  program  on  the  subjects 
of  life  and  health  insurance.  The  program  will  be  held  from  June  2-5,  1996,  on  the  campus  of  The 
American  College,  in  Bryn  Mawr,  Pennsylvania.  Full  fellowships  including  tuition,  transportation,  hous¬ 
ing  and  meals  will  be  awarded  to  competitively  chosen  print  and  broadcast  journalists.  The  application 
deadline  is  April  22. 

The  purpose  of  the  program  is  to  provide  reporters,  editors  and  producers  with  the  oppor¬ 
tunity  to  enhance  their  knowledge  of  life  and  health  insurance  and  other  related  issues.  The  program 
will  offer  a  balanced  context  for  financial  coverage.  Seminar  sessions  will  include  information  about 
the  historical  development  of  the  insurance  industry;  its  financial  structure;  and  product,  delivery  and 
financial  rating  systems.  Contemporary  pubhc  policy  issues  relating  to  the  life  and  health  insurance 
industry  will  be  examined  as  well.  Most  classes  will  be  led  by  college  and  university  professors  who 
specialize  in  teaching  about  insurance  matters.  Some  sessions  will  feature  insurance  industry  execu¬ 
tives,  financial  advisors,  insurance  agents  and  industry  regulators.  The  sessions  will  be  highly  par¬ 
ticipatory  and  always  on-the-record. 

To  apply,  applicants  must  send  a  letter  stating  why  the  applicant  and  his/her  news  organization 
would  benefit  from  this  program;  a  letter  of  support  from  a  senior  editor;  a  brief  resume;  and  one  clip 
on  a  financial  topic.  Applications  will  not  be  returned. 

Send  applications  to  Insurance  Program,  National  Press  Foundation,  1282  National  Press 
Building,  Washington,  D.C.  20045.  For  information  call  202-662-7356;  the  fax  is  202-662-1232; 
the  e-mail  is  NPFLYNN@AOL.COM. 


The  program  is  funded  through  a  grant  from  the  Life  and  Health  Insurance  Foundation  for  Education, 
a  non-profit  organization  devoted  to  educating  the  public  about  the  role  and  value  of  life  and  health  insurance.  The 
American  College  is  a  non-profit,  academically  accredited  institution.  The  National  Press  Foundation  is  an 
independent,  non-profit,  non-partisan  organization  offering  professional  development  opportunities  for  journalists. 

Excellmce  in  Journalism 

National  Press  Foundation 
Washington  Journalism  Center 

1282  National  Press  Building,  Washington,  DC  20045 
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COMPILED  m  IAN  E.  ANDERSON 


MARKA. 

WALIGOMtE, 

managing  editor 
in  Trenton,  was 
promoted  to  edi¬ 
tor. 


BAN  BLAJCE,  33, 

business  writer  at 
the  Associated 
Press,  has  been 
named  assistant 
business  editor. 

TED  ANTHO¬ 
NY,  27,  a  news¬ 
man  on  the  inter¬ 
national  desk  of 

AP,  was  appointed  a  national  writer  i  and  assistant  to  the  president  at  the 
based  in  New  York.  i  Tennessean  in  Nashville,  has  been 

SAULY  BVZBEE,  correspondent  in  j  named  vice  president  of  advertising  in 
charge  of  the  San  Diego  bureau,  was  j  the  newspaper  division  of  Gannett  Co. 
named  news  editor  in  Washington.  j  Inc.,  Arlington,  Va. 

He  succeeds  DENISE  HOLMAN, 

nni.  WRIGHT,  a  veteran  news  cone-  j  who  was  recently  appointed  vice  presi- 
spondent  and  writing  instructor,  has  \  dent  of  advertising  at  the  Louisville 
joined  the  faculty  at  the  University  of  j  Courier-Journal. 

Arizona  as  a  visiting  professor.  JIM  COOK,  sports  editor  at  the 

He  has  written  and  reported  for  |  Daily  Herald  in  Arlington  Heights,  Ill., 
United  Press  International,  Associated  j  has  been  promoted  to  manager  of  mar- 
Press,  Los  Angeles  Times,  Miami  Herald  j  keting  and  promotions, 
and  Washington  Times.  DEAN  SPIROS,  currently  on  the 

i  sports  copy  desk,  becomes  sports 
GREG  TYLER,  city  editor  at  the  Aiken  \  assignment  editor. 

(S.C.)  Starulard,  has  joined  the  copy  \ 

editing  staff  at  the  Augusta  (Ga.)  I  RON  FILKINS,  former  publisher  at  the 

Chronicle.  |  Seguin  (Texas)  Gazette-Enterprise,  has 

I  been  named  publisher  of  the  Perry 

DAVID  HOLZEL,  assistant  editor  at  the  j  County  Afea^s,Tell  City,  Ind.,  a  Landmark 
Atlanta  Jewish  Times,  has  been  named  i  Community  Newspaper, 
managing  editor.  i 

CAROL  BLECHMAN  and  LESLIE  |  THOMAS  E  RICE,  publisher  at  the 
GRAT  joined  the  advertising  staff  as  i  Alton,  Ill.,  Telegraph,  has  been  promot- 
account  managers.  j  ed  to  president  of  Sunrise  Industries 

SHERRI  LANDAU,  who  comes  j  Inc.,  a  subsidiary  of  Journal  Register 
from  the  marketing  department  of  the  j  Co.,Trenton,  N.J.,  which  owns  Suburban 
Atlanta  Opera,  was  appointed  promo-  j  Newspapers  of  Greater  St.  Louis  Inc. 
tions  manager.  GALE  BALDWIN,  editor  at  the 

i  rretoni«n,Trenton,N.J.,  was  named 
DONALD  M.  STINSON,  vice  president  :  publisher  of  the  Telegraph. 


KIPD.CASSI- 

SHAWNBVTLER  .  . 

NO,  research  and 
database  manager 
at  the  Wilmington,  Del.,  Journal, 
has  been  named  corporate  research 
director  at  the  Journal  Register  Co., 
Trenton,  N.J. 

USA  CONNORS,  senior  tax  ac¬ 
countant  at  Eastern  Electric  Apparatus 
Repair  Co.  Inc.,  was  appointed  senior 
tax  accountant  in  Trenton. 


JOHN  N4V6HT0N 


THOMAS  RICE 


GARY  JACOBSON,  executive  business 
editor  at  the  Dallas  Morning  News,  has 
been  named  publisher  and  editor  of  the 
Arlington  (Texas)  Morning  News,  a 
new  five-day-a-week  newspaper  pre¬ 
miering  April  3.  Both  newspapers  are 
owned  by  A.H.  Belo  Corp. 

JUNE  DeROUSSE,  assistant  retail 
advertising  manager  in  Dallas,  was 
appointed  advertising  director  of  the 
Arlington  newspaper. 


ANDREW  ^DREW”B.  DAVIS,  presi¬ 
dent  of  Chicago  Sun-Times  Features 
Inc.,  has  been  appointed  associate 
director  of  the  Newspaper  Management 
Cienter  (NMQ  at  Northwestern 
University. 


DAVID  L  MILLER,  vice  president  of 
finance  for  Henderson  Camp  Products 
Inc.,  has  been  elected  vice  president  of 
finance  and  administration,  assistant 
treasurer  and  assistant  secretary  for  the 
Audit  Bureau  of  Circulations. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


SHAUN  M.  BUTLER,  senior  vice  presi¬ 
dent  of  marketing  at  Lechmere,  has  been 
named  vice  president  of  advertising  at 
tlie  Boston  Herald. 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of 
their  daily  newspapers  or 
non-daify  newspaper 
groups. 


JAMES  N.  NAUGHTON,  executive  edi¬ 
tor  at  the  Philadelphia  Inquirer,  has 
been  appointed  president  of  the  Poynter 
Institute  for  Media  Studies. 


JOSEPH  J.  PELBAB,  4l,  vice  presi¬ 
dent  of  marketing  for  a  division  of 
Hunt-Wesson  Inc.,  has  been  named 
consumer  marketing  director  at  the 
Orange  County  Register,  Santa  Ana. 


Lee  Dirks  Owen  Van  Essen 

123  E.  Marcy  St.,  Suite  207,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 
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BY  STACI  D.  KRAMER 


Management 

Merry-Go-Round 


ESS  THAN  FOUR  years  after  a  well-publicized  search 
for  a  new  managing  editor,  the  St.  Louis  Post-Dis¬ 
patch  has  changed  managing  editors  again  and  is 
setting  the  stage  for  an  even  more  significant  change 
—  the  replacement  of  editor  William  EWoo. 

Foster  S.  Davis  announced  his  resignation  as  man- 
a^ng  editor  March  7  in  an  electronic  message  to  the 
staff  His  successor  was  announced  that  same  day: 
Richard  K.Weil  Jr.,  who  had  risen  through  the  ranks 
to  assistant  managing  editor  since  joining  the  paper 
in  1973  as  a  reporter.  The  resignation  and  the  new 
appointment  were  effective  immediately. 

Woo  remains  in  charge  of 
the  newsroom  for  now,  but 
will  be  replaced  by  the  top 
newsroom  executive,  accord¬ 
ing  to  publisher  Nicholas  G. 
Penniman  fV.  The  final  title 
and  exact  job  description  of 
Woo’s  successor  are  up  in  the 
air  but  Penniman  suggested 
“editor  in  chier  as  a  woridng 
title. 

Woo’s  future  responsibili¬ 
ties  with  the  company  are 
unclear.  In  fact,  even  the  time- 

“I  think  Michael’s  attitude  is  it’s  better  to  do  it 
right  than  to  do  it  last,”  Penniman  said,  adding  that 
the  final  choice  would  be  made  by  Pulitzer  Publish¬ 
ing  chairman  Michael  Pulitzer  with  input  from  oth¬ 
ers  in  the  company  —  but  not  necessarily'  from 
within  the  newsroom. 

Strong  emphasis  is  being  placed  on  bringing  in 
someone  from  outside,  but  insiders  will  be  consid¬ 
ered,  as  well.  An  executive 
search  firm  may  be  hired. 

The  Post-Dispatch  recently 
added  another  senior  execu¬ 
tive  much  more  quietly.  Ter¬ 
rance  C.Z.  Egger,  formerly 
vice  president  of  advertising 
atTXicson  Newspapers  Inc.,  is 
the  paper’s  first  general  man¬ 
ager  since  Tom  Tallarico 
jumped  ship  for  the  now- 
defunct  St  Louis  Sun.  He 
reports  directly  to  Penniman 
and  will  be  the  business 
side’s  equivalent  of  the  new 


Kramer  is  a  freelance 
writer  based  in  St  Louis. 


editor  in  chief. 

The  newsroom  shake-up 
began  with  remarks  by  Penni¬ 
man  during  a  series  of  staff 
meetings  in  late  February  to 
discuss  the  results  of  an 
employee  survey  by  Synec- 
tics,  a  Cambridge,  Mass.,  con¬ 
sulting  firm  retained  to  help 
develop  a  long-term  strategy 
for  Pulitzer  Publishing.  The 
survey  results  showed  a  deep- 
seated  belief  that  innovation 
and  creativity  are  not  valued 
by  management,  a  lack  of 
confidence  in  senior  manage¬ 
ment  and  conveyed  the  sense 
that  serious  changes  would 
have  to  be  made  to  move  for¬ 
ward. 

Woo  was  in  Europe  on 
vacation,  but  Davis  was  in  the 
room  when  Penniman 
answered  a  staff  question 
about  the  future  with  the 
response  that  the  paper’s  top 
management  would  be  replaced.  Davis  did  not 
respond  publicly;  Woo  was  firm  upon  his  return 
about  his  intentions  to  remain  in  place  until  his  suc¬ 
cessor  is  chosen.  In  fact.  Woo  left  for  vacation  even 
though  he  had  been  warned  before  leaving  that  a 
search  for  his  successor  would  soon  be  underway. 

Woo  told  editors  at  a  news  meeting  that  he 
deeply  regrets  the  way  the  information  about  the 
(See  St.  Louis  on  page  43) 


the  most  experienced 
executive  recruiting  firm  in 
the  newspaper  industry 

Soeciaiists  in  newspapers  and  broadcasting  for  two  decades 
For  a  confidential  dfocussion,  cal  847-991*6800 
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St.  Louis 
Post-Dispatch 
names  new 
managing  editor; 

search  is  on  to 
replace  its  editor 

line  is  vague. 


St.  Louis  Post-Dispatch  editor 
William  Woo  told  editors  at  a 
news  meeting  that  he  deeply 
regrets  the  way  the  informa¬ 
tion  about  the  change  in  man¬ 
agement  was  delivered  and . . . 
said  that  he  was  disturbed  by 
the  'disrespect  it  showed  to 
the  editor  and  managing  editor 
and  for  all  the  journalists  of 
this  paper' 
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Kansas  firm 
says  its 
J  marram 
accounts  for 
more  than 
90%  of  all 
neii'spaper- 
ilistributed 
pouch  samples 


NEW 


TARTAR 

CONTROL 


TliiOfiiic  With 

Bilking  Soiln  &  l\roxi(lc 


BY  LAURA  REINA 


Coultis. 

The  company  has  a  database  which  contains  the 
advertising  requirements  of  individual  newspapers. 
When  an  advertiser  wants  to  send  out  a  sample, 
Sunflower  contacts  the  targeted  papers  to  see  if 
they  can  accommodate.  If  the  papers  can, 
Sunflower  verifies  the  sample  drop  with  an  inser¬ 
tion  order. 

The  bags,  with  samples  included,  are  then 
shipped  to  the  newspapers,  where  the  papers  are 
inserted. 

The  program  has  not  been  without  some  chal¬ 
lenges.  Besides  sealing  smaller  samples  into  the 
pouches,  such  as  trial-size 
coffee  packets  or  toothpaste. 

Sunflower  has  also  distrib¬ 
uted  larger  samples  like  small 
cereal  boxes,  which  have  cre¬ 
ated  some  warehousing  prob¬ 
lems  for  the  newspapers. 

Also,  rules  and  regulations 
for  samples  vary  per  state. 

For  example,  newspapers 
can’t  deliver  over-the<oimter 
drugs  such  as  aspirin,  or 
razor  blades,  in  Minnesota. 

As  a  result.  Sunflower  is 
working  to  improve  its  com¬ 
munications  with  the  news¬ 
papers. 

Coultis  said  that  although 
Sunflower  is  more  accus¬ 
tomed  to  working  with  the 
advertisers,  the  company  is 
now  trying  to  better  under¬ 
stand  working  with  newspa¬ 
per  advertising  and  circula¬ 
tion  departments.  Sunflower 
recently  hosted  two  repre¬ 
sentatives  each  (one  from  the 
advertising  department,  one 
from  the  circulation  depart¬ 
ment)  from  six  newspapers 
to  discuss  the  best  ways  they 
can  work  together. 

Sunflower  offers  advertis¬ 
ers  three  methods  of  deliver¬ 
ing  samples.  SamplePouch, 
the  primary  method,  seals 
samples  within  a  pouch 
attached  outside  of  the  news¬ 
paper  delivery  bag. 


The  sunflower  group,  a  promotion 
services  company  located  in  Overland 
Park,  Kan.,  surveyed  70  newspapers  in 
the  top  25  markets  and  found  that  its 
SamplePouch  accounted  for  more  than 
90%  of  all  newspaper  pouch  samples  distributed 
by  newspapers  in  1995. 

Vince  Coultis,  executive  vice  president  of  media 
services  for  the  Sunflower  Group,  said  his  compa¬ 
ny  conducted  the  survey  to  get  a  feel  for  the  com¬ 
petition  because  there  was  no  data  in  the  market 
about  sampling. 

Though  surprised  by  the 
results,  Coultis  said  it  is  prob- 
ably  the  result  of  Sunflower’s 
aggressive  sales  force  and  the 
fact  that  the  company  has  a 
1 5-year  relationship  with  key 
decision  makers  at  major 
packaged  goods  companies. 

When  the  SamplePouch 
program  was  introduced 
around  May  1994,  the  con- 
cept  of  distributing  samples 
with  newspapers  was  not 

But  SamplePouch,  accord¬ 
ing  to  Coultis,  unlike  prior  ways  of  distributing 
samples,  provides  greater  security  and  sample  pro¬ 
tection. 

The  samples  are  delivered  to  newspapers 
already  sealed  in  a  pouch  located  in  the  middle  of 
the  newspaper  polyethylene  bag. 

This  alleviates  the  need  for  carriers  to  insert  the 
samples  in  the  bags,  keeps  the  samples  safe  and 
sanitary  (no  one  touches  the  samples,  following 
FDA  guidelines),  and  sample  insertion  doesn’t 
lengthen  the  bag,  which  doesn’t  interfere  with  cer¬ 
tain  newspaper  specifications. 

“We  took  the  responsibility  and  strain  away  from 
the  carrier  and  provided  security  for  the  client,” 
said  Coultis. 

Sunflower  executed  nearly  30  different 
SamplePouch  distributions  via  newspapers  in 
1995.  Sunflower’s  selling  challenge  is  to  convince 
companies  not  to  go  with  direct  mail.  As  an  entice¬ 
ment,  Sunflower  owns  a  data  marketing  company, 
MarketSmart,  which  can  aid  potential  users  in  the 
process  of  targeting  a  buy,  all  the  way  down  to  a 
ZIP<oded  zone. 

“We’re  able  to  index  ZIP  codes  nationwide  to 
tell  where  ‘hot  spots’  are  for  the  client,”  said 


The  samples  are  inserted  into 
the  pouches,  sealed,  and  then 
the  bags  are  collected  together 
with  headers,  put  into  boxes, 
and  shipped  to  their  respective 
newspapers. 
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But  the  company  also  offers  Sample-In- 
The-Bag,  where  the  sample  is  inserted, 
along  with  the  newspaper,  by  the  carri¬ 
er,  and  SampleSert,  which  is  a  flat, 
machine-insertable  method  of  distribut¬ 
ing  light  samples.  The  method  chosen 
depends  on  the  client’s  needs,  said 
Coultis. 

As  for  the  SamplePouch  bag-making 
process.  Sunflower  uses  a  supplier  to 
print  the  bags.Then  they’re  shipped 
back  to  Sunflower  where  the  printed 
polyethylene  is  physically  converted 
into  bags. 

The  samples  are  inserted  into  the 
pouches,  sealed,  and  then  the  bags  are 
collected  together  with  headers,  put 
into  boxes,  and  shipped  to  their  respec¬ 
tive  newspapers. 

Coultis  explained  that  the  one  thing 
Sunflower  works  hard  to  communicate 
to  newspapers,  beyond  the  extra  rev¬ 
enue  brought  in  by  distributing  sam¬ 
ples,  is  the  value-added  benefit  of  read¬ 
ers  receiving  samples.The  home  sub¬ 
scriber  is,  in  essence,  “rewarded”  when 
he  or  she  gets  a  free  sample. 

Jim  Pollard,  advertising  director  at  the 
Houston  Chronicle,  is  well  aware  of  this 
customer-appreciation  factor.  Sampling 
is  a  profit  maker  for  his  paper,  he 
explained,  and  he  knows  readers  appre¬ 
ciate  and  use  them  because  his  paper 
conducts  a  survey  after  each  drop. 

Pollard  said  his  paper  enjoys  working 
with  Sunflower,  and,  “We  think  it’s  an 
undeveloped  new  part  of  business  we 
need  to  pursue.” 

Pollard  also  admits  sampling  is  a  sig¬ 
nificant  revenue  source  for  the 
Chronicle,  with  significant  profit. 

Charlotte  Rael-Vigil,  national  advertis¬ 
ing  accoimt  executive  with  Denver’s 
Rocky  Mountain  News,  claims  her  read¬ 
ers  appreciate  sampling,  as  well. 

The  Rocky  Mountain  News  conducts 
a  survey  of  at  least  100  subscribers  per 
zone  after  each  drop,  and  all  in  all,  feed¬ 
back  is  positive,  she  said. 

Sampling  brings  significant  revenue 
to  the  Rocky  Mountain  News,  and  last 
year  the  paper  participated  in  six  differ¬ 
ent  drops,  said  Vigil. 

Gas  guzzler 
promotion  recalled 

Marketing  dtrectorstake  note: 

Modern-day  promotional  giveaways 
such  as  calendars  and  pens  are  a  far  cry 
from  the  goodies  of  years  gone  by. 


The  current  issue  of  Scripps  Howard 
News  features  a  look  back  at  a  fiercely 
competitive  1927  advertising  promotion 
known  as  the  “Benzine  Batde.” 

According  to  the  article,  the  Benzine 
Battle  was  sparked  that  year  when  the 
Denver  Post,  in  order  to  avenge  a  lower 
classified  ad  total  than  its  rival  Rocky 
Mountain  News,  offered  two  gallons  of 
gasoline  for  each  classified  ad  placed  in 
the  following  Sunday’s  edition. 

Not  to  be  outdone,  the  News  coun¬ 
tered  with  an  offer  of  three  gallons  for 
each  classified  ad. 

The  Post  retaliated  by  offering  four  gal¬ 
lons  —  then  the  News  went  to  five  gal¬ 
lons. 

“The  throng  at  the  News  became 
so  great  that  desks  were  moved  out  on 
the  sidewalk  the  full  length  of  the 
building;  six  policemen  were  required  to 
keep  the  folks  in  line  who  had  some¬ 
thing  to  sell,  buy,  swap  or  otherwise 
advertise,”  according  to  an  account  of  the 
incident  from  the  Scripps  Howard  News 
Archive. 

The  News  claimed  victory  when  it 


published  its  largest  Sunday  edition  to 
date  with  26  pages  of  classified  advertis¬ 
ing. 

The  Post  published  a  96-page  newspa¬ 
per  with  14  page  of  classified  ads. 

General  Motors 
sponsors  12-page 
guide  in  Parade 

General  motors  sponsored  a 

12-page  reader’s  guide  in  the  March 
17  issue  of  Parade  magazine. 

The  guide  is  to  the  auto  shows  of 
1996  from  the  editors  of  Road  &  Track 
magazine. 

The  pullout,  four-color  section  fea¬ 
tured  articles  on  cars  and  trucks  from 
Detroit’s  “Big  Three”  automakers. 
Editorial  was  provided  by  Road  &  Track, 
and  also  included  was  a  calendar  track¬ 
ing  17  auto  shows,  from  March  to 
November,  around  the  country. 

The  section  contained  5.8  pi^es  of 
advertising  for  General  Motors. 


Whether  you’re  a  retailer,  a 
national  manufacturer,  an  agency, 
or  a  PR  firm,  a  single  telephone  call 
or  fax  will  make  your  life  so  much 
easier.  Publicitas  Advertising 
Services  is  the  largest  specialized 
outsourcing  service  for  processing 
newspaper  ads. 

We  can  do  it  ail:  Reservations, 
Insertion  orders.  Affidavits  of 
publications.  Tear  sheets.  Material 
shipping.  Invoice.  Collection. 
Everything. 


4^1 


It's  simple.  All  you  have  to  do  is 
make  that  one  telephone  caii,  fax 
or  e-mail  today,  c/o  Publicitas. 

Let  us  do  the  rest. 

- ^ 

Publicitas  Advertising^Services,  Inc. 

The  outsource  service  that's  outstanding. 


Call  Bruce  D.  Budnik  at  203-978-7800  or  fax  203-327-7683.  e-mail;  passtamct@aol.com 
P.O.  Box  4905,  Stamford,  CT  06907  Offices  in  Dallas,  Chicago,  Miami  and  Los  Angeles. 
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New  RuleS)  Players 
Upset  Prepress  Game 

BY  ROGER  S.  PETERSON 


rHE  PREPRESS  GAME 
has  never  been  more 
difficult.  Added  to 
presses,  trucks  and  12- 
year-olds  on  bikes,  multi- 
media  is  now  on  the  game 
board. 

The  rules  for  publishing 
news  and  ads  have  changed, 
and  there  are  no  rules  in  your 
current  prepress  system  for 
handling  the  card  marked, 

“It’s  January  1,2000.” 

If  that  weren’t  enough,  the  game  contains  an  oxy¬ 
moron  Groucho  Marx  never  thought  of;  vendor  sta¬ 
bility. 

Rising  newsprint  prices  delayed  a  lot  of  publish¬ 
ers  seeking  to  buy  systems  to  gain  strategic 
improvements.  Adding  multimedia  and  Web  page 
products  to  the  publishing  mix  requires  either  sys¬ 
tem  upgrades  or  partial  replacements.  Few  tradi¬ 
tional  vendors  are  able  or  willing  to  supply  all  the 
pieces,  forcing  many  newspapers  to  look  beyond 
traditional  newspaper  suppliers. 

So  what  do  you  do?  And  when  you  decide,  what 
vendor  —  or  vendors  —  are  smart  enough,  healthy 
enough  and  agile  enough  to 
tackle  the  whole  problem? 

Vendors  of  back-end  out¬ 
put  systems  endured  their 
share  of  volatility,  but  nothing 
like  the  companies  selling 
front-end  editorial  and  adver¬ 
tising  systems.  How  can  these 
suppliers  develop  systems  for 
cyberspace  publishing  while 
distracted  by  internal  politics? 

Then  there’s  the  calendar 
to  worry  about. 

Today’s  computer  systems 
were  developed  around  pro¬ 
gramming  conventions  that 
presume  a  year  starts  with  the 
digits  19.  While  the  Newspa¬ 
per  Association  of  America 
(NAA)  made  it  easier  for 
national  advertisers  to  order 
insertions  in  advance,  the 
newspaper  systems  suppliers 
were  paying  little  attention  to 
how  their  systems  would 


acconunodate  years  begin¬ 
ning  with  the  digits  20.  Thus, 
the  question  becomes:  Buy  a 
system  now  that  has  solved 
the  problem,  and  hope  it 
installs  well  (they  rarely  do), 
or  delay  the  purchase  and 
hope  your  current  vendor  can 
cobble  a  solution? 

Talk  to  any  publisher  who 
knows  prepress  systems  and 
the  name  A1  Edwards  will 
probably  come  up.  A  21-year 
veteran  of  Atex  and  System  Integrators,  Edwards  is 
president  of  Autologic  Information  International, 
the  entity  bom  when  Autologic  merged  with  Infor¬ 
mation  International. 

Edwards  predicts  more  vendor  consolidation 
simply  because  there  is  not  enough  business  to  sup¬ 
port  the  current  lineup.  Many  newspapers  are  com¬ 
ing  to  the  conclusion  they  have  to  support  them¬ 
selves,  he  said  in  an  interview  recently,  apparently 
relieved  to  be  out  of  the  front-end  wars,  since  AH 
sells  no  input  systems. 

“The  editorial  systems  market  is  not  a  healthy 
market  because  newspapers  are  augmenting  cm- 
rent  systems  rather  than  buying  whole  new  ones,” 
he  said.  Organizational,  not  technological,  issues  are 
responsible  for  U.S.  newspapers  moving  slower  into 
pagination  than  their  European  counterparts,  he 
said. 

“The  best  front-end  opportunity  is  to  have  a  good 
client-server  advertising  system  to  replace  the  old 
stuff,”  Edwards  advised. 

Edwards  regards  SB’s  current  offerings  as  sound, 
if  budget  is  not  an  issue,  but  believes  CText,  Sys- 
deco,  and  Harris  have  good  client-server-based  sys¬ 
tems,  observing  strong  sales  of  CText  and  Harris  ad 
systems. 

SB’s  acting  president,  Erika  Williams,  who 
replaced  the  ousted  William  Aaronson  after  a  March 
7  board  meeting,  says  the  company  will  concentrate 
on  newspapers  over  80,0(X)  circulation  and  will 
employ  a  strategy  based  on  “software  and  value- 
added  services,”''Xllliams  stated. 

“Newspapers  seem  to  be  having  trouble  justify¬ 
ing  the  cost  of  information  technology,”  Williams 


Peterson,  a  former  SII  marketing  executive,  is  a 
freelance  writer  and  marketing  communica¬ 
tions  specialist  in  Rocklin,  Calif 


The  transition  to 
desktop  computers, 
off-the-shelf 
software  and  open 
systems  leaves 
newspapers  AND 
system  vendors 
insecure 


"The  editorial  systems  market 
is  not  a  healthy  market  because 
newspapers  are  augmenting 
current  systems  rather  than 
buying  whole  new  ones,”  said 
Al  Edwards,  the  veteran 
front-end  systems  vendor  now 
on  the  back  end  with  All. 


April  6, 1996  ♦  Editor  &  Pubusher 

22  P 


PREPRESS 


’■PROGRESSIONS 


observed.  While  SlI  has  commissioned  research  to 
find  out  why  newspapers  are  cutting  spending  on 
capital  equipment  and  technology  relative  to  other 
industries,  she  speculated  other  factors  may  be 
involved,  including  the  fear  of  upheaval  from  or  the 
failure  to  recognize  the  value  added  by  new  sys¬ 
tems. 

“Many  newspapers  have  changed  hands,  so  per¬ 
haps  they  are  investing  in  other  newspapers  or 
other  niarkets,”Williams  said. 

Clive  Segal,  Sysdeco’s  chief  operating  officer,  says 
his  firm’s  strategy  is  to  “form  a  bridge  out  of  the  spe¬ 
cialized  hardware  like  Atex  and  Sn  and  into  a 
client/server  arrangement.” 

Believing  Atex  was  becoming  increasingly  depen¬ 
dent  on  large  metros,  Sysdeco  wants  to  broaden  its 
appeal  to  mid-sized  newspapers  by  offering  subsets 
of  its  technologies. 


Employees 
miss  “the  old 
days  when  the 
guys  from  Atex  or 
Sll  came  in  and 
did  the  whole 
thing,”  said  Anne 
Saul  of 
Gannett  Co. 


Segal  disagrees 
with  Williams  about 
defining  the  market 
by  circulation,  say¬ 
ing,  “Circulation  is 
not  an  accurate 
benchmark.  I  see  no 
point  in  drawing  bar¬ 
riers,  especially 
regarding  circula¬ 
tion,  when  you  have 
sound  solutions.” 

The  automation  of 
the  total  business  of 
publishing  and  dis¬ 
seminating  informa¬ 
tion  is  the  goal  at 
Sysdeco,  claims 
Segal.  “We  want  to 
show  how  our  technical  experience  in  Europe, 
largely’  with  cable  television,  can  be  harnessed  for 
newspapers,  too,”  he  added.  The  experience 
includes  geographic  information  systems  (GIS).  Sys¬ 
deco’s  TellusVision  and  HomeFinder  systems  can  be 
applied  to  the  zoning  and  distribution  of  newspa¬ 
pers,  street  by  street. 

Terry  Borchers,  general  manager  of  Freedom  Sys¬ 
tem  Integrators,  says  his  organization  stresses  inte¬ 
gration. 

“We  are  the  only  vendor  that  is  installing  and  sup¬ 
porting  PC-based  advertising  systems  and  Mac- 
based  advertising  systems,  PC-based  editorial  sys¬ 
tems  and  Mac-based  editorial  systems.  We  do  the 
netwoiking  . . .  everything,”  he  stated. 

But  Borchers  dismisses  the  notion  that  some  ven¬ 
dors  can’t  handle  large  sites.  “Once  you  get  past  the 
proprietary-system  stage  and  become  an  open-sys¬ 
tem  vendor,  the  size  of  the  system  is  less  relevant. 
Of  course,  you  have  to  have  the  software  to  sup¬ 
port  a  large  system,”  he  added. 

Whereas  standard  PCs,  robust  editorial  and  adver¬ 
tising  systems,  and  Macintosh  graphical  capabilities 
used  to  be  the  focal  points  of  prepress  decisions, 
system  buyers  now  have  to  look  at  such  issues  as 


database  flexibility,  an  adaptable,  or  “scalable,”  sys¬ 
tem,  element  tracking,  and  complete  integration. 

“The  key  is  who  owns  the  database  and  who  can 
change  it,”  says  Ron  Stephens,  Sysdeco’s  new  vice 
president  of  sales.“The  vendor  has  to  provide  a  very 
flexible  and  portable  database.” 

But  the  database  isn’t  the  only  issue,  Edwards  of 
An  argued,  adding  that  newspapers  “just  don’t  want 
to  throw  out  what  they  have,  and  they  can’t  inte¬ 
grate  what  they  want.” 

Stephens  said  open  systems  “allow  newspapers 
to  be  more  than  newspapers.  But  they  need  ven¬ 
dors  that  can  provide  a  tool  set  that  can  help  news¬ 
papers  adapt  to  their  growing  needs.  To  do  that, 
those  tools  should  be  platform  independent.  Pub¬ 
lishers  want  options  —  not  just  a  black  Model  T 
Ford.” 

DECISIONS,  DECISIONS 

Given  the  volatility  of  vendors,  George  Hearst  III, 
operations  director  at  the  Times  Union  in  Albany, 
N.Y.,  agrees  that  prepress  systems  must  be  platform 
independent.  But  a  new  issue  arises:  What  opportu¬ 
nities  are  gained  or  lost  in  choosing  between  a 
newspaper-sawy  vendor  with  a  long  track  record 
and  a  newer,  smaller,  riskier  system  house.  Hearst 
believes  the  smaller  companies  can  act  quicker. 

“The  little  guys  don’t  have  the  requirement  to 
support  the  old  installed  base,”  he  said,  and  can 
devote  themselves  to  new  solutions  and  new  tech¬ 
nology. 

“It’s  not  a  system  replacement  issue  anymore,” 
Hearst  said.  “Newspaper  people  are  not  thinking 
about  replacing  current  systems  with  a  set  of  sub¬ 
systems  on  a  LAN  which  they  integrate  on  their 
own.” 

While  Borchers  of  Freedom  Systems  says  cus¬ 
tomers  typically  buy  workstations  on  their  own,  he 
wants  to  supply  the  servers  to  ensure  they  are 
properly  configured.  If  customers  buy  servers  on 
their  own,“we  ask  them  to  ship  the  servers  to  us  for 
setup,”  he  said,  on  the  grounds  that  “100%  of  the 
time  something  is  missing  because  that  supplier 
doesn’t  understand  what  the  server  will  need  to 
operate  in  a  newspaper  environment.” 

Unlike  the  staffs  of  Atex,  SII,  or  CText,  general 
purpose  computing  vendors  serve  many  vertical 
markets.  For  example.  All’s  Edwards  estimates  the 
newspaper  industry  is  only  5%  of  Quark’s  business, 
too  small  to  attract  much  notice. 

Vendors  question  how  newspapers  will  fere 
when  major  software  programs  evolve  into  ver¬ 
sions. 

Borchers  of  Freedom  Systems  wonders,  for  exam¬ 
ple,  if  the  next  Power  Macs  will  be  backwartfcom- 
patible  or  if  Apple’s  new  Copland  operating  system 
may  cause  problems. 

“I  keep  preaching  to  publishers  to  budget  for 
new  systems  each  year,”  he  said,  “and  that  includes 
budgeting  for  software  upgrades,  too.  New  versions 
of  Quark  take  up  more  memory,  and  that  has  to  be 
(See  Game  on  page  37P) 
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It  takes  more  than  silicon  and  electricity  to  power  a  digital  archive  system.  To  be  truly  useful,  a  system  has  to  be  plugged  into  resources, 
commitment  and  experience.  Only  then  will  your  archive  system  take  you  where  you  want  to  go. 

By  that  measure.  Digital  Collections  System/N.A.  has  power  to  spare. 

Developed  in  Germany,  designed  for  the  world  market.  Digital  Collections  System/N.A.  is  a  new  approach  from  sy^rem^n  North'ftmeriw 
an  innovative,  media-wise  company.  Your  system  will  be  everything  you  need  today  and  everything  you  will  want  tomorrow. 

Digital  Collections  System/N.A.  handles  all  your  archiving  needs.  Pages,  text,  photos,  graphics, 
audio  and  video.  Its  UNIX-based  server  supports  Macintosh®  and  Windows®-based  clients  and  web 
browsers.  And  there’s  speed  to  spare.  With  millions  of  records  in  the  database,  searches  are 
completed  in  a  few  seconds. 

We’ve  moved  beyond  merely  archiving  text.  This  is  multimedia  information  management-the 
cutting  edge  of  digital  information  storage,  retrieval  and  work  flow.  And  it’s  available  today. 

Of  course,  this  isn’t  the  whole  story.  There’s  Internet  access  with  home  page  capability,  filters  for 
front-end  systems  and  you  can  store  and  retrieve  QuarkXPress®  pages.  There’s  also  a  growing  user  base  in 
Europe  and  North  America.  But  rather  than  tell  all,  we’d  like  to  show  all.  Call  1-800-801-3771  to  arrange  a 
demonstration,  and  get  a  glimpse  of  the  future  of  multi -media  information  management. 


GMn 


Macintosh  is  a  registered  trademark  of  Apple  Computer,  Inc.  Windows  is  a  registered  trademark  ot  Microsoft  Corporation.  QuarkXPress  is  a  registered  trademark  of  Quark.  Inc. 
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Contfact 
On  Ad  Makeup 


BY  MALCOLM  WARD 


Folt  information  The  L. 

Sciences  recently  ^ 

passed  the  six-  ISetV, 

month  point  of  a  talking 

five-year  contract  to  take  over 
ad  production  at  the  Los  expe 

Angeles  Daily  News.  COntfa* 

Planning  and  ptastag  in  outsidt 

the  outsourcmg  of  ad  produc- 
tion  took  about  a  year  produce 

because  the  newspaper  oper-  tht*  ir 

ates  one  of  the  busiest  and  J 

tightest  ad  production  sched-  Speak 

ules  in  the  country,  executives 
said. 

As  Ed  Vallentine,  Volt  operations  vice  president, 
said  optimistically,  “The  Daily  News  is  a  big  opera¬ 
tion.  We  expect  future  conversions  to  take  half  that 
time.” 

The  newspaper’s  publisher,  Ed  Beasley,  and  pro¬ 
duction  manager,  John  Webb,  declined  to  comment 
for  this  article  but  promised  a  full  report  early  in 
June.  Scores  of  job  cuts  were  in  the  offing  and  the 


The  L.A.  Daily 
News  isn*t 
talking  about  its 
experience 
contracting  an 
outside  firm  to 
produce  ads  —  hut 
the  job  cuts 
speak  volumes 


Daily  printers  union  contract  was 

.  about  to  expire. 

tsnt 

To  expand  to  newspapers 
bout  its  hs  20  years  of  experience 

.  working  for  yellow  pages 

ence  publishers,  who  produce  one 

ing  an  book  a  year.  Volt  invested 

trk  heavily  to  refine  its  system  to 

^  be  more  reliable,  flexible, 

ds - but  accessible,  and  fester,  execu- 

'  cuts 

Jerry  DiPippo,  a  Volt  divi- 
jlumeS  Sion  president,  said  that  with¬ 

out  a  track  record  in  yellow 
pages,  it  would  have  been  impossible  to  set  up  such 
an  operation  for  the  Daily  News. 

Contracting,  lately  referred  to  euphemistically  as 
“outsourcing,”  is  not  new.  Newspapers  have  long 
hired  contractors  to  provide,  for  example,  janitorial 
and  security  services,  and  paf>erboys  have  long 
enjoyed  special  legal  status  as  independent  contrac¬ 
tors.  More  recently,  truck  leasing  agreements  have 
expanded  to  include  contracting  for  drivers,  as  well. 
But  for  years,  it  was  unheard  of  for  a  newspaper  to 
cede  control  of  such  an  integral  function  as  ad  pro¬ 
duction  to  an  outside  company. 

That  changed  a  year  or  so  ago  when  the  Houston 
Chronicle  hired  American  Color  to  take  over  editor¬ 
ial  and  advertising  color  prepress  work  —  employ¬ 
ees  and  equipment  —  in  the  newspaper’s  building. 
Most  of  the  Chronicle  workers  kept  their  jobs  and 
simply  changed  employers. 

At  the  Daily  News,  however,  contracting,  plus  the 
move  to  computerized  page  makeup,  or  pagination, 
is  resulting  in  the  elimination  of  82  jobs. 

Volt’s  ability  to  streamline  production  and  reduce 
overhead  owes  mainly  to  its  proprietary  technology, 
nonunion  staffing  and  heightened  control. 

Vallentine,  who  is  not  privy  to  the  Daily  News' 
costs,  said  he  has  heard  of  “significant”  savings  since 
Volt  took  over  operations  last  year. 

Despite  computerization,  many  newspaper  ad 
composition  operations  remain  labor  intensive  and 
employ  limited  technology'.  Uneven  work  flow 
results  in  high  overtime  costs.  Keeping  tabs  on  pro¬ 
duction,  communications  and  schedules  is  seldom 
easy.  New  technology  and  training  are  expensive, 
and  time-consuming. 

In  this  environment.  Volt  saw  an  opportunity  in 
the  newspaper  industry,  but  waited  for  the  Daily 
News  to  propose  an  arrangement. 
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DiPippo  caUs  outsourcing  “the  wave  of  the  future. 
It  allows  newspapers  to  downsize,  without  anguish.” 

While  “outsourced”  employees  might  debate  that 
assessment,  the  Daily  News  arrangement  gives  Volt 
production  coordinators  positions  at  the  newspa¬ 
per,  while  the  bulk  of  the  work  takes  place  at  a  Volt 
facility  in  Pennsylvania. 

The  process  takes  place  in  a  seamless,  round-the- 
clock  schedule.  IXimaround  is  guaranteed  within 
four  to  six  hours,  with  one  to  two  hours  allowed  for 
minor  revisions. 

The  key  element,  Volt  executives  said,  is  a 
patented  ad  management  production  system 
(AMPS).This  order-entry  and  tracking  system  logs  in 
ads,  production  requirements,  scheduling  and  other 
statistics,  and  makes  the  information  available  with  a 
few  keystrokes. 

The  process  begins  when  Volt  production  coordi¬ 
nators  feed  ad  data  into  an  activity  transaction 
server.  Ad  layouts  and  artwork  are  scanned  in  Cali¬ 
fornia  and  sent  to  Volt’s  mainframe  in  Blue  Bell,  Pa., 
where  jobs  are  routed  among  production  centers  in 
Blue  Bell,  Indianapolis,  or  Anaheim,  Calif.  The  cen¬ 
ters  have  a  combined  staff  of  500  artists  and  techni¬ 
cians. 

After  ads  are  approved,  a  dispatcher  feeds  Post¬ 
Script  files  back  to  the  newspaper’s  pagination  sys¬ 
tem. 

Data  transmission  requires  dedicated  lines  for 
high  volumes.  Lower  volumes  are  accommodated 
by  dial-up  systems,  which  usually  suffice  to  link 
satellite  ad  sales  offices  with  production  sites.  Volt 
supplies  all  operational  hardware  for  the  newspaper. 

For  Volt,  multiple  production  sites  allow  for  work 
to  shift  to  accommodate  changing  situations.  If,  for 
example,  one  site  becomes  inoperable  or  swamped 
with  work,  jobs  automatically  transfer  to  another 
site.  The  tracking  system  is  designed  to  keep  work 
on  schedule. 

For  his  part,  Vallentine  says,  the  system  “is  working 
well  and  the  department’s  service  has  improved 
greatly.” 

Volt’s  “virtual  composition  room”  is  large  and  full 
of  workstations  grouped  by  specialized  disciplines: 

Ward  is  a  freelance  writer  and  marketing 
consultant  in  Hercules,  Calif. 


tracking,  typesetting,  scanning  and  composition. 
Once  the  tracking  system  has  been  established,  ad 
composition  can  begin  without  all  components 
being  available.  For  example,  type  can  be  keyed 
before  art  is  received. 

Text  entry  functions  include  a  verification  system 
that  can  detect  errors.  When  all  elements  are  ready, 
ads  are  assembled  by  specialists  using  original  lay¬ 
outs  as  guides.  Composition  programs  include 
Corel,  Quark,  and  Volt’s  own  composition  system  for 
merging  text  and  art  in  small  black-and-white  ads. 
Corel  is  used  for 
heavy  color  work  and 
large  monotone  ads, 
and  Quark  is  used  on 
text-intensive  ads. 

Proofs  are  trans¬ 
mitted  to  the  news¬ 
paper  sales  rep  via  a 
Hewlett-Packard 
color  printer  for 
advertiser  approval. 

Though  the  news¬ 
paper  retained  a  few 
composing  staffers, 

82  composing  jobs 
were  eliminated,  or 
will  be  within  a  few 
weeks. 

A  spokesman  for 
the  printers  union,  a 

unit  of  the  Communication  Workers  of  America, 
who  wished  to  remain  anonymous,  said  outsourcing 
plus  the  move  to  pagination  were  to  blame  for  the 
job  cuts.  He  said  negotiations  had  reached  impasse 
and  called  severance  packages  unsatisfactory. 

The  union’s  most  recent  three-year  contract  was 
scheduled  to  expire  March  27.  Though  about  10 
workers  remained  as  of  several  weeks  ago,  the 
union  was  unsure  how  many  would  remain. 

Spec  ads  are  created  by  the  promotion  depart¬ 
ment. 

Is  the  service  woridng  as  expected?  Are  the  per¬ 
ceived  advantages  real?  What  are  tlie  savings?  Man¬ 
agement  isn’t  saying  right  now. 

Meanwhile,  Volt  is  talking  to  potential  new 
clients. 


Outsourcing  is 
“the  wave  of  the 
future.  It  allows 
newspapers 
to  downsize, 
without  anguish.  ” 
—  Jerry  DiPippo, 
Volt  division  president 


Trib  Replaces  Sdtex 

The  CHICAGO  TRIBUNE  is  replacing  its  Scitex  color 
sepyaration  system  with  a  PostScript-based  system  using 
Wright  Technologies  workstations  and  Macintosh  computers. 

The  move  is  designed  to  put  the  Tribune  in  line  with 
the  PostScript  format  that  most  advertisers  use  to  create 
ads  electronically. 

The  10-year-old  Scitex  system  has  produced  color  work 
for  the  paper’s  Sunday  magazine,  news  pages  and  advertis¬ 
ers.  Most  of  the  editorial  color  work  has  already  shifted  to 
Macintosh  equipment  running  QuarkXPress  software. 


The  new  system  —  two  Wright  Technologies  worksta¬ 
tions  based  on  Sim  hardware  and  six  or  so  Macintosh 
machines  for  less<letnanding  work  —  will  take  over  the 
color  ad  preparation  and  news  photo  processing  now 
done  on  Scitex.The  replacement  is  expected  to  be  com¬ 
plete  at  the  Freedom  Center  in  downtown  Chicago  by  the 
middle  of  this  year. 

The  new  system  is  designed  to  interface  more  smoothly 
with  other  PostScript-based  prepress  systems  —  used  by 
advertisers  and  the  Tribune's  bureau  ad  operations  —  and 
to  ease  the  journey  to  pagination  by  making  prepress  sys¬ 
tems  more  compatible  using  a  standard  format. 
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Pagination  Puzzle: 
Forever  5  Iffears  Away? 


BY  MARK  FITZGERALD 


hen  newspaper  operations  execu- 

M  BT  X  lives  talk  about  pagination,  the  sense  of 
vu  can  become  so  strong  it’s  down- 
w  W  ri^t  spooky. 

Someone  will  say  “true”  pagination  is  still  five 
years  down  the  road.  Someone  else  will  make  a  joke 
about  how  it’s  always  “five  years  down  the  road.”  Yet 
another  person  will  boast,  “We’re  doing  pagination, 
true  pagination,  right  now,  today!”  Inevitably,  some¬ 
one  will  refer  to  pagination  as  “really”  a  management 
or  organizational  or 
work-flow  issue. 

It  says  a  lot  about 
the  haunting,  almost 
mystical,  hold  that 
pagination  has  on 
the  imaginations  of 
operations  people 
that  in  1996,  the  first 
Newspaper  Associa¬ 
tion  of  America 
Newspaper  Opera¬ 
tions  SuperConfer- 
ence  would  devote 
one  afternoon’s  dis¬ 
cussion  to  “The 
Uncertain  Path  to 
Pagination.” 

The  uncertain 
path?  More  than  a 
decade  after  pagination  first  emerged  with  its 
promise  to  be  ready  for  prime  time  —  five  years 
down  the  road?  To  be  sure,  much  has  changed  in 
that  time. 

“From  a  technology  point  of  view,  we’ve  gone 
leap  years  from  where  we  began,”  Linda  Bruning, 
director  of  business  development  for  EDS,  said  at  the 
conference. 

Indeed,  what  we  talk  about  w^hen  we  talk  about 
pagination  is  no  longer  “area  composition”  per¬ 
formed  on  parts  of  pages  by  proprietary  systems 
that  had  difficulty  tracking  their  own  work.  News¬ 
papers  have  largely  solved  the  whole-page  pagina¬ 
tion  problem,  the  editorial/advertising  integration 
problem,  the  woiic-flow  problem,  and,  in  many 
cases,  the  database  integration  problem. 

These  advances  prompted  Bruning  to  caution 
operations  people  with  advice  that  undoubtedly 
rang  a  distant  bell  in  their  minds;  “There’s  a  whole 
lot  more  to  pagination  than  technology.  We  focus  so 
much  on  the  technology,  we  tend  to  forget  about 


Despite  growing 
accomplishments, 
pagination 
remains 
elusive  for 
the  biggest 
newspapers 


the  organization  and  the  flow  issues.” 

And  Bruning  was  just  one  of  four  speakers 
describing  their  pagination  successes  —  right  now, 
today.  In  fact,  one  of  those  speakers,  Howard  Fin- 
berg,  was  in  Miami  Beach  to  describe  Phoenix 
Newspapers’  experience  in  choosing  and  installing 
its  second  pagination  system. 

“We’ve  been  completely  paginated  since  1988,” 
said  Finberg,  senior  editor/information  technology 
for  the  Phoenix  papers.  “Every  time  we  went  to  a 
conference  like  this  and  heard  that  pagination  was 
five  years  down  the  road,  we  wondered  what  road 
that  was.” 

After  a  long  experience  with  pagination,  the 
newspapers  posed  a  very  basic  question  when  they 
were  considering  a  new  system:  “We  asked  our¬ 
selves  a  big  question:  Did  we  want  to  paginate?”  Fin¬ 
berg  said.  “I  think  even  the  use  of  the  term  pagina¬ 
tion  should  be  banned  from  here  on  out.  Because 
that’s  not  what  you  want  to  do  —  paginate.  What 
you  want  is  to  work  more  effectively,”  he  continued. 

Finberg  and  other  operations  executives  argued 
that  no  matter  what  specific  pagination  system  a 
paper  settles  on,  the  most  important  thing  is  to  first 
determine  the  business  goals  and  changes  in  work 
flow.  Because,  as  Finberg  said,  pagination  changes 
everything.  _ 

“My  feeling  is  that  going 
from  hot  type  to  cold  type 
wasn’t  really  revolutionary 
—  it  was  evolutionary. 

When  we  did  that  back 
then,  we  used  an  existing 
work  flow  and  applied  it 
to  a  new  technology,”  he 
said. 

Going  digital,  however, 
requires  a  rethinking  of 
the  process  of  data  input 
and  output,  Finberg  said. 

That’s  the  primary  reason 
Phoenix  Newspapers 
moved  to  a  new  pagina¬ 
tion  approach,  the  SQL 
database-oriented  system  “I  think  even  the  use  of  the  term 
offered  by  the  Danish  firm  pagination  should  be  banned  from 
CCI.  here  on  out.  Because  that's  not 

“We  wanted  to  end  the  what  you  want  to  do  —  paginate, 
assembly  line  where  What  you  want  is  to  work  more 
nobody  is  really  looking  at  effectively,”  said  Howard  Finberg, 
the  whole  publication,”  Phoenix  Newspapers  senior  editor. 


April  6, 1996  ♦  Editor  &  Pubusher 

28  P 


PREPRESS  PROGRESSIONS* 

_ ^ 


Finberg  said.  The  CCI  system 
was  “robust”  enough  to  han¬ 
dle  the  number  of  pages 
Phoenix  Newspapers  was 
handling  while  allowing  the 
publisher  to  expand  product 
lines  —  into  niche  publica¬ 
tions  and  Internet  publishing 
—  using  the  same  database, 

Finberg  said. 

“The  goal  is  multiple  prod¬ 
ucts  from  the  same  informa¬ 
tion,”  he  said.  One  other  rea¬ 
son  for  picking  CCI:  “There  is 
a  long  and  technical  part  of 
the  installation  that  forces  you 
to  look  at  work-flow  issues  first,”  Finberg  said. 

Similar  database-oriented  approaches  —  and  ven¬ 
dor  selection  techniques  —  were  taken  by  two 
smaller  papers,  the  27,000-circulation  Niagara 
Gazette  in  Niagara  Falls,  N.Y,  and  128,000-circula¬ 
tion  Daily  Herald  in  suburban  Chicago. 

At  the  Gazette,  which  still  prints  on  the  Goss 
Mark  I  letterpress  it  bought  in  1949,  pagination  was 
not  seen  as  an  end  in  itself,  according  to  president 
and  publisher  Mark  Francis. 

“What  I’ve  seen  is  generally  we’ve  done  a  lousy 
job  of  picking  pagination  systems,”  he  said.“Basically, 
I  think  what  we  do  is  do  it  backward.  Too  many  of 
us  know  where  we  want  to  be  now  or  do  now  with 
a  pagination  system,  but  we  take  too  narrow  a  view 
of  what  the  pagination  system  should  achieve,  and 
too  short  a  vision  of  where  we  want  to  go.” 

To  broaden  its  vision,  the  Gazette  decided  to  give 
every  department  an  equal  vote  on  picking  the  new 
system  —  in  contrast  to  most  pajjers,  which  tend  to 
make  the  editorial  department,  in  the  words  of  Ani¬ 
mal  Farm,  more  equal  than  others.The  result  was  a 
vendor,  Orem,  Utah-based  Digital  Technology  Inter¬ 
national,  which  perhaps  fit  the  whole  newspaper 
better  than  its  parts,  Francis  suggested. 

“It  doesn’t  have  as  good  a  newsroom  system  as 
others  on  the  market.  It  doesn’t  have  as  good  a  clas¬ 
sified  system  as  others  on  the  market.  But  when  the 
pieces  were  put  together,  this  came  closer  to  where 
we  thought  we  wanted  to  be,”  Francis  said. 

From  a  work-flow  point  of  view,  DTI  created  a 
unified  database  for  news,  advertising  and  produc¬ 
tion.  The  publisher  said  it  also  achieved  the  paper’s 
business  goals:  cutting  labor  costs,  allowing  better 
color  and  providing  better  service  for  advertisers. 

“We  do  50%  of  our  copy  within  two  hours  of 
presstime,”  Francis  said.  “We  do  an  awfiil  lot  late  — 
because  we  can.  My  own  little  newspaper  already  is 
100%  paginated  with  all  pages  going  c^ct  to  nega¬ 
tive  film.  And,  except  for  the  limitations  of  letter- 
press,  we  would  be  going  direct  to  plate.” 

At  the  Daily  Herald,  Digital  Equipment  Corp., 
which  had  installed  the  paper’s  earlier-generation 
Text  Management  System  (TMS)  and  Classified  Man¬ 
agement  System  (CMS),  was  chosen  as  the  integrator 
for  a  pagination  system  centered  around  Dewar 


Information  Systems  Corp.’s 
DewarView  work-flow  man¬ 
ager. 

In  contrast  to  Phoenix 
Newspapers  and  the  Niagara 
Gazette,  which  chose  and 
installed  their  systems  over 
months,  the  Daily  Herald 
took  a  more  deliberate 
approach,  moving  DewarView 
into  the  work  flow  gradually, 
said  Mike  Schoepke,  manager 
of  computer  operations  for 
Paddock  Publications,  the 
newspaper’s  parent  company. 
“Our  first  goal  was  to  go 
slow,  and  build  one  element  at  a  time,”  Schoepke 
said.  DEC  was  chosen  as  the  integrator  in  the  spring 
of  1993,  and  the  final  element  in  the  system,  classi¬ 
fied,  was  turned  on  in  DewarView  in  April  1994. 
More  recently,  the  system  has  been  running  classi¬ 
fied  ads  on  the  Internet,  Schoepke  added. 

Despite  the  obvious  successes,  operations  execu¬ 
tives  at  the  nation’s  biggest  papers  say  there  is  still 
reason  to  look  upon  pagination  as  something  that 
belongs  more  to  the  future  than  the  present. 

“There  are  stiU  functionality  issues,”  said  Paul 
Lynch,  maiuger  of  quality  and  technical  training  at 
the  Chicago  Tribune. ''^/hca  vendors  are  able  to  pag¬ 
inate  big  papers  like  the  Tribune  —  with  its  many 
subsidiary  niche,  online  and  Web  products  —  then 
perhaps  they  can  say  they  have  achieved  true  pj^ 
nation,  he  added. 

“There  are  many  technical  barriers  ahead,  tons  of 
them,”  said  Tom  Cusack,  director  of  prepress  for  the 
Star-Ledger,  based  in  Newark,  N.J.“The  single  largest 
barrier  to  paginating  medium  to  large  circulation 
papers  is  the  network  and  communications  issues 
internally,”  he  continued. 

While  scanning,  RIPing  and  moving  full-page  ads 
across  a  newspaper’s  network  is  relatively  simple 
fiom  a  technological  standpoint,  Cusack  said,  mov¬ 
ing,  say,  200  full-color  ads  is  an  entirely  different  mat¬ 
ter  because  of  the  enormous  size  of  the  files 
involved.  These  problems  persist  even  with  digitally 
delivered  files. 

“The  network  issues  have  become  the  botde- 
neck,  and  it’s  not  something  easily  addressed 
because  of  the  volume  of  data,”  he  said.  One  solu¬ 
tion,  Cusack  suggested,  would  be  the  adoption  of  a 
much  faster  communications  standard  such  as  the 
so-called  Group  4  digital  fax  compression,  capable 
of  compressing  a  30-megabyte ITFF  file  to  2.6  MB  for 
exceptionally  quick  delivery  across  a  network. 

“The  problem  is  very  few  [vendors]  support 
Group  4  compression.  From  a  practical  standpoint,  I 
don’t  see  it  going  anywhere  soon  simply  because 
JPEG  is  too  deeply  embedded  in  the  newspaper 
industry,”  Cusack  said,  referring  to  the  compression 
standard. 

Still,  as  with  just  about  everything  in  pagination, 
that  may  change.  Down  the  road,  of  course. 


“The  single  largest 
harrier  to  paginating 
medium  to  large 
circulation  papers 
is  the  network  and 
communications 
issues  internally.** 
—  Tom  Cusack, 
Star-Ledger 
prepress  director 
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Compiiter-to-plate 
Ready  For  Action 


BY  JIM  ROSENBERG 


rHE  PLATES  CONSIST 
of  one  of  three  sub¬ 
strates  and  one  of  sev¬ 
eral  coatings.  The 
more  than  two  dozen  output 
devices  are  of  flatbed,  inter¬ 
nal-  and  external-drum 
design,  and  they  vary  in  size, 
speed  and  resolution,  use  six 
types  of  lasers  that  fire  at  dif¬ 
ferent  frequencies  and  come 
with  or  without  internal 
punches  and  automated  plate 
loading. 

These  direct-output  plates  now  generally  cost 
more  than  their  conventional  counterparts,  and  the 
machines  that  image  them  range  from  just  under 
$100,000  to  just  under  $1  million. 

Getting  past  page  negatives  to  direct-to-plate  out¬ 
put  from  prepress 
systems’  digital  data 
is  a  daunting  deci¬ 
sion  very  few  news¬ 
papers  have  made. 
And  except  for  those 
with  page  facsimile 
scanning  for  output 
at  a  remote  print  site, 
most  must  achieve 
full  pagination  before 
they  can  eliminate 
the  last  vestige  of 
film  or  photochem¬ 
istry  in  prepress 
operations. 

But  for  Howard 
Publications,  a  pre¬ 
press  pioneer  that 
years  ago  broke  new 
ground  with  its  own  front-end  system,  there  was 
good  news  in  its  pending  computer-to-plate  conver¬ 
sion. 

“We  can  use  a  lot  of  the  pieces  we  have  right  now 
to  go  direct  to  plate,”  said  Larry  Maas,  production 
director  for  the  Times,  Munster,  Ind.,  and  publishing 
systems  consultant  to  all  18  Howard  tides. 

Furthermore,  because  the  Times,  the  first  of  the 
group’s  dailies  scheduled  to  convert,  moved  so  early 
into  pagination,  it  will  soon  face  replacement  of  its 
imagesetters  anyway.  Platesetting  and  processing 
units  essentially  take  the  place  of  film/paper 


*‘My  own  opinion  is 
that  we*re  all  going 
to  he  on  thermal,  no 
processor.  Thafs  the 
way  the  commercial 
field  is  looking 
right  now.” 

—  Larry  Maas,  Howard 
Publications  systems  chief 


Howard 
Publications 
plans  to 
vert  the  entire 
group  to 
Urect  output 
f  dry  thermal 
plates 


recorders  and  processors  at 
the  end  of  the  prepress  trail. 

Speaking  last  month  at  the 
Newspaper  Association  of 
America’s  SuperConference 
in  Miami  Beach,  Maas  said 
Munster  anticipates  a  14- 
month  return  on  investment 
from  the  two  platesetting 
units  it  will  install.  The  sys¬ 
tems  Howard  selected  vrill  be 
able  to  image  single  and  dou¬ 
ble-truck  plates  for  its  papers’ 
double-  and  single-width 
(Goss  Urbanite)  presses. 

Since  results  from  the  original  flatbed  machine 
ordered  3'A  years  ago  proved  unsatisfactory,  said 
Maas,  Howard  is  switching  to  a  drum  device,  and 
Munster  probably  wUl  test  internal-  and  an  external- 
drum  machines  —  each  from  a  different  manufac¬ 
turer  —  this  spring. 

Because  the  drum  design  affords  a  shorter  laser 
path  to  the  plate  than  a  flatbed  design,  he  noted,  dot- 
edge  defects  are  minimized.  “Once  you  go  out  plus 
18  inches,  you’re  only  up  to  1200  dpi,”  he  said, 
whereas  with  internal  or  external  dnuns,  “you  can 
go  up  to  40(K)  or  5000  dpi  if  you  want  to.” 

By  June  l,he  said,“rm  going  to  thermal.”  Both  sys¬ 
tems  to  be  tested  are  image  heat-sensitive  plates,  of 
which  there  are  several  types.  Thermal  plates  offer 
cost,  environmental  and  speed  advantages. 

Most  manufecturers,  Maas  said  after  the  Super- 
Conference,  think  that  a  thermal  plate  will  cost  less 
than  a  current  conventional  subtractive  plate,  esF>e- 
cially  if  the  cost  of  processing,  chemistry  and  the 
time  spent  shooting  from  a  negative  are  included. 

Eliminating  chemical  processing  also  means 
eliminating  chemical  waste  disposal,  and  speed  will 
not  be  compromised  by  differences  in  the  time 
required  by  the  imager  and  the  processor. 

Although  CTP  inherently  saves  time  by  eliminat¬ 
ing  the  step  of  outputting  pages  to  film,  Maas  said 
commercial  printers  using  CTP  “gained  more  time  in 
the  pressroom”  than  they  had  imagined.  He  related 
the  experience  of  an  R.R.  Donnelley  shop  where  a 
press  running  direct-output  plates  was  ready  to  run 
40  minutes  before  a  press  running  conventional 
plates. 

Though  he  acknowledged  some  similarities  with 
respect  to  imaging,  Maas  said  aluminum  will  provide 
better  register  than  film.  (Computer-to-plate  imaging 
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THE  LEADING  SUPPLIER  TO  THE  NEWSPAPER  INDUSTRY  TODAY 


•1 


American  Color 


American  Color  has  pioneered  facilities 
management  for  newspapers  and  we 
are  now  extending  that  expertise  into 
the  concept  of  prepress  outsourcing. 
Outsourcing  utilizes  our  telecommuni¬ 
cations  systems  to  virtually  unlimited 
prepress  resources  'on  line'  for  rush 


projects  and  specific  capacity  problems. 
Of  course  our  extensive  experience  in 
retail  advertising  assures  the  quality  that 
your  customers  expect  every  time. 

American  Color  also  provides  internet 
site  development,  maintenance  and  CD 
RON  services  to  the  publishing  Industry. 


PREPRESS  ;  '  PROGRESSIONS  ^  ' 


may  also  permit  newspapers  to 
better  exploit  potential  benefits 
of  stochastic  screening,  and  some 
thermal  plates’  sharp,  durable, 
highly  resolved  dots  may  offer  the 
best  CTP  stochastic  screens.) 

Besides  plates  with  an  alu¬ 
minum  substrate  suitable  for  long- 
run  web  offset  printing,  direct- 
output  plates  with  a  polyester 
base  are  designed  for  medium- 
run  work,  and  paper-based  plates 
suffice  for  short  runs.  Coatings 
are  generally  of  silver  halide,  a  sil- 
ver-photopolymer  combination,  a 
photosensitive  electrostatic  com¬ 
pound  and,  more  recently,  ther¬ 
mal-reactive  substances.  Film 
manufacturers  Kodak,  3M  and 
Polaroid  all  have  diermal  plates, 
as  does  plate  and  proofing  sys¬ 
tems  supplier  Polychrome. 

At  least  one  of  the  two  drum 
devices  Maas  will  test  image  plates  with  a  powerful 
infrared  beam  from  an  artificial  garnet.  This  YAG 
laser’s  power  and  versatility  confer  an  advantage 
that  Maas  believes  will  prove  important  to  newspa¬ 
pers. 

Regardless  of  whether  a  paper  starts  out  with  red-, 
green-  or  blue-light  plate  sensitivity,  there  should  be 
an  upgrade  path  to  thermal  —  which  the  YAG  laser 
offers.  Maas  said  it  can  also  expose  film  at  lower 
power. 

“My  own  opinion  is  that  we’re  all  going  to  be  on 
thermal,  no  processor,”  said  Maas.“That’s  the  way  the 
commercial  field  is  looking  right  now.” 

Howard’s  second  CTP  machine,  he  said,  may  go 
into  one  of  the  group’s  California  papers  in  July,  and 
the  group  plans  to  install  about  20  platesetters  by 
next  year. 

Another  advanuge  of  heat-sensitive  plates,  said 
Maas,  is  that  they  are  daylight-safe,  meaning  they  can 
be  pre-imaged  with  ads,  stored  safely  for  weeks,  then 
imaged  again  to  fill  the  news  hole. 

Among  considerations  when  converting  to  com- 
puter-to-plate  output,  Maas  noted,  “you  can’t  have 


any  registration  marics”  or  other 
marks  that  might  be  added  out¬ 
side  the  page  image  on  film.This 
may  be  of  concern  to  sites  that 
output  both  film  and  plates.  Mun¬ 
ster,  said  Maas,  will  use  “cropper” 
software  to  automatically  remove 
such  marks  from  page  files  prior 
to  imaging. 

His  list  of  other  considerations 
includes: 

•  Choosing  an  appropriate 
machine  type  (flatbed  or  drum) 
for  image  area  needed. 

•  Assessing  the  need  for 
autoloading,  which  can  represent 
as  much  as  25%  of  the  cost  of  a 
plate  imager.  (Howard  will  start 
out  with  manual  loading.) 

•  Proofing  before  platemaking. 
(Munster  will  use  a  video  display 
of  the  Rffped  image.)  “It’s  during 
the  imaging  process  that  you 

lose  data,”  said  Maas.“So  you  have  to  be  real  careful.” 

Maas  said  the  Times  is  not  looking  for  an  internal 
punch  on  its  platesetter. 

About  five  years  ago,  Gerber  Systems  Corp. 
revived  interest  in  computer-to-plate  output  for 
newspapers  when  it  introduced  the  LE55  plateset¬ 
ter,  then  ran  it  for  some  time  at  a  Dutch  daily  using 
a  Hoechst  plate  —  the  only  suitable  one  then  avail- 
able.Though  the  newspaper  halted  testing,  the  tech¬ 
nology  proved  its  worth,  and  Gerber  and  other  man¬ 
ufacturers  developed  numerous  systems  for  various 
plate  types. 

Twelve  years  ago,  Gerber  acquired  Eocom,  which 
eariier  played  a  central  role  in  the  first  newspaper 
direct-to-plate  trials  at  the  Utica,  N.Y,  Observer-Dis¬ 
patch.  Other  trials  in  the  1980s  showed  the  tech¬ 
nology  worked,  but  was  not  yet  commercially  feasi¬ 
ble. 

The  first  few  of  the  CTP  systems  operating  at 
European  newspapers  are  from  Autologic,  which 
incorporated  Gerber’s  technology.  A  year  ago,  how¬ 
ever,  Newspaper  Focus  reported  that  some  40  Euro¬ 
pean  sites  were  beta  testing  CTP  systems. 


Database  Manager 
(all  applications) 


DPI  Server 
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Multiplexer 


Imager  j  imager  | 


Imager 


Diagram  of  work  flow  to  direct-to- 
plate  imagers  at  the  Times  of  Mun¬ 
ster,  Ind. 


Odd  Bedfellows,  Strange  Offspring 


Like  A  newspaper  system  Book  of  Genesis,  a  son  of 
Atex  begat  Advanced  Technical  Solutions  (ATS),  while 
sons  of  Sn  begat  CE  Engineering  and  Associated  Informa¬ 
tion  Systems  Inc.  (AISI). 

After  months  of  sharing  feelings  and  fistfuls  of  prenup¬ 
tial  ^reements.  Autologic  and  triple-I  finally  said  OK,  OK, 
OK.  Monotype  married  Freedom  Systems  Integrators  years 
ago  and  the  two  are  still  smiling. 

Everyone  dates  Dewarview,  marriage  to  Sysdeco 
notwithstanding. 

sn  and  Sysdeco  had  a  brief  fling,  but  Sysdeco  walked 


away  because  it  didn’t  like  the  dowry.  Now  the  rumor  is 
that  sn  is  eyeing  Cybetgraphic  and  wants  to  take  the 
spunky  Australian  lass  on  an  extended  German  vacation, 
while  Sysdeco  has  been  seen  with  AISI  right  there  in  SB’s 
backyard! 

And  if  that  weren’t  enough,  CE  Engineering  is  brazenly 
making  overtures  to  SH  before  the  Bsmk  of  America  (not  a 
newspaper)  tossing  the  aging,  8(X)-pound  gorilla  back  into 
the  jungle. 

For  more,  listen  to  the  whispers  when  Nexpo  convenes 
in  Las  Vegas  in  Jime.  — ROGER  S.  PETERSON 
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CTPVets 

Remember 


BY  JIM  ROSENBERG 

rWO  VETERANS  OF  eariy  direct-toplate  efforts  also 
are  still  around  watching  the  technology  evolve. 

Howard  Eichler,  former  Morris  County,  N.J.,  Daily 
Record  operations  director,  was  at  the  Newspaper 
Association  of  America’s  Operations  SuperConference  in  Miami 
as  NAA  newspaper  operations  vice  president.  And  George  Sin¬ 
clair,  former  Muirhead  general  manager,  showed  up  in  his  new 
role  as  Parascan  Technologies  business  development  vice  pres¬ 
ident. 

In  1991,  the  same  year  that  Gerber  revived  interest  in  direct 
imaging  of  plates,  Sinclair  recalled  a  CTP  experiment  of  the 
eariy  1980s.  After  acquiring  Image  Information  Inc.  technology 
and  adapting  it  for  plate  output,  Muirhead  (itself  acquired  by 
Crosfield  a  few  years  later)  contracted  with  the  Chicago  Tri¬ 
bune  to  “develop  and  provide”  an  image  scanning-transmission- 
recording  system  that  would  output  “electrostatic  plates,  with 
the  option  to  go  to  UV  plates.” 

Though  the  metal  plate’s  toner  image  survived  many  impres¬ 
sions,  said  Sinclair,  application  of  the  toner  could  be  difficult, 
and  problems  arose  in  manufacturing  and  handling  the  plates. 
The  problems  led  to  a  modified  agreement  for  Muirhead  to  sup¬ 
ply  a  system  for  .scanning,  transmitting  and  outputting  to  film. 
By  1983,  Muirhead  abandoned  its  original  work  on  direct-to¬ 
plate  imaging. 

Calling  computer-to-plate  “an  interesting  concept,”  Sinclair 
said,“Several  people  have  tried  it. Whoever  is  successful  is  going 
to  make  a  lot  of  money.” 

By  the  mid-1980s,  Muirhead  was  back,  working  with  Auto¬ 
logic  on  the  APS-1  pagination  and  platesetting  system  at  the 
Daily  Record.  With  that  “first-generation  software,”  said  Eichler, 
“things  didn’t  flow  exactly  the  way  they  do  today.”  Coming  up 
with  the  right  page  geometry,  for  example,  was  difficult.  “It 
worked,  but  it  was  a  little  more  cumbersome,”  he  said. 

Nevertheless,  except  for  pages  with  color,  which  went  “to 
the  typesetter  with  a  window  left  for  later  stripping,”  the  APS-1 
sent  the  entire  paper  direct  to  plate,  Eichler  remembered.  “The 
APS-1  classified  program  was  excellent,”  he  added,  noting  it 
could  paginate  up  to  64  pages  in  three  or  four  minutes. 

“Ad  production  certainly  was  not  on  line  to  the  APS-1,”  he 
recalled.  Ads  were  pasted  up,  output  and  carried  to  a  scanner 
to  be  digitized  for  pagination,  designating  their  pages  and  posi¬ 
tions  —  process  adding  time  and  costs,  he  said. 

Eichler  also  remembered  some  “labor  difficulties”  with  one 
group.  Fxlitorial  paginated  and  the  computer  staff  scanned  ads. 
Platemakers  output  the  plates.  One  “major  mistake”  was  that 
news  staffers  were  never  consulted  on  the  purchase  of  the 
machine  they  were  going  to  run,  he  said. 

Drawbacks  of  the  early  system  were  spoed,  service  life  and 
the  high  cost  of  plate-coating  materials,  Eichler  said.  The  plate- 
setter  was  “a  little  slow”  and  its  laser  lasted  only  about  18  hours, 
he  said. 


QuicMIVire 

Bandwagon 

YOl? 

What’s  keeping  yen  In  the  news  business? 


Don’t  tty  to  make  do  with  your 
horse  and  buggy  wire  news  system 
"when-your  newsroom  makes  the 
jump  to  todays  Quark  XPress  and 
the  Quaik  PublisfitnfpSystem. 

QuickWire  is  an  incredibly  fast 
wire  capture  and  fite  management 
system  that  integrates  seamle^ly 
with  QuarkXPress  and  QPS  to  y 
bring  wire  service  to  the  desktop.  '  ^ 
QuickWire  can  take  in  up  to  10 
wire  service  feeds  simultaneously 
or  a  combination  of  wire  feeds  and 
remote  inputs  that  allow  your 
stringers  and  news  bureaus  to  file 
quickly  into  your  news  database. 

Quick¥/lrB  indexes  every  word  of 
every  story  to  make  searches 
instant.  Want  the  latest  story  on  the 
dreaded  “flesh-eating  bug”?  Punch 
in  these  three  work  and  every 
matching  story  pops  up  instantly. 

QnmetiK  QuickWire  i 
database  and  pop  stories  directly  i 
into  your  Quark  XPress  paginated  " 
page  or  check  the  story  in  to  the 
QuarkDispatch  database. 

Ifs  efficient,  it’s  easy,  it’s  what 
wire  editors  want  and  need. 

Already  used  in  over  94  dailies 
worldwide,  QuickWire  is  the  new 
standard  in  wire  capture  software. 

it  you’re  trying  to  run  a  modem 
newsroom  wr^ut  QuickWire,  j 

you're  in  trouble.  y 

If  you  would  like  to  find  out 
more  about  QuickWire  and  get 
out  of  troubto,  contact:  / 

Bill  Muir,  Product  Manager  m 

QuickWire  Uus  M 

44  Fiid  Street  1^ 

Hamilton,  Ontario 

Canada  L8N  363  Imi 

Phone  (905)526*3217 
Fax  (905)526-0147 


QuickWire 
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Pioneer  PressLink 
Keeps  On  Going 


BY  BETH  HOBEN 


y  IGITAL  PREPRESS  SYSTEMS  may  be  the 
m  ■  industry  standard  now,  but  PressLink 
K  founder  Roger  Fidler  remembers  the  diffi- 

culties  he  encountered  in  1985  convincing 
Knight-Ridder  executives  of  the  future  of  electronic 
distribution  of  information. 

Although  for  Fidler  it  was  “painfuUy  obvious  what 
needed  to  be  done,”  he  struggled  to  secure  the  finan¬ 
cial  resources  for  his  fledgling  project. 

At  the  time,  though,  he  believed  that  with 
AppleLink,  the  then-new'  software  from  Apple  and 
General  Electric  Information  Services,  he  could 
develop  a  groundbreaking  service  for  delivering 
information  to  newspapers. 

That  vision  has  been  vindicated  by  history.  What 
began  as  a  network  that  enabled  Knight-Ridder 
newspapers  to  share  graphics  has  grown  into  one  of 
the  leading  online  news,  photography  and  graphics 
services  for  publishers. 

Although  Knight-Ridder  does  not  disclose 
PressLink’s  revenues  and  profits,  Steve  Messere, 
manager  of  marketing,  said  the  service  has  been 
“tremendously  successful  for  the  last  several  years.” 

Eleven  years  after  its  inception,  PressLink,  the  first 
online  service  for  the  newspaper  industry,  counts 
over  95  of  the  top  100  newspapers  among  its  mem¬ 
bership  and  offers  an  extensive  network  of  infomia- 
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tion  providers.  Based  in  Reston,Va.,  PressLink  has  14 
employees. 

The  Knight-Ridder  1994  annual  report  trumpets, 
“PressLink  demonstrates  how  a  niche  market  can  be 
created  through  the  application  of  electronic  deliv¬ 
ery  capabilities;  it  is  a  more  cost-effective  way  to 
send  images  than  wire  or  satellite.” 

PressLink  has  _ 

the 

pitfalls  of  the  new 
media  business.  As 
many  publishers 
have  discovered, 
adapting  emerging 

technology  to  new  I M.^ i 

and  doing 
profitably,  is  no  easy 
task. 

Fidler  believes 
many  of  the  prob- 
lems  of  implement- 
ing  new  services 
stem  from  a  common 
misconception: 

“Companies 
that  aU  they  have  to 
do  is  come  up  with 
ideas  and  delegate  responsibilities.  The  only  way  it 
works  is  when  the  person  developing  the  project 
has  the  passion  and  is  willing  to  work  the  extra 
hours.  Without  that,  the  project  will  not  succeed.” 

Of  course,  even  hard  work  does  not  guarantee 
success.  By  the  end  of  1985,  only  six  Knight-Ridder 
newspapers  had  elected  to  participate  in  PressLink, 
and  it  was  difficult  to  get  newspapers  excited  about 
using  computer  graphics,  Fidler  said. 

Ironically,  it  took  a  national  tragedy  to  demon¬ 
strate  the  system’s  potential.  The  Challenger  explo¬ 
sion  in  January  1986  “was  one  of  the  key  factors  in 
making  PressLink  successful,”  Fidler  said. 

Because  graphics  are  produced  and  revised  so 
much  faster  on  computers  than  manually,  PressLink 
was  able  to  quickly  produce  high-quality  graphics 
of  the  tragedy.  Furthermore,  electronic  transmission 
delivered  the  graphics  in  minutes,  far  faster  than 
overnight  mail,  as  well  as  revisions  to  include  the 
latest  information. 


A  former  E&P  staffer,  Hohen  works  at  the  Twen¬ 
tieth  Century  Fund  while  pursuing  a  graduate 
degree  in  media  studies. 
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In  a  subsequent  mailing,  Fidler  showed 
all  Knight-Ridder  papers  the  Challenger 
graphics  they  could  have  gotten  —  had 
they  joined  PressLink  —  and  by  May 
1986,  nearly  every  paper  in  the  chain  had 
signed  on.  Other  newspapers  soon  fol¬ 
lowed  suit.  In  September  1986,  Phoenix 
Newspapers  Inc.  became  the  first  sub¬ 
scriber  outside  the  Knight-Ridder  group. 
Also  that  year,  PressLink  added  text  and 
began  suggesting  layouts. 

The  current  service  uses  a  dial-up  sys¬ 
tem  called  PressLink  2000.  Members  pay 
a  one-time  membership  fee,  a  monthly 
maintenance  fee,  and  hourly  and  per- 
item  chaises  for  downloading  and  copy¬ 
right.  Copyright  charges  for  magazines 
are  based  on  publication  frequency,  while 
newspapers  pay  based  on  circulation. 

Photos,  graphics  and  news  are 
uploaded  onto  PressLink’s  global  net¬ 
work  by  information  providers  such  as 
Knight-Ridder/Tribune,  Agence  France 
Presse,  the  Bettman  photo  archive  and 
Allsport.  Members  choose  from  a  variety 
of  news  and  archival  services. 

In  addition,  PressLink  members 
exchange  ideas  through  online  bulletin 
boards  and  electronic  mail.  The  service 
functions  as  an  online  meeting  place  for 
organizations  such  as  the  Society  for 
Newspaper  Design  and  the  National 
Press  Photographers  A.ssociation. 

PressLink  operated  within  Knight-Rid- 
der’s  newspaper  division  until  last  Jamt 
ary,  when  it  moved  to  the  New  Ventures 
Division.  In  March,  Knight-Ridder  formed 
a  new  company,  MediaStream,  to  oversee 
PressLink  and  the  database  service 
Vu/Text.  Bob  Ingle,  Knight-Ridder  vice 
president  for  new  media,  said  Media- 
Stream  “signals  a  new  vision  for  serving 
news  organization!?’’  and  will  offer  “the 
most  efficient  system  to  acquire,  store, 
publish  and  sell  text  and  image  content.” 

PressLink  has  expanded  into  Internet 
services  with  a  product  called  PressLink 
Online,  currently  available  to  members 
with  a  public  release  date  to  be 
announced  at  or  before  NEXPO. 

“Knight-Ridder  has  invested  a  great 
deal  of  time  and  energy  creating  the  new 
team  at  MediaStream,”  marketer  Steve 
Messere  said.  “The  future  of  PressLink  is 
about  empowering  publishers  to  take 
advantage  of  the  great  things  that  are 
going  on  online  today.” 

Fidler  left  PressLink  in  1991  and 
headed  Knight-Ridder’s  research  into  a 
flat  tablet  newspaper  computer,  until 
last  year.  He  teaches  at  the  University  of 
Colorado,  Boulder. 


2,000 

Problems 

How  SERIOUS  IS  the  date  Jan.  1, 
2000,  to  your  computer  front-end 
systems? 

Unless  your  newspaper’s  system  was 
written  with  current  software  develop¬ 
ment  tools  and  programming  languages, 
its  memory  locations  allocate  only  two 
digits  for  the  year,  not  four.  The  digits  19 
are  “hard  coded”  into  ad  and  story  tem¬ 
plates.  This  was  done  for  your  conve¬ 
nience,  enabling  you  to  simply  key  in 
two  digits  for  the  current  year. 

Not  many  vendors  in  the  1970s  and 
1980s  were  contemplating  the  program¬ 
ming  implications  of  the  turn  of  the  cen¬ 
tury,  primarily  because  they  expected  to 
tackle  the  problem  in  future  products. 
What  they  didn’t  expect  was  how  long 
newspapers  would  try  to  maintain  these 
older  systems.  Many  systems  were 
developed  to  meet  deadlines  for  the  old 
ANPA/TEC  (now  Nexpo)  trade  show,  and 


many  of  the  developers  have  moved  on. 
Worse,  much  of  the  coding  may  not  have 
been  documented.  That  means  a  new 
programmer  has  to  figure  out  the  old  lan¬ 
guage  and  styles  with  litde  guidance  and 
no  training. 

It  may  not  be  possible  to  fix  these  old 
programs,  and  even  if  it  is,  another  prob¬ 
lem  arises:  making  sure  the  fix  is  “back¬ 
ward  compatible”  with  the  old  files. 

You  mi^t  ask.  Why  not  just  continue 
using  the  same  templates  and  code  ads 
“1900”?  It’s  not  that  simple.  For  one 
thing,  date  entries  trigger  other  elements 
of  the  database.  Secondly,  computer 
purging  systems  are  designed  to  elimi¬ 
nate  files  older  than  a  set  date  in  order  to 
free  storage  capacity.  Fixing  current  sys¬ 
tems  could  be  expensive. 

Advertising  managers  are  only  now  real¬ 
izing  how  serious  the  digit  problem  may  be. 

Sn  users,  for  example,  anticipate  diffi¬ 
culty  supporting  ads  dated  past  1999. 

SEE’s  Web  page  bas  a  brief  statement 
about  its  Project  20(X),  but  system  users 
are  seeking  more  information. 

—  ROGER  S.  PETERSON 


Pagination  systems  every 
paper  can  afford 

NewsEditPro 

The  first  and  only  truly  afihrdable 
text,  image  and pa^nation 
management  system  designed 
Jbr  smaller  newspapers. 

NewsEditPro  offers  powerful  features  found 
in  more  expensive,  complex  major  metro  pa^- 
nation  systems,  but  without  the  complexity  and 
at  a  fraction  of  the  cost. 

Features  that  will  make  paginating  a  breeze 

•  Build  and  manage  dircaories  of  wire  categories, 
agate,  keywords,  priority  and  copy  status. 

•  Write,  edit  and  format  WYSIWYG  headlines 
from  within  NewsEditPro 

•  Format  stories  automatically  with  style  sheets  that 
are  linked  to  your  CJuaikXPress  templates. 

•  Paginate  to  the  Internet  by  dn^ng  and  dropping 
text  and  images  directly  into  Adobe  PSgpMill! 


New  features  include: 

•  Drag  and  drop  pogination  of  text,  photos 
and  graphics  into  QuarkXPress 

•  Graphics  manogement  features  ollow 
you  to  crop  ond  resize  images  from 
within  NewsEditPro 

For  niore  infonnation  (xi  how  W6  con  hdp  nnk 
pagination  sinvk  and  offonlobfe 

^seview 

313-662-5800 

http:// WWW.  baseview.com 
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Classified 

Pictures 


BY  ROBERT  J.  SALGADO 


PHOTOS  ARE  WORKING  their  way  into 
newspaper  classified  columns,  not  just  in 
classified  display  ads,  where  they  have  been 
for  a  long  time,  but  in  agate  ads  offering  a 
specific  used  car  or  a  home. 

There  are  several  approaches  to  putting  pictures 
in  classified  columns. 

Newsday,  based  in  Melville,  N.Y,  in  the  affluent 
New  York  City  suburbs  of  Long  Island,  expands  the 
column  width  to  13.5  picas  on  those  days  it  runs 
photos  with  its  classified  ads. 

The  Rock  Hill,  S.C.,  Herald  runs  car  pictures  as 
small  as  7  picas  wide. 
The  paper  is  break¬ 
ing  new  ground  by 
using  a  relatively 
inexpensive  digital 
camera,  operated  by 
its  sales  reps,  to  take 
pictures,  many  of 
them  in  color,  for  its 
auto  classified  sec- 

^^yi77MiTfyf7T3?^B  tion. 

PHHR|PPHH|M  Putting  pictures  in 

classified  brings  in 
extra  revenue  and 
makes  the  pages 
more  attractive.  Over- 
whelmingly, 

auto 

real  estate  dealers 
who  use  them. 

Quality  is  the  big  concern  according  to  Deani 
Welch,  classified  advertising  director  of  the  Atlanta 
Journal-Constitution  and  president  of  the  Newspa¬ 
per  Association  of  America’s  classified  federation. 

“A  lousy  photo  is  worse  than  no  photo,”  he  said. 
“If  you  let  a  client  do  it,  there’s  a  very  high  risk  of 
bad  quality.” 

Pressure  to  use  pictures  comes  mainly  from  auto 
shoppers,  which  often  include  pictures  in  ad  prices, 
Welch  said.  “However,  the  quality  exF>ectations  are 
not  the  same,  because  in  the  shoppers  you  don’t 
have  the  editorial  photos  that  newspapers  have  for 
comparison,”  he  said. 

The  Atlanta  papers  are  not  using  photos  in  classi¬ 
fied,  in  part  because  to  do  so  would  involve  “a  major 
imdertaking,”  Welch  said.  “Column  width  is  a  hard 


Salgado  is  a  freelance  writer  and  photographer 
in  New  Hope,  Pa. 


Putting 


code  in  classified  pagination,”  he  said,  explaining 
that  with  older  systems,  it  is  harder  to  change  col¬ 
umn  widths.  It  is  also  more  expensive. 

linda  Lotz  Murphy,  advertising  pagination  sys¬ 
tems  coordinator  for  Newsday,  said  the  real  estate 
section  appears  Fridays  as  a  broadsheet  witli  six 
columns  per  page  and  black-and-white  photos  in 
some  agate  ads.  On  Wednesdays,  auto  and  boat  clas¬ 
sified  ads  can  also  carry  photos,  but  in  the  newspa¬ 
per’s  normal  tabloid  format. 

In  both  cases,  the  column  width  is  13. 5  picas, 
with  four  columns  to  a  tabloid  page,  six  broadsheet. 
Newsday’s  regular  tabloid  classified  pages  have 
eight  columns. 

Newsday  charges  $55  to  scan  a  picture  provided 
by  the  advertiser.  Though  most  advertisers  are  deal¬ 
ers,  the  paper  is  also  promoting  pictures  to  private- 
party  advertisers. 

The  biggest  problem,  according  to  Murphy,  has 
been  getting  good  photos,  especially  of  homes.  In 
some  cases,  the  newspaper  even  sent  out  its  own 
photographers  to  get  Ae  quality  needed. 

J.  Andy  Bass,  classified  ad  manager  for  the  Rock 
Hill  Herald,  sees  digital  cameras  as  a  way  around  the 
quality  problem,  without  involving  other  depart¬ 
ments.  His  sales  reps  take  the  pictures  —  as  many  as 
700  or  800  for  a  Sunday  auto  section  —  and  capture 
them  in  Photoshop  on  a  Mac  PowerBook,  he 
explained.The  newspaper,  whose  daily  circulation  is 


A  Newsday  classified  page  on  ¥typical  Wednesday 
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32,000,  has  two  Apple  digital  color  cam¬ 
eras  and  a  black-and-white  FotoMan  digi¬ 
tal  camera  that  is  rarely  used  anymore. 

Ad  artists  in  his  department  place  the 
pictures  in  the  ads  on  computer  and 
send  out  fully  paginated  pages  as  nega¬ 
tives  for  platemaking.  One  car  dealer’s 
double-truck  broadsheet  ad  in  a  Friday 
paper  had  color  pictures  of  106  different 
new  and  used  cars  and  50  head  shots, 
also  in  color,  of  the  auto  salespeople. 

Although  this  was  a  display  ad,  Bass 
said,  all  the  pictures  were  taken  by  news¬ 
paper  salespeople  ' with  an  Apple  Quick- 
Take  100  and  were  put  together  on  the 
classified  pagination  system.  The  paper 
does  not  offer  pictures  in  transient  ads. 

Bass  said  the  paper  started  using  the 
color  digital  photos  in  October  1993  and 
revenues  have  climbed  steadily,  adding 
$103,000  in  1995,  compared  with  1994. 
He  estimated  the  costs  to  get  started  at 
$700  for  a  digital  camera,  $1,000  for  a 
PowerBook,  $500  for  Photoshop  and  $75 
for  a  battery  pack  —  a  total  of  $2,275. 

The  systems  requirements,  he  said,  are 
a  Macintosh  with  a  68020  or  higher  cen¬ 
tral  processing  unit.  System  Software 
7.0.1,  four  megabytes  of  random-access 
memory  and  eight  more  of  virtual  mem¬ 
ory,  Superdrive  that  can  read  high  density 
disks,  hard  drive  with  at  least  10 
megabytes  and  Photoshop  software. 

While  the  Apple  cameras  can  store  up 
to  32  pictures,  he  said,  this  drops  to  eight 
at  liigh  resolution  of  640  by  480  pixels, 
Bass  said,  and  makes  it  necessary  to  add 
the  PowerBook  with  batter)'  pack  to  the 
sales  rep’s  kit. 


Game 


Continued  from  page  24P 

accommodated.The  newspapers  that  are 
just  trying  to  get  by  are  kidding  them¬ 
selves.” 

How  are  older  vendors  adapting? 

SB  systems  are  based  on  “feult-toler- 
ant”  Tandem  technology,  which  helped 
sell  hundreds  of  systems  in  the  1980s. 
Tandem’s  new  ServerNet  line  will 
include  a  server  running  Tandem’s 
Guardian  operating  system  and  another 
running  Unix.  SB’s  Bob  Strack  indicated 
SB  applications  can  run  with  using  a 
“Unix  personality.” 

Veteran  newspaper  staffers  loved 
their  Atex  and  SB  terminals  for  years  for 
being  adroit  and  dependable.Then  came 
general-purpose  PCs.  Suddenly,  key¬ 
boards  and  commands  designed  for  jour¬ 


nalists  and  ad  managers  were  less  impor¬ 
tant  than  the  commodity  prices  of  more 
versatile  workstations.  After  years  of 
stressing  value-added  terminals,  many 
suppliers  ported  their  software  to  PCs  to 
avoid  fading  into  the  memories  in  sys¬ 
tem  manager’s  minds.  Atex  and  SB  sold 
software  only  and  wrapped  themselves 
in  the  cloak  of  system  integrator. 

Now  system  managers  shop  for  prices 
on  generic  PCs  and  even  for  the  net- 
woiking  services  to  connect  them.  Yet  in 
spite  of  the  push  for  standards,  vendors 
are  still  asked  if  they  can  make  a  PC 
workstation  perform  like  the  old  “dumb” 
terminals  and  respond  that  you  can’t 
have  it  both  ways.  This  phenomenon 
makes  product  development  strategy 
difficult. 

Publishers  have  enjoyed  the  benefits 
of  long-term  strategic  alliances  with  ven¬ 
dors  and  “we’ve  developed  a  certain 
level  of  comfort  and  dependency,”  admit¬ 
ted  Hear  St  of  the  Albany,  N.Y,  Times 
Union. ‘"'We  were  always  looking  for  fea¬ 
ture-rich  applications  and  support.  So  as 
these  vendors  are  going  through  this 
schizophrenic  technology  shakedown, 
we  do  worry.” 

Anne  Saul,  corporate  news  systems 
editor  for  Gannett  Co.,  acknowledged  a 
clash  of  expectations. 

“Occasionally,  1  do  hear  some  of  our 
folks  wondering  why  it  can’t  be  like  the 
old  days  when  the  guys  from  Atex  or  SB 
came  in  and  did  the  whole  thing,”  she 
said.“But  I  remind  them  what  they  got  — 
a  word  processor  that’s  closed  and  too 
expensive  to  support.” 

Saul  also  believes  vendors  under-con- 
figure  proposals  to  keep  the  price  down 
and  close  the  deal.  One  of  her  duties  at 
Gannett  is  to  review  configurations  and 
catch  problems  before  a  low-horsepower 
system  goes  in  only  to  crash  on  deadline. 

“Our  systems  are  approved  for  X 
amount,  and  that’s  it.  We’d  rather  cut  the 
woikstation  count  than  have  an  under¬ 
configured  system,”  she  added. 

Gannett,  too,  is  concerned  about  the 
vendor  lineup.  “We  have  no  interest  in 
seeing  SB  or  Atex  having  problems 
because  of  all  the  Gannett  sites  on  their 
systems,”  Saul  said.  “There  are  more  ven¬ 
dors  out  there,  particularly  for  smaller 
papers,  and  I  sometimes  wonder  if  they 
think  a  newspaper  system  is  just  Microsoft 
Word  and  a  network,”  added  Saul. 

Newspaper  system  vendors  are  criti¬ 
cized  for  bringing  unstable  products  to 
market  and  inflating  their  capabilities. 
Observers  on  both  sides  of  the  fence 


agree  that  the  pressures  to  show  both 
new  products  at  Nexpo  and  quarteriy 
sales  gains  at  the  same  time  feed  both 
tendencies. 

“I  realize  they  have  to  make  business 
decisions  about  unsuccessful  products,” 
Saul  said,  “but  it  is  frustrating  when  ven¬ 
dors  announce  a  product  and  then  pull 
the  plug  on  it.” 

Several  newspaper  executives  were 
asked  what  prepress  systems  they  would 
install  if  they  were  starting  a  new  metro¬ 
politan  daily  newspaper,  needed  400  edi¬ 
torial  and  advertising  workstations,  and 
budget  didn’t  matter. 

Steve  Dempsey,  assistant  vice  presi¬ 
dent  of  information  systems  for  Knight- 
Ridder,  hesitated  on  specifics  except  to 
say  “standard  everything,  and  the  ability 
to  deal  easily  with  the  Internet.” 

Gannett’s  Saul  averred  saying,  “I  don’t 
think  there  is  a  perfect  system,  and  it 
doesn’t  boil  down  to  money,  either. 
There  is  a  tradeoff  with  each  vendor, 
each  with  different  strong  points.” 

She  said  larger  Gannett  papers  try  to 
compensate  for  vendor  instability  by 
integrating  subsystems  on  their  own,  but 
smaller  papers  want  a  single-source 
provider,  and  Gannett  discourages  them 
from  doing  too  much  themselves 
because  they  lack  the  staff,  she  said. 

Hearst  believes  all  new  technology 
purchases  should  aim  at  eliminating 
redimdancies  and  closing  pages  faster. 

To  start  a  large  metro  daily,  he  su^ests 
the  companies  that  can  deliver  “at  this 
point  in  time”  would  be  “Harris  or  SB  for 
pagination,  and  for  grapliics  it  would  be 
Macintoshes  running  Quarit  and  Multi- 
Ad  Creator.”  Hearst  would  add  Cascade 
Systems  for  the  daily’s  robust  graphical 
and  archiving  needs,  a  Pentium-based 
Hyphen  RIP  and  a  data  interchange  that 
accepts  electronic  transfer  of  ads  using 
APAdSEND  or  Ad  Link  or  ImageNet. 

His  network  must  be  Internet  com¬ 
patible  using  TCP/IP  standards.  The  cen¬ 
tral  services  system  or  server  would 
have  a  standard  operating  svstem,  such 
as  UNIX,  and  link  easily  to  the  newspa¬ 
per’s  business  system. 

“And  if  you  are  looking  to  start  a  news¬ 
paper  from  scratch,  to  be  viable,  you 
have  to  have  commercial  printing  capa¬ 
bility  to  get  a  faster  return  on  the  capital 
investment,”  says  Hearst.  “You  can’t  build 
a  church  just  for  the  Easter  crowd.” 

Likewise,  a  newspaper  can  no  longer 
run  just  for  the  newspaper  crowd.  It’s  a 
new  game  board.  Newspapers,  choose 
your  game  pieces. 


April  6, 1996  ♦  Editor  &  Pubusher 

37  P 


INTERACTIVE  COMMUNICATIONS 


Ogden  daily 
offers  online 
news  report 

The  standard-examiner  in  Ogden, 
Utah,  has  made  its  local,  state, 
national  and  world  news  and  a  host  of 
other  services,  available  through  north¬ 
ern  Utah’s  newest  online  service, 
StandardNET. 

StandardNET  features  news,  advertis¬ 
ing,  shopping  discounts,  reference 
database,  school  information,  games, 
entertainment,  computer  software  and 
more. 

The  Standard-Examiner's  compre¬ 
hensive  news  report  is  updated  daily. 
There  are  topic  forums,  polls  and  e-mail 
available,  as  w'ell,  on  the  service. 

Microsoft 
supports  online 
rating  system 

Microsoft  core  said  it  is  sup¬ 
porting  the  development  of  a  rat¬ 
ing  system  and  computer  software 
designed  to  help  parents  control  their 
children’s  access  to  violent  or  sexually 
offensive  parts  of  the  Internet. 

Microsoft  is  working  with  the  non¬ 
profit  Recreational  Software  Advisory 
Council,  which  is  adapting  its  rating  sys¬ 
tem  —  known  as  RSACi  for  the  Web  por¬ 
tion  of  the  Internet. 

Free  software 

NEWVIEW,A  new  company  offering 
Internet  access  management,  has 
offered  its  software  free  of  charge  to  all 
schools  interested  in  the  U.S. 

NewView  has  already  previewed  its 
first  product  “iball!”  at  Ygnacio  Valley 
High  School  as  part  of  NetDay  ’96. 

NewView  says  that  its  “iball!”  service 
offers  the  first  inclusive  approach  to 
content  selection  on  the  Internet: 

•  The  largest  database  of  educational/ 
entertainment  sites  for  children  grades 
K-12. 

•  The  most  comprehensive  labeling/ 
rating  parameters  based  on  15  criteria 
and  up  to  five  levels  of  filters. 

•  Customization  for  unlimited  users 
based  on  age,  grade  and  classroom  para¬ 
meters  as  prescribed  by  parents  and 
teachers. 


Singapore 
government 
bans  online  pom 

The  SINGAPORE  GOVERNMENT 
released  a  statement  that  informa¬ 
tion  online  in  the  city-state  must  be  free 
of  pornography,  hate  literature  and  crim¬ 
inal  activity. 

Private  communications  and  e-mail 
messages  will  not  be  affected.  Singapore 
has  100,000  Internet  users,  and  all  oper¬ 
ators  must  now  register  with  the 
Broadcasting  Authority. 

Selling 
yachts  online 

The  cobalt  group  Inc.,  a  develop¬ 
er  of  database  applications  delivered 
over  the  Web,  have  created  YachtWorld 
service  at  http://yachtworld.com/. 

The  service  offers  over  1,000  yachts 
for  sale.  Boating  Yellow  Pages,  Superyacht 
directory,  marine  weather  predictions, 
reviews  of  marine-related  books  and 
more  than  100  nautical  software  titles. 

Thomson  buys 
legal  publisher 

WEST  PUBUSHING  CO.,  a  promi¬ 
nent  U.S.  legal  publisher,  has 
joined  the  Thomson  Corp. 

West  shareholders  (private  company) 
will  receive  $3.43  billion  in  cash. 

West  will  combine  its  massive  data¬ 
base  of  primary  law  and  secondary  legal 
material  with  Thomson’s  strong  legal 
publishing  business. 

ElectionLine 
goes  online 

Electionline, THE  political  web 

site  co-developed  by  ABC  News,  the 
Washington  Post  and  Newsweek,  is  live 
at  http://www.electionline.com/. 

The  site  will  provide  news  from 
the  campaign  trail,  a  library  of  informa¬ 
tion  about  presidential  candidates,  as 
well  as  national  and  local  election  issues, 
with  insight  and  analysis  from  commen¬ 
tators. 

ElectionLine  is  also  scheduled  to  pro¬ 
vide  real-time  results  from  local  and 
national  elections. 


New  unit 
for  Xerox 

XEROX  PLANS  TO  launch  a  new  unit 
called  dpiX  later  this  year. 

The  new  unit  will  introduce  computer 
display  and  image  capture  devices  capa¬ 
ble  of  producing  up  to  seven  million  pic¬ 
ture  elements. 

By  contrast,  a  standard  PC  display  cur¬ 
rently  has  just  over  300,(KX)  picture  ele¬ 
ments  or  640  X  480  pixels.  The  new  dis¬ 
plays  were  created  out  of  more  than  a 
decade  of  thin-film.  transistor  research  at 
Xerox. 

The  idea  behind  the  displays  is  to 
bridge  the  gap  between  the  high  resolu¬ 
tion  now  available  only  on  paper  or  film, 
and  the  more  convenient  lower-quality 
compromise  of  viewing  information  on 
conventional  computer  screens. 

CompuServe, 
Netscape 
licensing  pact 

COMPUSERVE  INC.  AND  Netscape 
Communications  Corp.  annoimced 
a  broad  licensing  pact  that  will  allow 
CompuServe  users  to  choose  Netscape’s 
Internet  browser  over  a  rival  Microsoft 
product. 

The  pact  expands  Netscape’s  reach 
into  the  online  business,  particularly 
overseas  where  CompuServe  dominates 
the  market.  It’s  a  major  setback  for 
Microsoft  because  the  company  has 
been  wanting  to  muscle  into  the 
Internet  browser  maritet. 

Microsoft  has  currently  been  offering 
Microsoft  Explorer  for  free  to  lure  peo¬ 
ple  away  from  Netscape,  which  esti¬ 
mates  about  15  to  20  million  people  are 
using  the  company’s  product. 

Fort  Wayne 
Web  site 

Fort  WAYNE  newspapers,  business 
agent  for  the  Journal  Gazette  and 
the  News-Sentinel,  recently  launched 
fbrtwayne.com,  an  Internet  access  ser¬ 
vice  and  Web  site. 

The  site  offers  unlimited  e-mail,  24- 
hour  technical  support  and  a  “surfer 
kit,”  which  includes  Netscape  browser 
software.  Fortwayne.com  also  provides 
Internet  connections  through  InfiNet. 
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CompuServe 
reinstates 
most  sex  site 

COMPUSERVE  IS  ALLOWING  its  sub¬ 
scribers  to  reach  all  but  five  of  the 
200  sex-oriented  portions  of  the 
Internet  (newsgroups)  that  have  been 
declared  off-limits  under  pressure  from 
German  prosecutors. 

However,  the  commercial  service 
provider  has  given  parents  the  ability  to 
block  offensive  material  for  free,  already 
offered  at  America  Online  and  Prodigy. 

The  five  newsgroups  still  banned  con¬ 
tain  child  p>omography.  The  more  than 
200  reinstated  newsgroups  contain 
issues  such  as  bestiality  and  fetishes. 

Swedish  news 
service  offers 
Internet  site 

SWEDEN’S  INTERNATIONAL  NEWS 
Service  has  joined  the  Information 
Superhighway  with  their  new  Inter¬ 
national  Press  Club. 

The  club  can  be  found  at 
http://www.ins.se/,  and  is  intended  to 
be  a  forum  for  edited  information 
exchange  via  the  Internet.  Press  releases 
will  be  sorted  into  three  categories: 
industry  sector,  company  name  or  alpha¬ 
betical  listing. 

For  almost  20  years,  the  INS  has  been 
producing  edited  press  material  for  dis¬ 
tribution  via  fax  or  snail  mail. 

Newsweek  to 
join  AOL 

JkTEWSWEEK  IS  SET  to  join  America 
1  \  Online  in  June  (keyword: 
newsweek). 

Newsweek  has  been  on  Prodigy  since 
1994,  and  has  been  singled  out  for  its 
advanced  features  such  as  pages  which 
turn  instead  of  using  scrolling,  high-qual¬ 
ity  fonts,  audio  and  photography. 

Digital  magazine 

The  GAINESVILLE  (FLA.)  SUN  has 
released  a  digital  magazine  for 
20-somethings  called  Eclipse  at 
http://www.eclipsemag.com/. 

Eclipse  is  meant  to  be  an  electronic 


journal  of  news  and  views  from  around 
Gainesville  and  most  of  the  world.  Most 
of  Eclipse  is  produced  by  young  writers, 
artists  and  photographers  in  north  cen¬ 
tral  Florida. 

Eclipse  features  columns,  such  as  one 
written  by  popular  MTV  correspondent 
Tabitha  Soren,  essays,  short  stories,  fea¬ 
ture-length  articles,  movie  reviews,  and 
Bandwidth  —  a  guide  to  bands  and  musi¬ 
cians  complete  with  sound  clips  and 
photos,  photography  and  art  to  appeal  to 
the  audience. 

Japanese  paper 
to  use  EBT 

SAHI  SHIMBUN^Tm  leading  news¬ 
paper  in  Japan,  has  announced  it 
will  be  using  Electronic  Book 
Technologies  Inc.  (EBT)  ElynaTexQ  and 
DynaSEeh]  online  publishing  software  in 
an  experimental  program  aimed  at  pub¬ 
lishing  Japanese  language  news  articles 
on  CD  and  the  World  Wide  Web. 

Asahi  Shimbun  has  an  average  daily 
circulation  of  8.25  million,  which  is  4.5 
times  larger  than  the  Wall  Street 
Journal’s  circulation. 

DynaWeh]  will  allow  Asahi  Shimbun 
to  enable  real-time  publishing  of  the 
Japanese  “Online  Top  10  News”  via  the 
Web. 

MCI  beefs  up 
online  service 

MCI  COMMUNICATIONS  CORP.  has 
announced  a  beefed-up  Internet 
service  with  faster  netwoiic  speeds,  new 
consumer  offerings  and  ISDN  support. 

MCI  plans  to  triple  the  capacity  of  its 
global  Internet  backbone  network  by 
upgrading  the  network’s  speed  from 
45Mbps  to  155Mbps. 

MCI  is  estimated  to  have  more  than 
two  million  users  in  50  countries.  MCI’s 
local  dial-up  Internet  service  will  reach 
250  U.S.  cities  by  the  third  quarter. 
MCI  is  located  on  the  Web  at 
http://wwt\'.mci.com/. 

Gallant  to  head 
new  media  unit 

Deborah  gallant  has  been 

named  the  general  manager  of 
Journal  Square  Interactive,  a  division  of 
Newhouse  Newspapers  New  Media 


Inc.,  based  in  Jersey  City. 

Journal  Square  Interactive  was  formed 
to  explore  new  business  opportunities 
on  the  Web,  as  well  as  build  on  the 
Internet  efforts  of  the  Newhouse 
Newspapers  New  Media  divisions. 

Gallant  was  regional  manager  of  affih 
ate  marketing  for  the  ABC  Radio 
Networks  in  New  York  City  and  spear¬ 
headed  the  network’s  efforts  on  America 
Online  before  joining  Journal  Square. 

The  first  JSQ  product  launch  will  be  a 
syndicated  weather  site,  based  on  New 
Jersey  Online’s  successful  weather  ser¬ 
vice. 

UPI  signs  pact 
with  ClariNet 

UNITED  PRESS  INTERNATIONAL 
has  signed  a  distribution  agreement 
with  ClariNet  Communications  Corp.  of 
San  Jose  to  supply  news,  data  and  infor¬ 
mation  to  the  1.3  million  subscribers  to 
ClariNet’s  e.News  Internet  newspaper 
via  ISPs. 


We  X  will  Cover  The. 

Juggernaut 

For  You 

Between  April  27  and  May  21, 

590  million  Indians  will  vote 

in  the  Parliamottary  elections,  making  it 
die  largest  democratic  exerdse  in 
history.  It  is  a  story  that  no  media 
can  ignore.  After  aU,  the  U5.  corporate 
sector  has  stakes  in  the  next  government 
in  New  Delhi,  given  India's  status  as  a 
Big  Emerging  Market  with  a 
consumer  class  of  over  250  million 
people.  India  Abroad  News  Service 
(IANS)  will  provide  complete 
coverage,  including  feature  stories, 
news  analyses  and  interviews,  specially 
customized  to  the  needs  of  the  North 
American  media.  IANS  is  a  subsidiary 
of  India  Abroad,  the  largest  selling 
Indian  American  newspaper,  with 
bureaus  and  correspondents  throughout 
India  and  the  subcontinent.  Subset^  to 
the  Sp)edal  Election  Offer. 

Get  the  6lG  story. 

INDIA  ABROAD 


43  West  24thstreeL 
7th  floor,  New  York,  NY  10010 
TEL  (212)  929-1727  FAX  (212)  627-9503 
E  MAIL  iapi@mcimail.com 
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Editorial  . 
cartoonist 
discusses  her 
stt'u^les  with 
sexism  and  a 
shrinking  job 
market , 


BY  DAVID  ASTOR 


Overnight  Success 
Took  ALong  Time 


and  everything,”  she  said. 

Indeed,  staff  editorial  cartooning 
slots  decreased  this  decade  as 
some  papers  folded  and  others 
fired  their  cartoonists  or  didn’t 
replace  ones  that  left.  A  number  of 
dailies  were  quite  happy  to  pay  a  t 
few  dollars  a  week  for  syndicated  K  •  i 
creators  rather  than  hundreds  for  a  0  1  ( " 

full-timer.  And  some  of  these  ■  / 

papers  were  just  as  happy  to  elimi-  K  S  vjjA 
nate  pesky  local  cartoons  that 
might  offend  advertisers  and  politi- 
cians  with  whom  the  publisher  Marie  Woolf 
was  playing  golf. 

Woolfs  job  prospects  also  were  not  helped  by 
the  sexism  she  often  encountered.  She  said  a  num¬ 
ber  of  editors  seemed  uncomfortable  with  the 
whole  idea  of  a  woman  editorial  cartoonist. 

“It  was  like  they  were  encountering  a  two-head¬ 
ed  lamb  —  a  mutation  and,  therefore,  a  little  scary,” 
Woolf  remarked. 

In  feet,  there  are  only  about  five  female  editorial 
cartoonists  in  the  entire  country  with  a  staff  job  or 
syndicate  affiliation.  That’s  compared  to  at  least 
150  men. 

Woolf  recalled  that  one  newspaper  editor  even 
made  sexual  advances  to  her  when  she  was  inter¬ 
viewing  for  a  job.  And  she  encountered  hostility 
from  several  male  cartoonists  she  sought  advice 
from. 

But  Woolf  emphasized  that  she  also  received  a 
lot  of  help  and  encouragement  from  other  male 
cartoonists  and  editors. 

One  person  who  gave  her  important  advice  was 
Paul  Conrad,  the  Pulitzer  Prize  winner  distributed 
by  the  Los  Angeles  Times  Syndicate.  Conrad  told 
Woolf  that  he  liked  her  art  a  lot,  but  thought  her 
cartoons  were  too  wordy.  That  was  in  1990. 

Three  years  later,  Woolf  received  what  she 
thought  was  a  firm  job  offer  from  a  large  West 
Coast  paper.  But  the  editor  there  never  followed 
through. 

Finally,  the  Alameda  Newspaper  Group,  which 
publishes  the  Oakland  Tribune  and  several  other 
dailies  in  California’s  Bay  Area,  called  two  months 
ago  with  a  job  as  a  twice-weekly  freelance  contrib¬ 
utor. 

The  next  morning,  phoned  with  an  assign¬ 
ment  to  draw  a  TV  commercial  spoof,  and  Woolf 
soon  became  a  rarity  at  the  satirical  magazine  —  a 
female  member  of  “the  usual  gang  of  idiots.” 


Marie  WOOLF’S  EARUEST  memory 
is  of  “wrecking”  a  Yogi  Bear  book 
by  changing  Yogi  into  a  giri  on 
every  page. 

“I  was  challenging  the  status 
quo  at  age  3,”  the  editorial  cartoonist  recalled  with 
a  laugh. 

Now,  more  than  30  years  later,  Woolf  is  still  chal¬ 
lenging  the  status  quo.  After  all,  she’s  a  newly 
hired,  newly  syndicated  woman  in  a  shrinking, 
nearly  all-male  field. 

But  getting  to  that  point  wasn’t  easy. 

Woolf  did  some  freelance 
editorial  cartooning  during 
the  1970s  before  embarking 
on  a  career  in  graphic  design 
and  other  forms  of  commer- 
cial  art.  Then,  in  1990,  the 
Californian  was  again  bit  by 
the  never  completely  dor- 
mant  editorial  cartooning 

Why?  “I  have  a  defective 
gene,”  she  joked.  “Actually,  edi¬ 
torial  cartooning  satisfies  so  many  things  artistically 
and  intellectually.” 

The  Persian  Gulf  War  was  the  specific  catalyst 
for  Woolfs  renewed  urge  to  comment  on  current 
events  So  she  drew  some  cartoons  and  started 
seeking  a  newspaper  staff  job.  But  it  took  more 
than  five  years  to  find  something  —  as  a  regular 
freelancer,  not  even  as  a  staffer. 

“My  timing  was  atrocious,  with  the  recession 


MEYltOPON!! 

SEmsupkhp 

10  BE  1IAD1N3! 


One  of  Woolfs  cartoons  featuring  President  Clinton 
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The  California-based  Woolf  also  does  local  commentary. 


And  that  same 
day,  Chicago  Sun- 
Hmes  Features  e- 
mailed  Woolf  to 
express  interest, 
and  began  syndi¬ 
cating  her  work 
on  April  1. 

Why  all  these 
sudden  break¬ 
throughs  within  a 
24-hour  span? 

Woolf  said  it  could 
have  been  any¬ 
thing  from  a  “coin¬ 
cidence”  to  a 
clever  promotion¬ 
al  piece  she  had 
sent  out  referring  to  the  end  of  the  O.J. 
Simpson  trial.The  flier  read,  “Thank  God 
it’s  over.  Out  with  the  overexposed!  Out 
with  the  tired!  Out  with  the  cheap 
shots!  (Whoops,  the  primaries  are  com¬ 
ing  up.)  Happy  New  Year!”  It  was 
signed,  “Marie  Woolf.  Editorial  cartoonist 
for  that  ‘other’  51%  of  the  population. 
Guys  too.” 

But  Woolf  wonders  if  there  was  a 
metaphysical  explanation,  too.  On  the 
very  day  that  all  the  offers  started  pour¬ 
ing  in,  her  best  friend,  concert  pianist 
Paulina  Drake,  died  after  a  long  struggle 
with  brain  cancer. 

“Paulina’s  tragedy  gave  me  a  proper 
sense  of  proportion,”Woolf  said.  “As 
much  as  I  love  cartooning,  I  realized  it 
wasn’t  a  matter  of  life  and  death.”  Then, 
ironically,  her  cartooning  life  came  to 
fruition  all  at  once. 

Sun-Times  Features  syndicate  manag¬ 
er  Elizabeth  Owens-Schiele  Ls  very  clear 
about  why  she  wanted  to  sign  Woolf 

“Her  work  is  excellent,”  said  the  exec¬ 
utive.  “It’s  well-drawn  and  to  the  point.” 

Owens-Schiele  added  that  Woolfs 
gender  made  her  stand  out  in  a  nearly 
all-male  profession. 

Why  are  there  so  few  women  editori¬ 
al  cartoonists?  Woolf  said  one  reason, 
besides  outright  sexism  at  newspapers, 
could  be  the  way  females  are  brought 
up. 

“Litde  girls  are  not  encouraged  to  be 
poetically  astute,”  she  observed.  “And,  if 
they  become  artists,  they  might  be 
channeled  to  somewhat  ‘gentler’  art 
forms.” 

Woolf  certainly  thinks  editorial  car¬ 
toons  should  have  “bite”  along  with 
humor.  She  expressed  dismay  over  the 
growing  number  of  cartoons  that 
emphasize  gags  over  hard-hitting. 


thought-provoking  commentary. 

The  award-winning  creator  also  wish¬ 
es  more  of  her  peers  would  do  better 
drawing. 

“Without  good  art,  you  might  as  well 
be  a  columnist,”  said  Woolf.  “And  truly 
good  art  makes  you  much  more  than 
just  a  pundit  —  or  pundette.” 

Woolf  spends  as  much  as  three  to  five 
hours  drawing  each  cartoon  at  her 
home  studio  in  a  small  central  California 
town.  She  does  three  a  week  —  one 
local  and  one  national  creation  for  the 
Alameda  papers,  and  another  national 
cartoon  for  the  Sun-Times  syndicate. 

When  she  does  cartoons  on  politi¬ 
cians,  Woolf  targets  Democrats  and 
Republicans  alike  She  described  herself 
as  a  “centrist”  with  an  occasional  “twitch 
to  the  left.” 

Any  favorite  topics?  “No,”  Woolf 
replied.  “I  like  to  comment  on  every¬ 
thing.  And  I  never  run  out  of  ideas.” 

She  keeps  up  on  politics  and  popular 
culture  by  subscribing  to  21  magazines; 
reading  numerous  books;  watching  CNN 
and  the  NewsHour  With  Jim  Lehrer, 
scanning  America  Online  and  the 
Internet;  and  more. 

In  addition  to  her  editorial  cartoon 
and  Mad  work,  Woolf  continues  to  do 
graphic  design  projects  and  freelance 
color  illustrations.  And  she  is  developing 
a  comic  strip. 

The  39-year-old  creator  is  also  a  chil¬ 
dren’s  book  illustrator,  fine-art  sculptor, 
amateur  astronomer,  writer,  history  buff 
and  Holocaust  scholar. 

Woolf  —  whose  husband,  Don,  is  an 
art  director,  architectiital  designer  and 
graphic  designer  —  grew  up  in 
Portland,  Ore.  She  later  attended 
Brigham  Young  University,  where  she 
majored  in  history,  minored  in  religion 


and  took  up  fencing. 

“That,”  said  Woolf,  “was  the  perfect 
education  for  a  woman  editorial  car¬ 
toonist.” 

Huffington  doing 
an  op-ed  column 

ARIANNA  huffington  is  writing  a 
twice-weekly  opinion  column  for 
Creators  Syndicate. 

Creators  said  Huffington  ofters  “wit 
and  hard-hitting  conservatism  with  a 
social  conscience.”  She  discusses  topics 
such  as  the  presidential  race,  welfere 
reform,  immigration,  culture  and  morality. 

Huffington  —  an  author  and  senior  fel¬ 
low/board  member  of  the  Progress  and 
Freedom  Foundation  —  has  contributed 
op«d  pieces  to  the  Los  Angeles  Times, 
USA  Today,  Wall  Street  Journal, 
Washington  Times  and  a  number  of 
other  publications. 

She  has  also  appeared  on  shows  such 
as  Crossjire  and 
Larry  King  Live. 

Huffington 
drew  a  great  deal 
of  media  atten¬ 
tion  in  1994, 
when  her  hus¬ 
band,  Michael, 
lost  a  U.S. 

Senate  campaign 
in  California 
after  spending 
$27  million  of 
his  own  money. 

Award  finalists  are 
Universal  creators 

UNIVERSAL  PRESS  SYNDICATE  again 
has  aU  three  finalists  for  the  National 
Cartoonists  Society’s  Reuben  Award  as 
“Outstanding  Cartoonist  of  the  Year.” 

The  NCS  nominees  include  Lynn 
Johnston  (“For  Better  or  For  Worse”), 
Garry  Trudeau  (“Doonesbury”)  and  Bill 
Watterson  (“Calvin  and  Hobbes”). 

Between  them,  the  three  creators  have 
received  more  than  20  Reuben  nomina¬ 
tions  over  the  years.  Watterson,  who 
ended  his  comic  Dec.  31,  has  won  the 
award  twice  and  Johnston  once. 

The  peer-voted  Reuben  wiU  be  pre¬ 
sented,  along  with  1 1  category  awards,  at 
a  May  18  ceremony  in  New  York  City’s 
Waldorf-Astoria  Hotel.  The  event  will 
mark  the  50th  anniversary  of  the  NCS. 


Arianna  Huffington 


April  6, 1996  ■  Editor  &  Pubusher  41 


SYNDICATES/NEWS  SERVICES 


Bil  Keane  paid  homage  to  Lynn  Johnston's  late  Farley  character  in  this  recent  "Family 
Circus"  comic.  Keane  (of  King  Features  Syndicate)  did  the  strip  and  then  sent  it  to 
Johnston  (of  Universal  Press  Syndicate)  for  the  drawing  in  of  her  cartoon  dog.  Farley's 
death  last  year  in  "For  Better  or  For  Worse'  elicited  a  huge  outpouring  of  reader  reaction. 


‘Terry’  comic  strip 
gets  new  creators 

(( ^^ERRY  AND  THE  Pirates”  got  a  new 

X  set  of  creators  effective  April  1. 

'The  Tribune  Media  Services  (TMS) 
adventure  strip  is  now  being  written  by 
zathoT/ Orlando  Sentinel  editor  Jim 
Clark  and  drawn  by  comic  book/graphic 
novel  illustrator  Dan  Spiegle,  who  has 
worked  for  Disney,  Marvel  and  Dark 
Horse. 

They  are  replacing  Michael  Uslan,  who 
will  continue  as  a  consultant  for  the 
comic,  and  fantasy  artists  Greg  and  Tim 
Hildebrandt. 

Is  “Terry,”  which  was  revived  just  over 
a  year  ago,  in  trouble? 

“Certainly  not,”  replied  TMS  managing 
editor  Mark  Mathes,  who  said  the 
Hildebrandts  have  an  “enormous  work¬ 
load”  and  never  intended  to  stay  with  the 
strip  indefinitely.  He  added  that  Uslan,  a 
comics  historian  who  helped  bring 
Batman  to  the  movies,  also  has  a  very 
busy  schedule. 

“Terry”  has  approximately  55  clients, 
according  to  'TMS  vice  president/sales 
Walter  Mahoney. 

'The  original  “Terry,”  one  of  20  comics 
now  on  postage  stamps,  was  started  by 
Milton  Caniff  in  1934. 'The  new  version 
was  introduced  last  March  to  mixed 
reviews.  Some  people  said  it  didn’t  do 
justice  to  Caniffs  vision  of  the  strip, 
while  others  liked  the  way  the  comic 
was  updated  to  reflect  life  in  the  1990s. 

One  of  the  few  adventure  strips 
launched  in  recent  decades,  the  current 
“Terry”  also  has  a  year-old  Web  site  that 
Mathes  said  will  expand. 

Settlement  in  suit 
against  syndicate 

A  SETTLEMENT  HAS  been  reached  in 
a  lawsuit  against  the  Hearst  Corp. 
and  North  America  Syndicate. 

Dr.  Lawrence  Lamb,  who  wrote  a  med¬ 
ical  column  for  NAS  between  1987  and 
1994,  contended  in  the  suit  that  the  syn¬ 
dicate  did  not  adequately  market  his 
“Health  Letter”  newsletter  and  various 
booklets. 

Lamb  said  the  newsletter’s  circulation 
dropp>ed  from  12,000  in  1985  —  when 
he  sold  it  to  News  America  Syndicate, 
North  America’s  predecessor  —  to  4,000 
in  1994. 

'The  suit  —  filed  in  U.S.  District  Court, 


Austin,Texas,  in  June  1994  —  was  due  to 
go  to  trial  April  1  before  the  settlement 
was  reached  last  month. 

Lamb’s  attorney,  Kemp  Gorthey  of 
Austin,  described  the  settlement  as 
“mutually  satisfactory.”  He  declined  to 
comment  further,  citing  the  confidential¬ 
ity  of  the  agreement. 

A  spokesperson  for  King  Features 
Syndicate,  of  which  NAS  is  a  part,  also 
cited  confidentiality  in  declining  to  com¬ 
ment. 

Food  magazine  is 
being  syndicated 

MATTRIAL  from  cooking  Light 
magazine,  whose  circulation  nearly 
tripled  to  1.2  million  between  1987  and 
1995,  is  being  distributed  monthly  by 
Creators  Syndicate. 

Included  are  five  color  slides,  at  least 
20  recipes  with  nutritional  information, 
four  cookbook  reviews,  a  glossary  of 


From  "Cooking  Light" 


cooking  terms,  at  least  three  health  and 
fitness  articles,  and  more. 

Clients  include  the  Arizona  Republic, 
Denver  Post  and  Seattle  Times,  among 
other  papers. 

Art  from  overseas 
is  at  new  museum 

An  exhibit  of  the  woik  of  Israeli 
editorial  cartoonist  and  theatrical 
artist  “Ze’ev”  is  being  held  through  Sept. 
29  at  the  International  Museum  of 
Cartoon  Art  in  Boca  Raton,  Fla. 

Ze’ev,  who  is  with  the  Cartoonists  & 
Writers  Syndicate  (CWS),  has  worked  for 
Ha’aretz  in  Tel  Aviv  since  1S>62.  He  was 
the  first  cartoonist  to  receive  the  presti¬ 
gious  Israeli  Prize. 

Several  other  cartoonists  from  abroad 
appeared  at  the  March  10  opening  of  the 
odiibit  and  the  museum  itself  (E&P, 
March  16,  p.  38). 'They  included  creators 
from  Austria,  Egypt,  Honduras  and 
Ireland. 

All  in  all,  the  works  of  100  cartoonists 
from  32  countries  were  represented  at 
the  museum  opening,  according  to  CWS 
president  and  editorial  director  Jerry 
Robinson,  who  is  a  museum  trustee  and 
chairman  of  its  International  Advisory 
Board. 

Robinson  traveled  to  locales  such  as 
Japan  and  Europe  to  help  facilitate  car¬ 
toon  contributions  to  the  museum, 
which  now  has  originals  from  50  coun¬ 
tries  in  its  collection. 
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Miller  fellows 
announced 

The  20  winners  of  Paul  Miller  Wash¬ 
ington  Reporting  Fellowships  have 
been  announced  by  the  Freedom 
Forum. 

The  fellowships  are  designed  for 
regional  newspaper,  wire  and  broadcast 
journalists  in  Washington,  to  help  them 
enhance  their  coverage  of  the  capital. 

The  winners  for  1996-97  are:  Elsa  Ar¬ 
nett,  Knight-Ridder;  Christine  M.  Dorsey, 
Donrey  Media  Group;  Dale  C.  Eisman, 
the  Virginian-Pilot,  Norfolk;  Dina  El- 
Boghdady,  the  Orange  County  (Calif.) 
Register,  Polly  Elliott,  Ottaway  News 
Service;  Maureen  Groppe, Thomson 
Newspapers;  Christi  Harlan,  AMSffw 
(Texas)  American-Statesman-,  Patrick 
Howe,  Small  Newspaper  Group;  Paul 
Kane,  States  News  Service;  and  Bob 
Kemper,  the  Daily  Press,  Newport 
News,Va. 

Also:  Megan  iMcConagha,  Fisher 
Broadcasting;  Catherine  O’Brien,  the  As¬ 
sociated  Press;  Adam  Piore,the  Record, 
Bergen  County,  N.J.;  Charles  Pope, 
Knight-Ridder;  Jonathan  Riskind,  the 
Columbus  (Ohio)  Dispatch',  Aime  Marie 
Squeo,  Bloomberg  Business  News; 
Robert  R.Vitale,Thomson  Newspapers; 
Carl  Weiser,  Gannett  News  Service;  Na¬ 
dia  White,  the  Casper,  Wyo.,  Star-Tri¬ 
bune-,  and  Phil  Willon,  the  Tampa  Tri¬ 
bune. 


St.  Louis 

Continued  from  page  19 

change  in  management  was  delivered 
and,  according  to  notes  distributed  after 
the  meeting,  said  that  he  was  disturbed 
by  the  “disrespect  it  showed  to  the  editor 
and  managing  editor  and  for  all  the  jour¬ 
nalists  of  this  paper.” 

Weil  was  Woo’s  choice  to  succeed 
Davis.  The  job  is  not  temporary,  but  Weil 
could  be  replaced  when  the  new  editor 
comes  in. 

“That’s  entirely  up  to  whoever  the 
new  editor  in  chief  is,”  Penniman 
explained,  adding  that  the  appointment 
of  Weil  has  his  complete  backing. 

“He  [Weil]  has  a  deep  understanding 
of  the  traditions  of  this  newspaper,  and  a 
strong  commitment  to  excellence,”  Woo 
told  the  Post-Dispatch  reporter  writing 
about  the  changes.  Unlike  Davis,  Weil  has 
strong  roots  in  St.  Louis.  A  family  invest¬ 
ment  company  managed  by  his  brother, 
John  Weil,  holds  a  sizable  amount  of 
PiUitzer  stock,  but  the  class  of  stock  does 
not  include  any  say  in  running  the  com¬ 
pany. 

Newsroom  rumors  had  Davis  on  his 
way  out  even  before  Penniman’s 
remarks.  He  has  been  commuting 
between  St.  Louis  and  Charlotte,  where 
he  was  recently  married  to  an  editor  at 
the  Charlotte  Observer,  and  was  known 
to  be  frustrated  by  differences  between 
himself  and  Woo. 

Davis  told  the  Post-Dispatch-.  “When 


things  settle  down,  looking  back.  I'll  be 
seen  as  a  transitional  figure  between  the 
old  Post-Dispatch  and  the  new  Post-Dis¬ 
patch. 

P.R.  firm 
names  president 

Hill  and  KNOWLTON  announced 
that  Thomas  W.  Hoog  has  been 
appointed  president  of  the  worldwide 
public  relations  firm’s  U.S.  company  and 
general  manager  of  the  New  York  office. 

Hoog  had  been  the  firm’s  chairman, 
public  affairs,  worldwide  and  general 
manager  of  its  Washington,  D.C.,  office 
since  1993.  With  his  new  title,  Hoog  will 
retain  oversight  responsibility  for  public 
affairs  and  will  lead  the  search  for  his 
successor  in  Washington,  according  to 
an  announcement  from  the  firm. 

Knight-Ridder 

scholarship 

OUR  HIGH  SCHOOL  seniors  have 
been  named  winners  of  Knight-Rid¬ 
der  minority  scholarships.The  winners 
will  receive  $5,(X)0  per  year  for  four 
years  and  woik  as  student  interns  at 
Knight-Ridder  companies  this  summer. 

,  The  winners  are:  Benji  Chen,  of  Palo 
Alto,  Calif.;  Amos  Jones,  of  Georgetown, 
Ky;  Michelle  Cheuk,  of  Danville,  Calif.; 
and  Patricia  Yeh,  of  Fort  Wayne,  Ind. 
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If  your  question  is  about  insurance  for  space 
shuttles,  oil  refineries,  ships  or  planes, 
we  can't  help. 

But  if  it's  about  personal  insurance,  we  can. 
When  it  comes  to  insuring  automobiles, 
homes,  and  small  boats,  we're  the  largest 
in  the  business.  We're  also  among  the 
biggest  writers  of  individual  life  and  health 
insurance. 

Next  time  you  have  a  question  about  personal 
insurance,  call  one  of  these  numbers. 


State  Farm  Insurance 
Home  Office:  Bloomington,  III. 
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Sports  editor  banned 
from  press  conference 

AWEST  VIRGE'nA  sports  editor  was  recently  banned  from  a 
college  basketball  press  conference  after  upsetting  the 
team’s  coach  with  an  article  he  wrote. 

Bob  Pastin,  sports  editor  for  the  Dominion  Post  in 
Morgantown, W.Va.,  wrote  an  article  which  questioned  the  per¬ 
formance  of  the  YLfguiia  University  basketball  coach  and  the 
direction  of  the  team. 

When  the  team  lost  the  next  game,  84-63  to  Boston  College, 
reportedly  the  worst  home  defeat  since  1954-55,  coach  Gale 
Cadett  refused  to  attend  the  press  conference  if  Pastin  was 
there.  Pastin  left  and  the  conference  went  on  as  scheduled. 

Ed  Pastilong,  the  university’s  athletic  director,  was  quoted  in 
an  Associated  Press  story  as  stating,  “Coach  was  upset  over  the 
recent  article  and  felt  it  wasn’t  good  timing  for  he  and  Bob 
Pastin  to  meet  that  particular  day. 

“But  in  future  press  meetings.  Bob  is  more  than  welcome. 
We’re  hoping  that  he’ll  rejoin  us.” 

Pastin  said  he  didn’t  even  realize  the  coach  was  upset  over 
his  article  until  the  day  of  the  press  conference.  It  had  been 
published  a  week  prior,  and  Catlett  never  contacted  him  to 
express  how  he  felt.  Right  before  the  press  conference  started, 
he  was  told  the  coach  wouldn’t  stay  to  answer  questions  if  he 
remained. 

Pastin  explained  there  was  a  part  of  him  that  wanted  to  stay, 
but  he  didn’t  want  to  penalize  his  colleagues  who  were  there 
on  deadline,  so  he  left. 

Pastin  has  been  sports  editor  with  the  Dominion  Post  for 
six  months,  and  prior  to  that,  he  was  sports  editor  with  the  St. 
Louis  Post-Dispatch  for  10  years. 

“If,  indeed,  Catlett  was  convinced  that  a  cheap  shot  had 
been  leveled  at  him,  a  phone  call  to  the  offending  party  may 
have  been  in  order,”  wrote  Dominion  Post  sportswriter  Bob 
Hertzel. 

“That  could  have  saved  a  furor  that  reached  national  pro¬ 
portions,  moved  on  the  Associated  Press  wire,  and  was  com¬ 
mented  upon  during  ESPN’s  SportsCenter."  —  Laura  Reina 


Real  estate  agent 
sues  newspaper 

A  PROMINENT  SALT  Lake  City  real  estate  agent  has  sued  the 
Ogden,  Utah,  Standard-Examiner,  alleging  he  was  libeled 
in  two  stories  concerning  sexual  harassment  complaints 
against  him. 

The  plaintiff,  Steve  C.  Brown,  known  as  “Mr.  Real  Estate”  in 
television  and  print  ads,  termed  the  stories  published  last  year 
a  “willful  and  malicious”  campaign  to  discredit  his  standing  in 
the  community  and  ruin  his  business. 

The  newspaper’s  attorney,  Randy  Dryer,  said  the  stories  by 
staff  writer  Marina  O’Neill  were  “well-researched,  well-docu¬ 
mented  and  accurate.” 

“We  will  be  vigorously  resisting  the  complaint  in  court,”  he 
was  quoted  as  saying  in  a  Standard-Examiner  story  about  the 
suit. 

Brown,  according  to  the  newspaper,  has  been  the  subject  of 
a  state  investigation  over  alleged  saoial  harassment. 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

I  STOCK 

4/2/96 

3/26/96 

4/3/95 

1  A.H.  Belo  Corp.  (NY) 

33.875 

33.625 

28.438 

1  American  Media  Inc.  (NY) 

3.25 

3.75 

6.875 

I  Central  Newspapers  Inc.  (NY) 

35.125 

36.00 

25.75 

i  Dow  Jones  &  Co.  Inc.  (NY) 

38.625 

39.75 

37.50 

I  Gannett  Co.  Inc.  (NY) 

67.75 

68.375 

53.375 

1  Gray  Comm.  Sys.  (NY) 

19.25 

18.75 

15.00 

1  Harte-Hanks  Comm.  (NY)* 

21.25 

21.25 

13.417 

1  Hollinger  International  (NY)# 

11.75 

12.00 

10.50 

1  Knight-Ridder  Inc.  (NY) 

68.75 

69.125 

56.50 

i  Lee  Enterprises  Inc.  (NY)** 

21.00 

20.875 

17.563 

i  McClatchy  Newspapers  Inc.  (NY)  25.00 

24.00 

23.375 

i  Media  General  Inc.  (AM) 

39.00 

37.75 

31.875 

i  New  York  Times  Co.  (AM) 

28.875 

29.50 

23.375 

i  Pulitzer  Publishing  Co.  (NY) 

53.00 

51.00 

38.625 

1  E.W.  Scripps  Co.  (NY) 

42.50 

42.00 

31.875 

i  Times  Mirror  Co.  (NY) 

39.375 

38.375 

19.75 

I  Tribune  Co.  (NY) 

66.50 

67.50 

56.00 

i  Washington  Post  Co.  (NY) 

297.75 

296.25 

255.25 

j  *  Adjusted  for  3  for  2  stock  split  as  of  1 2/95 

1  **  Adjusted  for  2  for  1  stock  split  as  of  1 2/8/95 

1  #  American  Publishing  merg^  with  Hollinger  Inc.  as  of  1 0/1 3/95 
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Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

1  STOCK 

4/2/96 

3/26/96 

4/3/95 

1  Hollinger  Inc.  (a) 

11.00 

10.875 

12.875 

I  News  Corp.  Ltd.  (c) 

23.625 

23.75 

19.125 

i  Pearson  Ltd.  (b) 

6.72 

6.50 

5.58 

i  Quebecor  Inc.  Class  A  (a) 

21  25 

21.75 

19.625 

i  Reuters  Holdings,  ADR  (c) 

65.75 

62.50 

45.375 

i  Southam  Inc.  (a) 

15.25 

15.75 

15.375 

1  Thomson  Corp.  (a) 

20.125 

20.125 

17.875 

i  Toronto  Sun  Publishing  Corp.  (a) 

13.25 

13.25 

11.00 

i  Torstar  Corp.  (a) 

23.75 

23.75 

21.50 

I  (a)  Quotes  are  in  Canadian  dollars 
i  |b)  Quotes  are  in  British  pounds 

1  |c)  Quotes  are  in  U.S.  dollars 

j  Prepared  for  E&P  by  Schroder  Wertheim  &  Co.  Inc. 
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(Check  Only  {hlfi  Category) 

1 .  □  Daily  Newspaper 

2.  □  Weekly  Newspaper 
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4.  □  Advertising  Agency 

5.  □  Newspaper  Rep. 

6.  □  Magazine  /  Other  Publication 

7.  □Graphic  Arts  /  Printing  Service  /  Newspaper  Supplier 

8.  □News  Services /Feature  Syndicate 

9.  □  Publicity  and  Public  Relations 

10.  □  Library  /  Federal  /  State  and  Local  Governments 

1 1 .  □  Education:  Students  /  Teachers 

Other  (Please  specify) _ 

International  Orders  (outside  U.S.  or  Canada):  $125  per  copy.  CA, 
District  of  Columbia,  LA,  NY  residents  please  add  applicable  .sales  tax. 
Canada  residents  please  add  GST. 

*  Network  version  available.  Please  call  (212)  675-4380,  ext,  509  for 
pricing.  For  technical  infonnation  call  ext.  .506. 


□  I  want  to  know  more.  Please  send  me  infonnation  about  the  Year  Book. 

□  I  want  to  know  more  fa.st.  Please  call  me. 

_  Your  Business _ 

((dieck  Only  One  Category) 

1 .  □  Daily  Newspaper 

2.  □  Weekly  Newspafjer 

3.  □  Corp./  Ind ./  Assn.  Buying  Advertising  Space 

4.  □  Advertising  Agency 

5.  □  Newspaper  Rep. 

6.  □  Magazine  /  Other  Publication 

7.  □  Graphic  Arts  /  Printing  Service  /  Newspa|)er  Supplier 

8.  □  News  Services  /  Feature  Syndicate 

9.  □  Pulilicity  and  Public  Relations 

10.  □  Library  /  Federal  /  State  and  Local  (ioveniments 

1 1 .  □  Education:  Students  /  Teachers 

Other  (Please  specify) _ 

International  Orders  (outside  l!.S.  or  Ganada):  $150  |)er  copy.  CA, 

District  of  Columbia.  LA,  NY  residents  please  add  applicable  sales  tax. 
Canada  residents  please  add  GST. 

*  .Network  version  available.  Please  call  (212)  675-4380,  ext  509  for 
pricing.  For  technical  infonnation  call  ext.  506. 

RECYCLED  PAPER  ■TRSII 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


BUSINESS  REPLY  MAIL 

FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


POSTAGE  VYlIl  BE  PAID  BY  ADDRESSEE 

_ Editor  &  Publisher _ 

Market  Guide* 

n  W  19THST. 

NEW  VDRK  NY  10114-0111 


INTERNATIONAL 

Year  Book* 


11  W  19TH  ST. 


NEW  >DRK  NY  10114-0111 


.IIm.II.ImI 


Shop  Talk 

Continued  from  page  56 

major  networks,  have  screened  advertis¬ 
ing  claims  before  they  are  run;  this  pro¬ 
cess  has  been  an  important  part  of 
efforts  to  control  deceptive  advertising. 

Government  enforcement  efforts 
have  not  been  the  only  beneficiaries  of 
better  media  screening;  Advertisers, 
who  would  otherwise  be  subject  to 
enforcement  actions,  benefit  directly. 

Effective  media  screening  keeps  most 
facially  deceptive  and  fraudulent  adver¬ 
tising  off  the  air.  Because  this  advertising 
also  is  the  kind  that  the  NAD  process  is 
least  effective  in  dealing  with,  the  two 
self-regulatory  systems  serve  comple¬ 
mentary  functions.  Of  course,  the  great¬ 
est  beneficiaries  will  be  consumers,  who 
will  be  exposed  to  fewer  deceptive  ads. 

With  the  proliferation  of  media 
sources,  however,  the  impact  of  the  net¬ 
works’  screening  activity  has  been  erod- 
ed.There  are  simply  too  many  outlets  to 
monitor  effectively.  Moreover,  with  the 
increased  number  and  market  penetra¬ 
tion  of  independent  and  cable  stations, 
it  has  become  possible  for  advertisers 
to  achieve  close  to  national  distribution 
using  these  media. 

Finally,  with  the  advent  of  infomer¬ 
cials,  some  independent  cable  stations 
seem  to  have  ceded  responsibility  for 
large  blocks  of  air  time  to  advertising 
media  buyers. 

Of  course,  concerns  about  the  cur¬ 
rent  state  of  media  screening  are  not 
limited  to  the  electronic  media,  but  ex¬ 
tend  broadly  to  both  print  and  radio  as 
well.  We  are  taking  a  number  of  steps  to 
encourage  broader  screening. 

First,  last  April  we  held  a  conference, 
co-sponsored  by  the  advertising  indus¬ 
try,  to  address  the  types  of  screening 
that  currently  are  in  place,  and  steps 
that  could  be  taken  to  improve  them. 

Second,  we  have  brought  a  series  of 
cases  that  illustrate  that  some  advertis¬ 
ing  with  facially  implausible  claims  is 
slipping  through  the  cracks. 

Third,  in  some  recently  released 
cases,  we  have  been  identifying  by 
name  the  media  in  which  the  advertis¬ 
ing  ran. 

Fourth,  we  have  begun  talking  to  a 
variety  of  media  about  what  they  can  do 
to  improve  their  advertising  screening 
programs. 

This  is  an  effort  that  both  the  govern¬ 
ment  and  the  advertising  industry  have 
a  strong  mutual  interest  in  seeing  suc¬ 
ceed. 

CONSUMER  FRAUD 

Another  common  concern  of  the 


advertising  industry  and  the  FTC  is  cur¬ 
tailing  consumer  fraud.  The  consumer 
injury  caused  by  fraud  is  direct,  immedi¬ 
ate  and  often  substantial  for  individual 
consumers,  sometimes  representing 
most  or  aU  of  their  savings  or  retirement 
funds. 

But  it  also  is  a  problem  for  the  private 
sector,  because  it  undermines  consumer 
confidence  and,  in  many  instances,  legit¬ 
imate  businesses  like  credit-card  issuers 
are  left  to  foot  the  bill  for  consumer 
charge-backs  and  refunds  from  fly-by- 
night  companies.  The  FTC  will  continue 
to  target  consumer  fraud  aggressively. 

Congress,  in  enacting  the  Tele¬ 
marketing  and  Consumer  Fraud  and 
Abuse  Prevention  Act,  has  given  us  a  sig¬ 
nificant  new  weapon  to  attack  fraud. 

In  addition,  we  have  developed  a 
number  of  improved  enforcement  tech¬ 
niques,  including  information  sharing 
and  coordinated  law  enforcement 
“sweeps”  with  other  federal  and  state 
agencies  targeting  specific  scams. 

If  we  really  want  to  reduce  fraud, 
however,  we  need  to  do  a  better  job  of 
inoculating  consumers  against  the 
frauds  in  the  first  place.  An  informed 
consumer  is  clearly  the  best  defense 
against  fraud,  and  who  is  better  at 
informing  consumers  than  America’s 
advertising  industry? 

The  “Partnership  for  Consumer 
Education,”  is  an  industry/government 
consumer  education  initiative,  in  which 
a  broad  range  of  industry,  advertising 
and  marketing  representatives,  woiking 
with  Commission  consumer  education 
specialists,  are  identifying  conduct  that 
helps  distinguish  legitimate  telemarket¬ 
ing  from  fraudulent  telemaiketing.  Once 
identified,  these  will  serve  as  the  basis 
for  a  comprehensive  consumer  educa¬ 
tion  effort  to  reduce  fraud. 

The  FTC’s  national  advertising  pro¬ 
gram  must  continue  to  be  careful  in 
selecting  cases.  We  should  be  confident 
that  the  claims  we  allege  are  actually 
present,  that  the  deception  alleged  is 
material,  that  the  injury  cause  to  con¬ 
sumers  is  significant,  and  that  there  are 
not  more  efficient  ways  of  dealing  with 
the  issue. 

Once  we  have  selected  cases  for 
enforcement,  however,  we  must  be 
equally  thoughtful  about  the  remedy. 

The  Commission  has  a  number  of 
remedies  available  to  it  beyond  injunc¬ 
tions  and  cease-and-desist  orders.  These 
include  the  power  to  require  corrective 
notices,  disclaimers,  corrective  advertis¬ 
ing  and  other  forms  of  consumer  educa¬ 
tion  designed  to  remedy  past  violations 
or  to  “fence-in”  future  violations;  the 
power  to  order  consumer  redress  and 


“disgorgement”  of  profits;  and,  if  a 
Commission  order  has  been  violated, 
the  power  to  seek  civil  penalties. 

The  Commission  is  moving  to  use  all 
of  these  remedies  more  aggressively  in 
national  advertising  cases.  We  also  are 
making  more  use  of  financial  remedies 
in  appropriate  cases.  For  order  viola¬ 
tions,  we  recently  announced  a  settle¬ 
ment  that  includes  the  largest  civil 
penalty  ever  obtained  in  a  national 
advertising  case,  $2.75  million,  as  well  as 
significant  settlements  in  other  cases. 

CORRECTIVE  ADVERTISING 

Finally,  I  believe  that  the  Commission 
staff  should  consider  corrective  adver¬ 
tising  in  appropriate  cases.  It  is  my 
understanding  that  they  are  doing  just 
that,  and  that  the  Commission  will,  in 
the  near  future,  be  considering  staff  rec¬ 
ommendations  on  this  issue. 

All  of  this  represents  a  very  full  agen¬ 
da  for  the  Commission.  However,  I  am 
convinced  that  a  primary  challenge  for 
advertisers  and  the  Commission  lies  in 
preparing  ourselves  for  the  future. 

In  November,  we  held  four  days  of 
hearings  on  the  effects  of  new  technol¬ 
ogy  and  globalization  on  consumer  pro¬ 
tection,  to  begin  the  process  of  identify¬ 
ing  these  issues  and  initiate  a  discussion 
of  how  we  should  address  them. 

Many  issues  were  raised  at  the  hear¬ 
ings.  I  want  to  focus  on  two. 

The  first  is  the  emergence  of  the 
Internet  as  an  increasingly  important 
vehicle  for  advertising  and  marketing. 

Witnesses  predicted  that  the  Internet 
will  have  an  impact  on  advertising  and 
marketing  as  significant  as  the  advent  of 
television  in  the  1950s. 

I  know  that  this  is  an  issue  of  the 
greatest  importance  to  the  advertising 
industry,  and  so,  too,  it  is  an  issue  that 
the  Commission  must  prepare  to  deal 
with,  through  a  variety  of  means,  includ¬ 
ing  cooperative  enforcement  efforts 
with  both  the  industry  and  the  state 
attorneys  general. 

A  second  challenge  for  consumer 
protection  is  the  globalization  of  certain 
consumer  protection  issues.  Like  tech¬ 
nological  developments,  global  competi¬ 
tion  can  have  important  benefits  for 
consumers. 

At  our  hearings,  we  heard  that  cross¬ 
boarder  fraud  is  on  its  way  to  becoming 
as  much  a  reality  for  American  con¬ 
sumers  as  global  competition  already  is 
for  American  businesses. 

The  emerging  importance  of  the 
Internet  in  marketing  will  accelerate 
this  trend.  Joint  international  enforce¬ 
ment  efforts  on  consumer  protection 
are  clearly  in  the  future. 
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ASNE  names 
new  fellows 

Twenty-seven  jouRNAUSM  edu¬ 
cators  have  been  selected  by  the 
American  Society  of  Newspaper  Editors 
to  participate  in  the  second  annual 
Institute  for  Journalism  Excellence. 

These  educators  will  have  the  oppor¬ 
tunity  to  spend  their  summers  woridng 
at  newspapers  across  the  country. 

The  project  is  fimded  by  a  grant  from 
the  John  S.  and  James  L.  Knight 
Foundation. 

The  1996  fellows,  and  the  newspa¬ 
pers  where  they  will  be  working,  are: 
Michael  E.  Abrams,  Florida  A&M 
University, Tallahassee,  at  the  Oshkosh 
(Wis.)  Northwestern-,  Steven  A.  Ames, 
California  Lutheran  University,  Thousand 
Oaks,  at  the  Sacramento  Bee-,  Dorothy 
Bowles,  University  of  Tennessee, 
Knoxville,  at  the  Miimeapolis  Star 
Tribune-,  Catherine  Cassara,  Bowling 
Green  (Ohio)  State  University,  at  the 
Bucks  County  (Pa.)  Courier  Times,  Jean 
Chance,  University  of  Florida, 

Gainesville,  at  the  Dallas  Morning 
News-,  Nancy  L.  Day,  Boston  University,  at 
the  Anchorage  Daily  News;  David  R. 
Griffiths,  Pennsylvania  State  University, 
State  College,  at  the  Tulsa  (Okla.)  World; 
Janet  G.  House,  Idaho  State  University, 
Pocatello,  at  the  Mobile  (Ala.)  Press 
Register,  and  Augustine  S.  Hiator,  Lane 
College,  Jackson,  Term.,  at  the  Jackson 
Sun. 

Also:  Kurt  Kent,  University  of  Florida, 
Gainesville,  at  the  Virginian-Pilot, 
Norfolk;  Bill  Kirtz,  Northeastern 
University,  Boston,  at  the  Quincy,  Mass, 
Patriot  Ledger,Aiice  Klement, 
University  of  Oklahoma,  Norman,  at 
the  Detroit  News;  Tina  Lesher, William 
Paterson  College, Wayne,  N.J.,  at  the 
Columbus  (Ohio)  Dispatch;  Bill  Loving, 
University  of  Oklahoma,  Norman,  at 
the  Reno  Gazette-Journal;  Ritchard 
M’bayo,  Bowie  (Md.)  State  University, 
at  the  Ashland,  Ky,  Daily  Independent, 
Sabbaye  McGriff,  Clark  Atlanta  (Ga.) 
University,  at  the  Atlanta  Journal 
and  Constitution-,Nvshiaa.  M.  Mishra, 
Alcorn  State  University,  Lortnan,  Miss., 
at  the  McComb,  Miss.,  Enterprise- 
Journal;  and  Phillip  D.  Patterson, 
Oklahoma  Christian  University, 
Oklahoma  City,  at  the  Sarasota  (Fla.) 
Herald  Tribune. 

Also:  Harriet  Roland,  South  Carolina 


State  University,  Orangeburg,  at  the  Ann 
Arbor  (Mich.)  News;  Clifford  G.  Rowe, 
Pacific  Lutheran  UniversityTacoma, 
Wash.,  at  the  Salt  Lake  Tribune; 

Lawrence  Schneider,  California  State 
University,  Northridge,  at  the  Palm 
Beach  (Fla.)  /tosf,  James  E  Scotton, 
Marquette  University,  Milwaukee, Wis.,  at 
the  San  Jose  Mercury  ATco/s;  Jocelyn 
Steinke,  Western  Michigan  University, 
Kalamazoo,  at  the  Dayton  Daily  News; 
Brian  Thornton,  University  of  Arkansas, 
Pine  Bluff,  the  Albany  (Ga.)  Herald; 
Michael  1.  Williams,  University  of  North 
Carolina,  Chapel  Hill,  at  the  Portland 
Oregonian;  and  Barbara  Zang,  University 
of  Missouri,  Columbia,  at  the  Springfield 
(Mo.)  News-Leader. 

Local,  national 
AAJA  leaders 

HE  ASIAN  AMERICAN  JoumaUsts 
Association  has  elected  its  national 
board  representatives  and  its  17  chapter 
presidents. 

The  national  officers  are:  president, 
Dinah  Eng,  Garmett  News  Service, 
Washington,  D.C.;  vice  president/print, 
Stanford  Chen,  the  Oregonian,  Portland; 
vice  president/broadcast,  Linda  Yu,  WLS- 
TV,  Chicago;  treasurer,  Dickson  Louie, 
the  Newsstand;  secretary,  Victor 
Panichkul,  the  Fort  Worth  Star-Telegram; 
and  membership  chair,  Matthew  Mak, 
USA  Today. 

Other  national  reps  are:  Janet  Cho,  the 
Sun-Sentinel,  Fort  Lauderdale;  Maricar 
^Xxc&a,  Milwaukee  Journal  Sentinel; 

Aki  Soga,  Burlington  (Vt.)  Pnee  f*ress; 
Jole  Chen,  CNN,  Atlanta;  Ronald  J. 
Recinto,  Gary,  Ind.,  fPst-Tribune;  Jeff 
Ghannam,  Detroit  Free  fhvss,  who  also 
is  a  chapter  president;  Sandra  Oshiro, 
Honolulu  Advertiser,  Henry  Chu, 

Los  Angeles  Times;  Denise  L.  Poon, 

NBC  News,  Los  Angeles,  who  also  is  a 
chapter  board  rep;  Nghi  Huynh,  Asian 
American  Press,  Minnesota;  Sandy  Siu 
Fan  \jouey,  Hartford  Courant,  William 
J.  Chang,  Newsday  Direct,  New  York; 
Maureen  Fan,  New  York  Daily  News; 
Suzette  VataAey,  Philadelphia  Inquirer, 
Joann  Gekko,  the  Oregonian,  Portland; 
Jeannie  Wong,  Sacramento  Bee;  Leslie 
Anna  Guevarra,  San  Francisco 
Chronicle;  Mona  Lee,  KING-TV, 

Seattle;  and  Esther  Wu,  Dallas  Morning 
Netvs,  w’ho  also  is  a  chapter  president. 


Additional  chapter  presidents  are: 
for  Asia,  Allen  Cheng,  Asia  Inc.,  and 
Karen  Mochizuki,  AP-Dow  Jones  News 
Service;  Charles  Tsai,  CNN  Newsource, 
Adanta;  Nesita  Kwan,WMA(^TV^ 

Chicago;  Joseph  Newman,  the  Palm 
Beach  (Fla.)  ft)sr,Teri  Okita,  KGMB-TV, 
Hawaii;  Nancy  Yoshihara,  the  Los 
Angeles  Times;  Loren  Omoto, 

Minnesota;  Henry  Moritsugu,  Newsday; 
Amy  Wang,  Philadelphia  Inquirer, 
Christine  Gonzales,  Oregonian, 

Pordand;  Randall  Yip,  KXTV, 

Sacramento;  Bruce  Koon,  Mercury 
Center,  the  San  Jose  Mercury  News; 

Paul  Bock,  Seattle  Times;  Susan  Han, 
KCTS-9,  Seattle;  VineetaAnand,  Pensions 
&  Investments, Washington,  D.C.;  and  A1 
Young,  USA  Today. 

Tougher  to 
get  patient 
records  in  Texas 

Although  not  directed  at  the 

media,  two  new  changes  in  state 
law  have  made  it  tougher  for  reporters 
to  get  information  about  traffic  acci¬ 
dents  and  hospital  patients,  according 
to  the  Texas  Press  Association. 

Houston  Chronicle  polidcal  reporter 
John  C.  Henry  said  the  association  has 
received  calls  from  small  daily  and 
weekly  papers  complaining  that  House 
Bill  391  prevents  their  staffers  from  sift¬ 
ing  through  local  accident  reports  for 
possible  stories. 

The  measure  by  Rep.Toby  Goodman 
of  Arlington  was  actually  aimed  at 
lawyers,  medical  practitioners  and  peo¬ 
ple  hired  by  them,  who  use  traffic  acci¬ 
dent  reports  to  compile  lists  of  potential 
clients  and  then  mail  or  phone  them  to 
solicit  business,  Henry  said. 

Senate  Bill  667  by  Sen.  Frank  Madia  of 
San  Antonio  forbids  hospitals  from  dis¬ 
closing  patient  information  —  even 
whether  or  not  they’ve  been  admitted 
—  without  the  patient’s  permission.The 
bill  was  designed  to  protect  the  privacy 
of  hospital  admittees. 

However,  following  media  complaints 
to  the  Texas  Hospital  Association  and 
Madia,  Henry  said,  the  association  issued 
a  “clarifying”  memo  advising  hospitals 
that  the  new  law  does  not  prohibit  a 
hospital  from  verifying  that  someone  is 
a  patient,  and  that  patient-condition 
report  can  also  be  issued. 
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FEATURES  AVAILABLE 


ASTROLOGY 


Daily-Weekly-Monthly  Features 
Camera  Ready.  Time  Data  Syndicate 
NEW!  SPANISH  TRANSLATION 
(603)  623-7733  or  (800)  322-5101 


AUTOMOTIVE 


100  EVENTS  THAT  MADE  THE  U.S. 
AUTO  INDUSTRY.  A  chronicle  of  the 
most  exciting  highlights  in  the  auto 
industry.  Available  in  early  May.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/hislory.  (810)  573-2755. 


THE  AUTOMOTIVE  REPORT:  A 
package  of  at  least  1 2  stories  plus 
DriveTime  shorts  direct  from  the  indus¬ 
try  leaders.  AUTOMOTIVE  NEWS  and 
AUTOWEEK.  Rebate  charts  also  avail¬ 
able.  Ideal  for  your  automotive, 
classified  and  display  sections. 

Joe  Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646. 


CARTOONS  WANTED 


CARTOONS  with  Mental  Health 
Themes  are  needed.  Contact  Harold 
Gardner  at  Libris,  Inc.,  P.O.  Box 
21 2309,  Martinez,  GA  3091 7-1008. 


GAMING/WALL  STREF 


HEARD  ON  THE  STRIP  -  Lively  weekly 
column,  inside  Las  Vegas.  ('News 
Before  It's  NEWS!)  Written  by  GAM¬ 
ING  TCXJAY  business  editor  Chuck  Di 
Rocco,  who  has  covered  the  casino 
capital  of  the  world  since  1975. 
Accent:  public  gaming  companies. 
Many  news  firsts  to  its  credit.  Samples 
call  (702)798-1151. 


HUMOR 


AWARDwinning  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 


OBSERVATIONS  FROM  THE  MIDDLE 
Boomers  Perspective  On  Life 
Weekly  Column,  Fox  (209)  924-891 1 


WACKY  -  Wrr  -  WEEKLY 
For  a  •SLIGHTLY  OFF*  Perspective 
Deb  Di  Sondro,  (847)  639-1 232 
WHY  NOT  TAKE  A  CHANCE?  Weekly 
500  word  column,  first  6  months  free. 
Won't  last  long  at  these  prices.  Call  for 
Perry...(713)  802-2799.  You'll  like  it... 

PUZZLES 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fox  (409)  295-9624 
P.O.  Box  1972,  Huntsville,  TX  77342 
PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Pozzies 
Call  (800)  292-4308/(909)  672-2594 

SYNDICATION  SERVICES 

C3olf«Garden«Cyber»Cars»HurTKjr»More 
Camera-ready«Modem»Disk«Free  Trial 
Daily-Weekly-Monthly  horn  BULLEONE 
(216)  261-3423«Fax:  (216)  261-9656 


SYNDICATION  SERVICES 

IH  YOUR  READERS  LOOK  ot  life  from 
a  different  point  of  view.  Alternative, 
intelligent,  fresh  columns  by  established 
professional  writers.  Available  now:  All 
About  Eve,  Intuition  at  Work,  Political 
Humor  &  Opinion,  Mother  Knows  Best 
Movie  Reviews,  Intuitive  Eating.  Call 
for  samples.  Cumberland  Literary 
Group,  (615)  269-5039,  fax  (615) 
297-6630. 


WORLDWIDE  WEB 


WebPointers  Columns  explain  the 
World  Wide  Web  to  your  readers. 
Timely,  entertaining,  informative  copy 
attracts  younger  readers  &  new 
advertisers.  See  for  yourself  WebPoin¬ 
ters'  archived  columns  with  active 
hypedinks  at 

http:/ / www.webpointers.com 
Call  1  (800)  784-5025  or  e-mail: 
webpartners@webpointers.com  for  one 
month's  free  trial. 


When  faxing  your  ad,  please  remember  to  include  the  billing  address, 
category  under  which  the  ad  is  to  be  placed,  as  well  as  the  amount  of  times 
the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 

P.O.  Box  1088,  Troy,  AL  36081 
(334)566-7198 

Fax  (334)  566-0170 

BILL  MAHHEW  COMPANY  conducts  j 
professional,  confidential  ne^tiations  j 
tor  sole  and  purchase  of  highest  qual-  j 
ity  daily  and  weekly  newspapers  in  the  1 
country.  Before  you  consider  sale  or  | 
purchase  of  a  property,  you  should  call  : 

(813)733-8053  j 

or  write  Box  3364,  Clearwater  Beach,  • 
FL  34630.  No  obligation  of  course.  j 

DAVID  R.  STILL 

CAPITAL  ENDEAVORS,  INC. 

Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 

Box  895,  Lowrenceville,  GA  30246 

Buyers  or  sellers.  Call  Dick  Briggs.  • 

(803)  457-3846.  No  obligation.  • 

Sales  •  Appraisals  •  Consulting  j 

RICHARD  BRIGGS  &  ASSOCIATES  I 

Box  579,  Landrum,  SC  29356.  j 

(770)  962-8399  FAX  (770)  962-8640 

C.  BERKY  &  ASSOCIATES,  INC.  j 

Consultants  •  Appraisals  •  Brokers  j 

(407)  368-4352  1 

123  NW  13th  St.,  Suite  214-8  j 

Boca  Raton,  FL  33432  I 

KAMEN  &  CO.  GROUP  SERVICES 
Consultants/ Appraisals/Brokers 
(516)  379-2797/(813)  786-5930 

SOUTHERN  NEWSPAPERS,  INC. 
Experienced  in  confidentiality  and 
accuracy  and  detail,  reasonable 
prices.  Contact  Dick  Smith,  president, 
108  Jane  Cove,  Clarksaale,  MS 
38614,  phone  (601)  627-7906,  Fax 
(601)627-79063*. 

JAMES  W.  HALL,  JR.  j 

Newspaper  I 

Sales,  Appraisals,  Consultations  I 

Jkn  Hall  Media  Services  • 

410  Elm  St.,  Troy,  AL  36081  j 

(334)566-7198  j 

Fox  (334)  566-01 70.  1 

NEWSPAPER  BROKERS 

625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N.England  (617)  545-6175 
Wren  Barnett,  Swth  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 
Pointing  relates  to  both  art  and  life.  I  try 
toactin  the  gap  between  the  two. 

Rauschenberg 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


JIM  M/EBSTER  &  ASSOCIATES 
Brokers,  Appraisers.  Operators 
(817)  599-5785 

31 5  York,  Weatherford,  Texas  76086 


MEDIAAMERICA  BROKERS 
Lerrax  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 1 6-3308 
(703)  846-8410  Fox  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  (or  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


NEWSPAPER  BROKERS 


itho-Cribb  Report  bHp://www.imt.net/-jcribb/bctcpoitbbnl 

Appraisal  -  Brokerage  Qualified  Brokerage 

for  over  70  years. 

BOLITHO-CRIBB 

Appraisal  for  estate, 
&  Associates  ESOP.  oarmers.  bank. 


Established  1923 


Appraisal  for  estate, 

I  ESOP,  partners,  bank, 
tax,  stock,  assets 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406'586-6621 


NEWSPAPER  BROKERS 


SOUTHERN  NEVYSPAPERS,  INC. 
Dick  Smith,  President 
1 08  Jane  Cove-Clarksdale,  MS  3861 4 
(601 )  627-7906  Fox  601  -627-79063* 
W.C.  Shoemaker -Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 
(601 )  289-2004  or  (800)  890-4706 
Fax  (601)  289-3254 


Whitesmith  Publication  Services 
Rod  VYhitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


BRANSON,  MISSOURI,  Own  the 
Branson  Business  Journal,  fastest  grow¬ 
ing  tourist  destination  in  the  country. 
P.O.  Box  1449,  Forsyth,  MO  65653. 


BUSINESS  OPPORTUNITY  for  shrewd 
person  to  buy  small  weekly  newspaper 
in  Zone  3.  Only  those  interested  in 
maintaining  quality  need  apply.  Box 
07740,  Editor  &  Pumisher. 


BUSINESS  JOURNAL  serving  a  high- 
growth  area  in  the  Carolinas.  No 
competition.  Reply  to  Box  07741 ,  Editor 
&  Publisher 


ESTABLISHED,  independently  owned 
trade  publication  distributed  monthly  to 
retail  grocers  and  convenience  store 
operators  in  3-state  region  in  Zone  2. 
Excellent  potential.  Owner  retiring.  Box 
074 1 3,  Editor  &  Publisher. 

ILLINOIS-West  Central.  Unique, 
small  weekly  group.  Perfect  for  an 
owner-operator.  Larry  Grimes,  W.B. 
Grinws  Co.,  (301 )  540-0636. _ 

INDIANA,  3  WEEKLIES,  $290,000 
gross,  only  $159,900.  John  van  der 
Linden,  Broker,  P.O.  Box  275,  Spirit 
Lake,  lA  51 360.  (71 2)  336-2805 
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ANNOUNCEMENTS 

NEWSPAPERS  FOR  SALE  j  NEWSPAPERS  WANTED 

NORTH  CAROUNA  -  Soolh  Central.  !  AMERICAN  PUBLISHING  COMPANY 


Small  long  established  weekly. 
Ideal  owner-operator  situation. 
Wren  Barnett,  W.B.  Grimes,  Co. 
(704)698-0021. 


REWARD  YOURSELF:  Newspapers  for 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)476-3950. 


EQUIPMENT 


CAMERA  &  DARKROOM 

SGXJeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 

MAILROOM 

1  Muller  Martini  227S  inserting 
machine  4  pocket  plus  1  with  2  com¬ 
pressors,  excellent  condition  (model# 
NR920703B).  Donald  Day  at  (800) 
883-6930  or  Fax  (207)  883-21 60. 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Graphics  inserting 
machines.  Immediate  availability.  Con¬ 
tact  AM  Graphics  (513)  278-2651 
and  ask  for  Doug  Gibson. 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  Fax  (407)  273-901 1 

PREPRESS 

SCREEN  IMAGESETTERS 
1 8'  Capstan  Recorder 
-1000  DPI,  35'/minute 
-Harlequin  S/W  RIP 
■Factory  recondition,  warranty 
and  installation 

$41,200.00 

Call  Bob  Weber  at  (800)  399-4BWI 
Fox  #(800)  837-8973. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  doily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


&  SUPPLIES 


_ PRESSES _ 

1 2  Unit  Urbanite  22*  cut-off  1 993  vin¬ 
tage,  with  6  sets  of  stacked  units,  2 
H.D.  2:1  folders  with  upper  formers 
and  8  Enkel  pasters.  Available 
Immediately 

8  Unit  A4etro  22  3/4'  cuhoff  1979  vin¬ 
tage  with  5  half  decks,  sinale  3:2 
folder  with  upper  formers  and  8-45' 
RTP's.  Available  late  1 996. 

3  Goss  22'  cut-off  Metroliner  Mono 
Units,  3  Goss  45'  RTP's,  1  Goss  22'  cut¬ 
off  160  page  single  3:2  folder,  angle 
bar  nests,  substructure  and  Fincor  100 
HP  motors  and  controls.  Can  be  sold 
as  a  package  or  as  individual  compo¬ 
nents.  Available  immediately. 

Global  Press  Sales,  Inc. 

(908)  560-9364  Fox  (908)  560-9422 

AVAILABLE  IMMEDIATELY 
6-UNIT  DOUBLE  V^DTH 
GOSS  COSMO  OFFSET  WEB  PRESS 
22  3/4'  CUTOFF  W/DOUBIE  FOLDER 
CONTAa  PRINT  MEDIA  &  GRAPHICS 
PHONE  OR  FAX  (813)  781  -5550  OR 
PHONE  (800)  705-6433 

GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4'  cut-off,  1  full  color  d^k, 
2  half  color  decks,  2  mono  units,  2:1 
double  output  folder.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 

METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528  Fox  (770)  552-2669 

SC  Folder,  22  3/4'.  Ser#SC-8^ 
Custom  by  Goss  1976  for  8  webs. 
Tape  drive  1/4  folder.  2  nips.  No 
motor  or  drive.  Running  until  swapped 
out  March  '96.  Webco,  Ben  Myers, 
(810)  664-7403,  Lapeer,  Ml. 


NEWSPAPERS  WANTED 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Larm 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 


Thedanceis  a  poem  and  each  movement 
a  word. 

Mata  Hari 


PRESSES 


2  GOSS  urbanite  presslines:  14  mono 
units,  4-3  color  units,  22  3/4'  cutoff, 
1985 

GOSS  urbanite  pressline:  10  mono 
units,  22'  cutoff  (560mm) 

GOSS  community  presslir.es:  10  morro 
units,  21  1/2' cutoff,  1980-88 
Flarris  V25:  8  units,  2  folders,  21  1/2' 
cutoff,  1981 

Harris  V25:  8  units,  2  folders,  22  3/4' 
cutoff,  1983 

Harris  VI 5D:  4  units,  1  folder,  22  3/4' 
cutoff,  1984 

MAN  Colorman  35S:  3-9  cylinder 
units,  2-4  cylinder  units,  22  3/4'  cutoff, 
1985 

MAN  Colorman  30:  2-9  cylinder 
satellite  units,  heatset  package,  21  1/2' 
cutoff 

Single  width,  double  width,  and  com¬ 
mercial  web  offset  presses 

WEBEQ  INTERNATIONAL,  INC. 

15  E.  Palatine  Rood,  #107 
Prospect  Height,  IL  60070 
Ph:  (708)  459-9700 
FAX  (708)  459-9707 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Woridwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOINA  D30  C96 

Tel  (913)  362-8888 
Fax  (91 3)  362-8901 
STOP  PRESS! 

EXCELLENT  FULLY  REBUILT 
Community  '4-High',  1987  vintage. 
Call  for  details:  (91 3)  541  -8886. 


PIANTS  FOR  SALE 

COMMERCIAL  PRINTING  PLANT  with 
2  weekly  shoppers  in  the  Pacific 
Northwest.  Heatset  and  Cold  presses. 
Prepress,  Bindery,  and  Mailing  House. 
Complete  shop.  Profitable.  Unbelieva¬ 
ble  opportunity!  High  growth  area. 
Property  available,  fox  07347,  Editor 
&  Publisher. 

REAL  ESTATE 

GOVERNMENT  FORECLOSED  HOMES 
FOR  pennies  on  $1 .  Delinquent  Tax, 
Repo's,  REO's.  Your  Area.  Toll  free.  I 
(800)  898-9778  Ext.  H-51 89  for  current 
listings. 


PRESSES 


Need  an  add-on  for  your  Community 
Press? 

See  VENTURA,  a  high-auality,  low 
price  solution.  We  provide  floor  and 
stacked  units,  3-high,  and  4-high 
arrangements. 

INTERCONTINENTAL  WEB,  INC. 
(913)  438-5800 


PRESS  ROOM 

2  unit  goss  metro  22  3/4'  cutoff.  Avail¬ 
able  immediately. 

MAN-Roland  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42'  or  45'  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1/2  c.a.  and  22  3/4  c.o. 

8  Units  1  folder,  Harris  1650,  22  3/4' 
c.o. 

Northeast  Industries  (8(X))  821  -6257 

WANTED  TO  BUY 

CALL  US -WE  BUY 
Used  press  and  mailroom  equipment 
Coll:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fax  (770)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fox  (816)  887-2762. 

AH  cultures  that  can  be  called  cultures 
have  built  monuments. 

Philip  Johnson 


INDUSTRY  SERVICES 


ADVERTISING  CONSULTANTS 

ALTERNATIVE  GROWTH  STRATEGIES, 
INC. ..Leaders  in  maximizing  Retail  & 
Classified  Revenues!  'Outsourcing  New 
Business',  'Sales  Executives  for  Lrase', 
'Sales  &  Advertising  Management  Con¬ 
sulting'.  Tel:  (414)  241-8603,  Fax: 

(414)241-3354  _ 

The  worst  sin  is  dullness 


CIRCULATION  CONSULTANTS 

KAMEN  &  CO.  GROUP  SERVICES 
Our  firm  develops  solutions  woHdwide 
(516)  379-2797/(813)  786-5930 
CIRCULATION  SERVICES 
CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telenrarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  SERVICES 


CHURN  MANAGEMENT 
SPECIALISTS 

1-800-327-8463 


CIRCULATION  SERVICES 

301  TARGET  MARKETING,  INC. 
Quality  Telemarketing  by 
Quality  Employees 
In  strict  compliance  with 
all  Federal  Regulations 
(800)  301 -READ 

_ (800)  301-7323 _ 

Space  is  to  place  as  eternity  is  to  time. 

Joseph  Joubert 


David  H.C.Read 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


ABOVE  THE  CROV^ 
CIRCULATION  DEVELOPMENT  INC 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 


HEADUNE  PROMOTIONS 
Door-to-Door  Selling  Professionals. 
Guaranteed  Collections  with  paid-in¬ 
advance  subscriptions.  Experienced 
Managers  Available  to  Relocate  to 
your  market.  Contact  Dennis 
McQuillan  (800)  260-9823 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER' 
TELEA4ARKET1NG 
(800)411-5863 
Our  27th  Year 


METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
since  1 975 
(800)  950-8475 
Horace  Southward 


SPECTRUM  MARKETING  SERVICES 
NIE 

FUNDRAISING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6778 


Violence  is  as  American  as  cherry  pie. 

H.  Rap  Brown 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
(800)  776-6397 


COMPUTER  EQUIPMENT  WANTED 


USED  TELEMARKETING  PREDICTIVE 
DIALER  EQUIPMENT  WANTED. 

1  (8001  877  7176 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


CIRCULATION  SERVICES 


SPECIALIZING  IN  NEWSPAPER 
SUBSCRIPTION  PROGRAMS 


CAN  DO  IT  FOR  Y 


TELEMARKETING 
Free  Consultation 

■  Inbound  &  Outbound 

■  Maximum  List  Penetration 
*  Low  Rates 

CALL  US  HRST 
1  (800)  362-7451 


EFFECTLVE  MARKETING 
DEVELOPMENT.  INC. 


INCORPORATION  SERVICES 


INCORPORATE  VYITHOUT  Legal  Fees! 
Free  Booklet  Tells  How,  Includes  Forms. 
Call  Now!  (800)  345-2677 


EDITORIAL  SERVICES 


DON'T  MISS  OUT  on  the  Millennium; 
Academic/former  religion  editor  (or 
Top  10  daily  can  help  transform  your 
religion  coverage  from  the  mundane  to 
the  sublime.  Rates  negotiable.  Respond 
via  fax  (847)  823-1092. 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experierKe! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


HARD  TO  FIND  PRESS  PARTS? 
Largest  Press  Plumbing  Ports  Slock  in 
Country-Overnight.  C^EAT  PRICES!! 
Fillers,  Regulates,  Hoses,  Gauges. 
PACIFIC  N^SPAPER  SERVICES,  INC. 
A/X  (800)  201-7500  M/C 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908  (505)  842-1357 
24-Hour  Line  P.O.  fox  1 952 
Albuquerque,  NM  87103 


PRESSTIME  AVAILABLE 


T.V.  BOOKS  OR  FLEXIES,  trimmed  and 
glued  on  press.  Up  to  88  pages.  Over 
88  we  can  saddle  stitch.  Nationwide 
trucking  or  mailing. 

Mr.  Lesnar  (8(X))  843-6805 


WEB  PUBUSHING 


OFFSITE  VYEB 

Wodd  Wide  Web  Publishing  Service 
www.osw.com  or  call  (510)  540-6462 


SENDE&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


HELP  WANTED 


ADMINISTRATIVE 


ADMINISTRATIVE 


BUSINESS  MANAGER 
Well-established  Arizona-based  daily 
newspaper  and  commercial  printing 
firm  seeks  well-qualified  and  experi¬ 
enced  professional  vdth  proven  skills  in 
aspects  of  newspaper  management, 
accounting,  commercial  printing,  data 
processing,  and  personnel.  Applicants 
should  send  resume,  salary  requirements, 
and  references  to  Donovan  M.  Kramer, 
Sr.,  president/publisher,  Casa  Grande 
Valley  Newspapers,  Inc'.,  P.O.  B6x 
1  5002,  Casa  Grande,  AZ  85230- 
5002. 


PUBUSHER/GENERAL  MANAGER 
Needed  for  medium  size.  Zone  5, 
award  winning  weekly.  Must  have  a 
solid  advertising  background  and  be 
able  to  thrive  in  a  competitive  market. 
Excellent  position  for  an  Advertising 
Director  ready  to  assume  additional 
challenges  and  responsibilities.  Send 
resume,  salary  history  and  cover  letter 
to  fox  07723,  Editor  &  Publisher. 


PUBLISHER  OF  A  Rapidly-expanding 
(now  36  pages),  4000  copy,  full-color 
weekly  tab,  trapped  by  success.  Seek¬ 
ing  assistant  who  can  merge  into  our 
present  staff  without  precipitating  a 
staff  revolt.  Applicants  must  be  "fluent"  in 
MAC  Pagemaker  6.0,  Photoshop,  etc. 
Smoke-free  office.  Opportunity  to  buy- 
in  on  favorable  terms.  Reply.  Publisher, 
Desert  Valley  Times,  Box  1448,  Mes¬ 
quite,  NV  89024. 


ADMINISTRATIVE 


PRESIDENT-DESIGNATE 
OF  PUBLISHING  HOUSE 

Christian  Board  of  Publication  (CBP),  St. 
Louis,  seeks  a  president^designate  to  sue* 
ceed  its  president  upon  his  retirement. 
CBP  publishes  curricular  materials,  books 
under  the  Chalice  Press  name.  The  Disciple 
and  other  magazines  and  church  program 
resources.  It  sells  church  supplies,  gifts 
and  products  of  other  publishers  in  a 
mail-order  retail  operation. 

Desired  qualifications  of  a  president-pub¬ 
lisher  are  proven  management  ability; 
education  in  communication,  business, 
theology  or  another  applicable  field 
(graduate  degree  highly  desired);  church 
membership  and  involvement;  personal¬ 
ity  in  which  stability  is  balanced  by 
flexibility/openness  to  change;  and  ecu¬ 
menical /global  outlook. 

A  letter  of  application  should  transmit  a 
resume,  transcripts  of  higher  education, 
at  least  thiee  references  and  a  statement 
of  what  the  applicant  could  bring  to  the 
position. 

Applications  should  reach  the  search 
committee  by  May  28, 19%,  at: 

Executive  Search  Committee 
Christian  Board  of  Publication 
CkPi  Box  179 

St.  Uuis,  MO  63166-0179 


ADMINISTRATIVE 


PUBLISHER:  The  Enquirer  Journal  in 
Monroe,  North  Carolina  is  looking  (or 
an  experienced  newspaper  executive. 
Located  just  south  of  Charlotte  in  Union 
County,  the  Enquirer  is  a  14,000 
circulation  six  day  daily,  excluding 
Sunday.  This  is  an  excellent  position 
(or  someone  looking  to  move  into  the 
Publisher's  seat  or  move  up  to  a  larger 
market.  The  Publisher  will  oversee  the 
daily  operations  of  the  newspaper  and 
will  lead  an  excellent  group  of  top 
managers.  There  is  also  a  commercial 
printing  operation  headquartered 
there.  We  are  a  Thomson  Newspaper 
and  as  part  of  the  Carolina  Strategic 
Marketing  Group  you  will  join  a  prog¬ 
ressive  team  of  seasoned  professionals. 
Please  send  resume  to  Mr.  CT 
Marschel,  President  &  CEO,  Carolina 
SMG  @  Florence  Morning  News,  P.O. 
Box  100528,  310  S.  Dargan  St., 
Florence,  SC  29501 . 


ADVERTISING 


ADVERTISING  DIRECTOR  needed  at 
7,000  circulation  daily  newspaper  with 
companion  publications.  Full  revenue 
responsibility  and  staff  of  12. 
Opportunity  for  advancement  in  the 
PMG  organization  (or  individual  with 
proven  ability  and  ambition.  Won¬ 
derful  growing  community  with  univer¬ 
sity.  Excellent  compensation  program 
includes  full  benefits  plus  profit  sharing 
bonus.  Respond  to  Publisher,  The  Daily 
Citizen,  fox  3142,  Searcy,  AR  72143. 

ADVERTISING  SALES  MANAGER 
Sales  pro  needed  (or  10K  Midwest 
daily  and  25K  shopper,  near  highly- 
competitive  metro  area.  Must  be  able 
to  sell,  train,  rrxrtivafe  and  be  creative. 
Salary  plus  commission  in  $35K  to 
$45K  range.  Send  resume,  cover  letter 
with  salary  history  to  Box  07725, 
Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGEMENT 
85,000  daily  circulation  newspaper 
seeking  to  fill  a  key  management  posi¬ 
tion  with  an  advertising  director  or 
manner  of  a  smaller  daily  newspa¬ 
per.  this  person  should  hove  a  strong 
sales  background  with  proven  lead¬ 
ership  ability.  Send  cover  letter  with 
salary  history  otkI  resume  to: 

Don  Nausley 

Sales  and  Marketing  Director 
Chattanooga  Publishing  Company 
400  East  1 1  th  Street 
ChottarKXjga,  TN  37403 


ADVERTISING  SALES  A4ANAGER 
Rankin  Publishing  Co.  has  an 
immediate  opening  for  an  advertising 
sales  manager  for  a  quality  4-color 
tabloid  trade  magazine.  ExperierKe  in 
selling  print  media  advertising 
required.  Attractive  salary,  benefits. 
Send  letter  and  resume  to  Rankin  Pub¬ 
lishing  Co..  118  E.  Main,  Areola,  IL 
61910.  Tel:  (217)  268-4959,  Fax: 
(217)268-4815. 


ADVERTISING 


LOOKING  FOR  A 
GROUND  FLOOR  CAREER 
OPPORTUNITY? 

If  you  are  a  number  one  or  two 
person  in  advertising  sales  and 
marketing  looking  for  career 
advancement  with  a  fast¬ 
growing  company  with  a 
reputation  and  history 
in  providing  real  opportunity  to 
smart,  aggressive,  success 
oriented  individuals,  please 
reply  to  Community  Media 
Group,  P.O.  Box  10, West 
Frankfort,  IL  62896  or  phone 
Joan  R.  Williams 
(618)  937-3246. 
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ADVERTISING 


HELP  WANTED 


_ ADVERTISING _ 

SALES  TRAINER 

If  you  are  familiar  with  the  Ad  DirectorO 
and  imMEDIAte™  sales  presentation 
software  systems,  here  is  your  chance 
to  join  the  newspaper  sales  force 
automation  leader! 

Our  new  troiner  will  hove  charismatic 
stage  presence,  will  enjoy  a  demand¬ 
ing  travel  schedule,  and  will  be  able  to 
impress  all  types  of  newspaper  people  — 
from  publishers  on  —  with  your  solid 
media  sales  experience.  Impress  us  first 
with  a  great  cover  letter  and  a  one- 
page  resume  that  soys  you  understand 
sales  methodology  and  can  train  with 
the  best  of  them. 

Mail  or  fox  to  Clifford  Fewel,  customer 
training  manager.  Media  Marketing, 
Inc.,  5749  Arapahoe  Avenue,  Boulder, 
CO  80303  Fax:  (303)  440-8035. 

CLASSIFIED  ADVERTISING 
SALES  AAANAGER 

Successful  southern  California  sub¬ 
urban  newspaper  with  room  to  grow 
needs  an  experienced  Classified 
Advertising  Sales  Manager.  The  CSM 
reports  to  the  Classified  Advertising 
Director  and  is  responsible  for  devel¬ 
oping  and  implementing  new  products 
and  revenue  sources,  setting  and 
monitoring  individual  sales  devel¬ 
opment  goals  for  both  inside  and  out¬ 
side  sales  personnel,  as  well  as  one- 
on-one  sales  training,  and  maintaining 
effective  relations  with  key  advertisers 
through  the  highest  level  of  customer 
service. 

Three  years  of  professional  sales  expe¬ 
rience  is  required  plus  a  minimum  two 
years  sales  management  experience 
within  the  newspaper  industry, 
excellent  written,  verbal,  analytical, 
and  presentation  skills,  and  in-depth 
newspapers  product  knowledge  to 
include  TMC's,  audiotext  and  on-line 
products. 

Degree  in  advertising,  marketing,  or 
related  field  is  preferred. 

We  offer  a  competitive  salary  plus 
bonus.  Benefits  include  paid  vacation, 
sick  leave,  medical/dental/life/LTD 
insurance  and  profit  sharing. 

To  apply  please  send  resume  with 
cover  Wtter  to  Box  07712,  Editor  & 
Publisher. 

RETAIL  SALES  MANAGER:  One  of 
Southern  California's  most  progressive 
and  exciting  newspapers  has 
an  opportunity  for  a  goal  oriented, 
self-starter  with  strong  leadership/ 
people  skills  to  join  our  Advertising 
team.  Prior  experience  in  planning  and 
budgeting  plus  a  proven  track  record 
that  can  maximize  potential  from  our 
retail  sales  staff  is  needed.  If  you  want 
to  be  challenged  each  day  with  retail 
possibilities,  then  this  is  the  job  for  you. 
Excellent  benefits  to  include  medical, 
dental,  life,  401  (k).  Interested  appli¬ 
cants  are  asked  to  mail  or  fax  resume 
w/ salary  history  to:  Ventura  County  Star 
5250  Ralston  Street,  Ventura,  CA  93003 
Attn:  JoAnne  McKendry,  Fax  #  (805) 
644-5633.  M/F/D/V 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING 
TELEMARKETING  SUPERVISOR 

Mid-Western  50K  daily  seeks  strong 
leader  to  work  with  new  Ad  Director 
implementing  change.  This  person  will 
be  a  risk-taker,  hove  a  history  of  train¬ 
ing  and  developing  sales  people  to 
become  customer  focused.  Must 
develop  new  department  structure,  pric¬ 
ing,  incentives  as  well  as  coach,  train 
and  motivate  staff  of  ten.  Ideal  candi¬ 
date  will  hove  Classified  e^^rience  as 
department  manager  or  telemarketing 
supervisor.  Must  be  comfortable  in 
climate  of  change  and  development  of 
new  business.  Will  report  to  Ad 
Director.  Competitive  salary  plus 
performance-based  incentive  program, 
major  medical  and  401  (k).  Please  sub¬ 
mit  cover  letter  and  resume  to  Box 
07720,  Editor  &  Publisher. 

DIREaOR  OF 
SALES  &  MARKETING 

100,000+  newspaper  seeking  experi¬ 
enced,  knowledgeable,  people- 
oriented  marketing  executive  with 
superior  communications  skills.  Line 
management  in  both  advertising  ond 
circulation  preferred.  This  is  an  outstan¬ 
ding  opportunity  for  an  individual  with 
strong  leadership  and  planning  and 
organization  skills.  The  successful  can¬ 
didate  will  be  a  motivator,  developer 
of  people,  a  strategic  thinker  and  able 
to  design  and  implement  creative  sales 
strategies.  The  position  reports  to  the 
Publisner  and  is  responsible  (or  circula¬ 
tion,  advertising,  and  marketing  ser¬ 
vices.  Send  resume  and  cover  letter  in 
highest  confidence  to  Box  07739, 
Emtor  &  Publisher. 

ADVERTISING  DIREaOR 
The  Florence  Morning  News,  one  of 
South  Carolina's  largest  dailies,  is  seek¬ 
ing  an  Advertising  Director.  We  are 
looking  for  o  proven  soles  manager 
with  three  to  five  years  experience  in 
directing  a  staff.  The  position  reports  to 
the  Publisher  and  will  supervise  both 
the  Classified  and  Retail  Advertising 
managers.  Located  about  one  hour 
west  or  Myrtle  Beach  (1-95,  1-20),  The 
Morning  News  is  a  33,000  daily, 
Thomson  Newspaper,  and  is  the  head¬ 
quarters  for  the  Carolina  Strategic 
Marketing  Group.  The  professional 
opportunities  coupled  with  the  com¬ 
petitive  compensation  and  excellent 
cost  of  living  makes  this  an  attractive 
position.  Send  resume  to  Mr.  CT 
Marschel,  President  &  CEO,  Carolina 
SMG  @  Florence  Morning  News,  P.O. 
Box  100528,  310  S.  Dargan  St., 

Florence,  SC  29501. _ 

SOUTHERN  CAUFORNIA  BOUND!! 

Beaches,  mountains,  desert  or  in 
between  -  it's  here! 

We  are  Trader  Publishing  Company, 
the  largest  publisher  of  photo  ad  mag¬ 
azines  in  the  world.  We  have  many 
career  opportunities  available  such  as 
Sales  Management,  Sales,  Production 
Management,  etc. 

If  you  are  looking  for  a  change  and 
want  to  join  a  dynamic,  exciting, 
challenging  company,  please  send 
resume  to  5536  Inland  Empire  Blvd., 
Ontario,  CA  91764  or  tor  a  fast 
response  fax  to  (909)  484-4416.  E/O 
Drug  Testing  Employer. 
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OUTSTANDING  CAM  &  RAM 
OPPORTUNITIES 


ADVERTISING 

RETAIL  ADVERTISING  MANAGER: 


We  are  a  new  corporate  owner  look¬ 
ing  for  two  people  with  proven  skills 
and  innovative  energy  to  help  build  an 
outstanding  sales  team  in  the  fast¬ 
growing  Capitol  of  Nevada.  Pres¬ 
entation  selling,  leadership,  retail 
marketing,  promotion  management 
and  experience  will  make  the  dif¬ 
ference.  Beautiful  family  communities, 
minutes  away  from  Tahoe,  offer  quality 
outdoor  recreation  and  Western  life¬ 
style.  A  rare  opportunity  for  the  right 
people  to  make  their  mark  in  the  indus¬ 
try.  Win  with  us:  send/fax  cover  & 
resume  to  S.  Reynolds,  Nevada 
Appeal,  P.O.  Box  2288,  Carson  City, 
NV  89702-2288,  fax:  (702)  88^ 
2420. 

FULL-TIME 

TELEAAARKETING  SUPERVISOR 
Requirements: 

•  Experience  with  Sll  system  or  similar 
newspaper  front-end  classified 
system. 

•  Mathematical  skills 

•  Computer  skills  including  spreadsheet 
and  word  processing 

•  Newspaper  work  experience  of  at 
least  3  years 

•  Supervisory  experience  of  5  or  more 
persons  for  at  least  1  year 

•  Experience  in  creating  operations 
budget 

•  College  degree  of  equivalent  experi¬ 
ence 

•  Command  of  English  language,  both 
verbal  and  written 

To  apply  for  this  position,  please  send 
resume/application  to: 

Human  and  Organizational 
Development 

THE  BAKERSFIELD  CAUFORNIAN 
Telemarketing  Supervisor 
P.O.  BIN  440 

Bakersfield,  CA  93302-0440 
FAX:  (805)  395-7484 
All  applicants  subject  to  pre¬ 
employment  physical  and  drug  screen. 
_ EOE/M/F/H _ 

MAJOR  ACCOUNTS/NATIONAL 
SALES  MANAGER 

The  Evening  Post  Publishing  Company, 
publisher  of  The  Post  and  Courier  in 
Charleston,  South  Carolina  is  seeking 
an  e^^rienced  sales  leader  to  manage 
a  staff  of  10.  The  ideal  candidate  will 
be  results-driven,  energetic  and  sales 
oriented  with  a  proven  track  record  in 
newspaper  advertising  sales  and 
supervision. 

Responsibilities  include  initiating  new 
programs  to  maximize  sales,  building 
successful  relationships  with  major/ 
national  clients  and  leading  the 
department's  budget  making  efforts. 
Coaching,  counseling,  evaluating  and 
forecasting  abilities  required. 

A  commitment  to  team-building  and 
team  success  is  critical.  Excellent  writ¬ 
ten.  oral,  planning  and  motivational 
skills  necessary. 

We  offer  a  competitive  compensation 
and  benefits  package.  Send  resume 
including  salary  history  to: 

Lucy  Talley 
Advertising  Director 
The  Post  and  Courier 
1 34  Columbus  Street 
Charleston,  SC  29403-4800 


The  Times  Herald,  a  Gannett  newspa¬ 
per  located  in  Port  Huron,  Ml,  seeks  an 
experienced  RETAIL  ADVERTISING 
MANAGER  to  direct  a  staff  of  1 3.  This 
position  is  responsible  for  management 
and  sales  of  display  advertising, 
supervising,  hiring,  training,  and 
motivating  the  sales  team,  developing 
new  business  strategies,  and  budget¬ 
ing. 

The  ideal  candidate  will  have  thorough 
knowledge  of  newspaper  operations, 
strong  motivational,  training  and 
supervisory  skills,  creativity  and  energy 
to  implement  a  variety  of  new  business 
programs,  solid  understanding  of  all 
advertising  media,  at  least  2  years  suc¬ 
cessful  e^^rience  ir'  managing  a  retail 
or  classified  department  ana  a  mini¬ 
mum  of  5  years  successful  outside 
advertising  sales  experience.  A  degree 
in  marketing/business  and  budgeting 
experience  is  preferred.  This  position 
reports  to  the  advertising  director. 

Please  submit  letter  of  interest  with 
sala^  history  and  resume  to  Advertis¬ 
ing  Director,  Times  Herald,  P.O.  Box 
5009,  Port  Huron,  Ml  48061-5009.  We 
are  an  equal  opportunity  employer 
and  appreciate  the  value  of  a  diverse 
workforce 

THE  STUART  NEWS,  a  fast  growing 
Scripps  Howord  daily  locoted  on  Flor¬ 
ida's  southeast  coast,  seeks  o  high- 
energy,  proven  classified  advertising 
manager  with  a  history  of  outstanding 
success.  Ideal  candidates  will  have 
classified  sales  management  experi¬ 
ence  in  outside  sales  and  telemarket¬ 
ing.  We  offer  a  competitive  salary  and 
excellent  benefits  including  401  (k).  To 
apply,  please  send  or  fox  resume  and 
cover  letter  to:  Janice  Green,  The  Stuart 
News,  P.O.  Box  9009,  Stuart,  FL 
34995,  Attn:  Human  Resources.  Fax 
(407)  220-8919. 

ACADEMIC 

ATWOOD  CHAIR  OF  JOURNAUSM 
The  University  of  Alaska  Anchorage 
maintains  a  pool  of  nominees  and 
applicants  from  which  the  Atwood 
chair  of  Journalism  is  filled.  New 
nominations  and  applications  are 
sought  at  this  time  for  the  1996-1997 
academic  year  and  future  years. 
Applications  will  be  reviewed 
beginning  July  1 ,  1 996. 

This  is  a  distinguished  visiting  pro¬ 
fessorship  filled  annually  by  a  nation¬ 
ally  recognized  journalist  or  journalism 
educator.  Previous  teaching  experience 
is  desirable  but  not  required.  Appli¬ 
cants  should  exhibit  ability  and  desire 
to  teach.  Salary  is  $65,000,  plus  bene¬ 
fits  for  nine  months.  A  moving  allot¬ 
ment  is  also  paid. 

Send  inquiries,  nominations,  and 
applications  to  Larry  Campbell,  Chair, 
Search  Committee,  Department  of 
Journalism  and  Public  Communica¬ 
tions,  University  of  Alaska  Anchorage, 
3211  Providence  Drive,  Anchorage, 
AK  99508-8240. 

To  ensure  consideration  for  the  1996- 
1997  academic  year,  applications 
should  be  received  by  July  1,  1996. 
Inquiries  for  future  years  are  welcome 
at  any  time.  UAA  is  an  Affirmative 
Action/Equal  Opportunity  educational 
institution  and  invites  and  encourages 
applications  from  women  and  minorities. 


CIRCULATION 


EDITORIAL 


HELP  WANTED 


_ ACADEMIC _ 

IlllNaS  STATE  UNIVERSITY 
General  Manoger:  the  Daily  Vidette 

Illinois  State  University  invites  applica¬ 
tions  for  the  position  of  General  Man¬ 
ager  of  the  Daily  Vidette  student  news¬ 
paper. 

POSITION:  The  General  Manager  of 
the  Daily  Vidette  shall  pravide  lead¬ 
ership  and  guidance,  and  be  responsi¬ 
ble  for  all  areas  af  the  annual 
$850,000  newspaper  operation,  work¬ 
ing  with  two  other  professional  staff 
members  and  approximately  140  stu¬ 
dent  staff  members,  except  those 
responsibilities  reserved  for  the  student 
editor,  which  include  content  and  hir¬ 
ing  and  firing  af  new^-editorial  person¬ 
al.  Besides  other  specific  duties  as 
either  Editorial  Adviser,  Computer 
Systems  Manager  or  Business  Adviser, 
the  General  Manager  will  be  responsi¬ 
ble  for  duties  to  inaude,  but  not  limited 
to:  fiscal  agent;  negotiator  for  printing, 
services  and  supply  contracts;  purchas¬ 
ing/ordering  services,  supplies  and 
equipment;  accounts  payable;  legal 
matters;  building  and  grounds  con¬ 
cerns,  and  liaison  to  the  offices  of  the 
President  and  Student  Affairs  for  mat¬ 
ters  other  thon  news-editorial  content. 

QUAUFICATIONS  INCLUDE: 
Baccalaureote  degree  from  an 
accredited  college  or  university  in  any 
of  the  following  academic  areas  of 
study:  journalism/mass  communica¬ 
tion;  business/accounting;  marketing/ 
advertising;  or  graphic  arts/printing; 
and  any  degree  the  university  con¬ 
siders  applicable.  The  applicant  shall 
have  demonstrated  experience  in  pro¬ 
fessional  and/or  campus  newspaper 
management  for  at  least  five  years, 
and  the  ability  to  work  with  students. 

SALARY:  The  salary  for  this  12-month 
position  will  be  competitive  and  com¬ 
mensurate  with  experience  and 
qualifications. 

APPLICATION  PROCESS:  Please  sub¬ 
mit  application  letter,  resume,  salary 
history  and  three  letters  of  professional 
reference  by  April  1 9  to: 

Judith  Boyer 
Office  of  Student  Affairs 

Campus  Box  2100 
Illinois  State  University 
Normal,  IL  61 790-21 00 

Illinois  State  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer 
encouraging  diversity.  It  is  located  in 
Bloomington-Normal  with  a  population 
of  approximately  100,000  midway 
between  Chicago  and  St.  Louis. 

ART/GRAPHICS 

SOUTHWEST  METRO  DAILY  has  an 
opening  in  its  Graphics  Department.  If 
ou  like  to  use  the  latest  software  and 
ardware  to  create  compelling  maps 
ond  charts  we'd  like  to  hear  from  you. 
We  offer  a  competitive  salary  and  full 
benefits  package,  along  with  top- 
quality  color  press  work  and  a  sunny 
climate.  Box  07732,  Editor  &  Pub¬ 
lisher _ 

No  one  ever  filed  hr  divorce  on  a  Jill 
stomach 

Mamo  Leone 


_ CIRCULATION _ 

CIRCULATION  DIREQOR 
IBJ  Corp.  seeks  individual  experienced 
in  circulation  management  to  oversee 
circulation  of  weekly  Indianapolis  Busi¬ 
ness  Journal  (15,000  paid],  biweekly 
The  Indiana  Lawyer  (6,500  paid)  and 
daily  Court  &  Commerical  Record  (800 
paid).  Job  requires  people  skills  to 
work  with  others  on  management  learn 
and  five-person  staff,  as  well  as 
extensive  knowledge  of  direct  market¬ 
ing.  Great  opportunity  in  great  com¬ 
pany  for  detail-orientM  person.  Send 
resume  and  salary  requirements  to 
Chris  Katterjohn,  IBJ  Corp.,  431  N. 
Pennsylvania  St.,  Indianapolis,  IN 

46204. _ 

CIRCULATION  SALES 
Motivated  professional  needed  to  build 
a  Table  Sales  Organization.  Con¬ 
tractor  to  hire,  train  and  maintain 
arganization.  Send  letter  of  interest  to 
Gayla  Michalak,  801  Texas  Avenue, 
Room  219,  Houston,  TX  77002.  Fax: 
(713)  220-6388. 

CIRCULATION  DIREaOR 
13,300  daily  in  NE  North  Carolina 
seeks  a  circulation  manager  who  is 
knowledgeable,  personable,  self- 
motivated,  organized  and  has  experi¬ 
ence  in  all  areas  of  circulation  includ¬ 
ing  promotion,  delivery,  customer  ser¬ 
vice  and  carrier  collections.  Must  be 
customer  service  oriented  and  hove  the 
ability  to  lead  and  motivate  others. 
Excellent  opportunity  to  work  for  good 
people  in  a  terrific  coastal  community. 
Competitive  salary,  management  incen¬ 
tive  plan  and  benefits.  Send  resume 
and  cover  letter  to  Box  07730,  Editor 
&  Publisher  or  fax  to  (91 9)  335-441 5. 

CIRCULATION  MANAGER  -  #2  Posi- 
tion  -  21 ,000  Daily  -  Zane  1  -  Excellent 
opportunity  for  advancement.  We  are 
seeking  a  take-charge  person  with 
experience  in  all  areas  or  circulation. 
Replies  held  in  strictest  confidence. 
Send  cover  letter/ resume,  salary  his¬ 
tory  to  Box  07687,  Editor  &  Publisher. 
THE  SARASOTA  HERALD-TRIBUNE,  a 
SW  FL  daily,  is  accepting  applications 
for  door-to-door  sales  crew  indepen¬ 
dent  contractors.  Call  Paul  Staik,  (941) 
957-5248  or  Fax  to  (941 )  957-5235. 

CIRCULATION  MANAGER 
16,000  Circulation  doily  Zone  1. 
Excellent  opportunity  to  work  for  good 
people  in  a  terrific  community.  We 
seek  a  knowledgeable,  personoble, 
self-motivated,  organized  manager 
who  can  handle  the  total  circulation 
operation.  Must  hove  an  excellent  track 
record.  Excellent  job  for  number  two 
person  ready  to  move  up.  Salary  plus 
benefits.  Send  cover  letter,  resume  and 
sala^  history  to  Box  07724,  Editor  & 

Publisher. _ 

CIRCULATION  MANAGER  -  Outstand¬ 
ing  opportunity  for  experienced 
circulator  who  can  demonstrate  the 
ability  to  train,  motivate  and  lead  a 
staff  of  nine  District  Managers.  Position 
reports  to  VP/Circulation/Distribution 
and  is  involved  in  all  areas  of  depart¬ 
ment.  College  degree  preferred,  but 
appropriate  work  experience  con- 
siefered.  Complete  benefit  package 
including  401  (k),  pension  and  stock 
purchase  plan.  For  more  information 
call  Dave  Gossett,  VP  Circulation/ 
Distribution,  (512)  886-3612  or  send 
resume  to  Corpus  Christi  Caller-Times, 
P.O.  Box  9136,  Corpus  Christi,  TX 
78469. 


GANNETT  SUBURBAN  NEWSPAPERS, 
publisher  of  daily  newspapers  covering 
Westchester,  Rockland,  and  Putnam 
Counties,  north  of  New  York  City,  is 
seeking  professionals  with  expertise  in 
the  following  areas: 

SINGLE  COPY  MANAGER:  Great 
opportunity  for  an  aggressive  individ¬ 
ual  to  manage  our  single  copy  opera- 
tion  covering  three  counties. 
Responsibilities  will  include  implemen¬ 
tation  of  sales  strategies,  development 
of  budgets  and  management  of  distri¬ 
bution,  retail  and  vending  machine 
sales,  development  of  single  copy  pro¬ 
grams  that  will  result  in  grawth  and 
motivation  of  staff. 

CIRCULATION  ADMINISTRATION 
MANAGER:  Seeking  an  experienced 
manager  with  strong  analytical  and  com¬ 
puter  skills.  Incumbent  will  be  responsi¬ 
ble  for  administrative  management  of 
the  circulation  department  including: 
cast  control/monitor  spending,  budget¬ 
ing,  audit  administration/liasion  with 
finance.  Corporate  office  and  ABC,  com¬ 
puter  systems  administration  and 
reporting. 

Both  positions  call  for  a  solid 
interpersonal  and  communication  skills, 
customer  service  commitment,  plus 
some  travel/beeper  contact. 

We  value  diversity  in  our  workforce. 
Those  of  diverse  background  and  those 
who  share  this  value  are  especially 
encouraged  to  apply.  Our  salaries, 
benefits,  and  policies  reflect  our  com¬ 
mitment  to  work/life  balance.  We 
maintain  a  safe  and  drug-free 
workplace  and  require  pre¬ 
employment  drug  screening. 

For  further  consideration,  please  mail/ 
fax  your  resume,  indicating  position  of 
interest  to:  Human  Resources  at  (914) 
696-8174.  Resumes  with  cover  letters 
accompanied  by  salary  history  will  be 
reviewM  promptly. 

Gannett  Suburban  Newspapers 
One  Gannett  Drive 
White  Plains,  NY  10604 

_ EDrrORIAL _ 

AGGRESSIVE,  RESOURCEFUL,  smart 
night  cops  reporter  needed  to  cover 
fast-growing  Florida  city  for  a 
200,000-circuTation  metro  daily.  No 
beginners,  please.  This  is  a  challenging 
job  requiring  hard  work,  talent  and 
imagination.  Send  your  best  six  clips 
and  resume  hv  April  1 2  to:  John  Burr, 
news  editor.  The  Florida  Times-Union, 
1  Riverside  Avenue,  Jacksonville,  FL 
32202. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 

ASSIGNING  EDITORS 
The  Lexington  Herald-Leader  (120,000 
daily,  160,000  Sunday)  seeks  appli¬ 
cants  for  anticipated  local/regional 
news  assigning  editor  openings.  We 
are  looking  for  innovation,  solid  news 
judgment,  initiative  and  team-building 
skills.  The  Herald-Leader  is  a  Knight- 
Ridder  newspaper  in  the  hometown  of 
the  University  of  Kentucky.  Send  letter, 
resume  and  clips  by  April  20  to  Tom 
Caudill,  assistant  managing  editor,  Lex¬ 
ington  Herald-Leader,  100  Midland 
Ave.,  Lexington,  KY  40^8.  EOE  M/F 

The  time  has  come  to  say  the  time  has 
gone. 

Malcotm  Wallop 

April  6, 


ASSISTANT  EDITOR:  Seekir^  an  assis¬ 
tant  editor  who  is  responsible  for  the 
planning,  production  ond  execution  of 
the  content,  quality  and  diversity  of  a 
daily  local  and  wire  news  report  in 
Central  CA.  Candidates  must  have  3 
years  professional  experience  copy 
editing,  2  years  reporting  and  experi¬ 
ence  in  management  and  supervising 
reporters.  The  Tulare  Advance-Register 
is  owned  by  Gannett,  Co.  Inc.  and 
appreciates  the  advantages  of  a 
diverse  workforce  through  a  commit¬ 
ment  to  equal  employment  opportunity. 
Send  resumes,  references  and  samples 
to  Kathie  L.  Davis,  330  N.  West  Street, 
Visalia,  CA  93291 . 


BUSINESS  EDITOR 

To  lead  a  vigorous  business  section  on 
a  170,000  daily  that  fastest  grovring 
in  Southern  California.  Must  have  a 
vision  for  developing  quality,  relevant 
copy,  strong  coverage  ana  attractive 
presentation,  and  the  drive  to  take 
ownership  for  the  section.  Energy, 
experience  and  an  ability  to  lead  the 
staff  are  key  qualities  being  sought 
The  paper  regards  economic  news  as  a 
significant  opportunity  for  readership. 
Send  letter,  resume  and  list  of 
references  to  Mel  Opotowsky,  manag¬ 
ing  editor.  The  Press-Enterprise,  Box 
792,  Riverside,  CA  92502-0792. 

BUSINESS  WRITER 

BUILDER,  an  award-winning  monthly 
housing  magazine,  seeks  Senior  Busi¬ 
ness  Editor.  Person  would  cover  the 
management  side  of  running  a  home 
building  business.  Responsibilities 
include  feature  &  news  writing  plus  fre¬ 
quent  travel.  Required:  college  degree 
(MBA  preferred)  and  5-7  years  of  busi¬ 
ness  writing  eirperience.  Knowledge  of 
the  housing  industry  strongly  preferred. 
Send  cover  letter,  resume,  salary 
requirement,  &  diverse  business  writing 
samples  (including  in-depth  features)  to 
Noreen  Welle,  BUILDER,  One  Thomas 
Circle  NW,  Suite  600,  Washington, 
DC  20C05.  No  calls,  please.  EOE 

BUSINESS  WRITER 

The  Blade  has  an  immediate  opening 
for  a  business  writer  experierKed  in  cov¬ 
ering  agribusiness  issues.  Reporter  will 
cover  general  assignment  business 
stories  but  beat  has  agriculture  os  its 
core.  Three  years  daily  reporting  expe¬ 
rience  and  some  editing  experience 
preferred.  Pagination  experience  a 
plus.  Competitive  salary  and  benefits 
package.  Send  cover  letter,  resume 
and  six  news  and  feature  clips  to  the 
Human  Resources  Department,  The 
Blade,  541  N.  Superior  St.,  Toledo, 
OH  43660,  by  April  26,  1996.  An 
Equol  Opportunity  Employer. _ 

CITY  EDITOR:  The  Times  Herald,  Port 
Huron,  Ml  (32,000d,  42,000S)  seeks 
an  editor  with  strong  news  judgment 
and  sound  management  skills  to  fkid  a 
staff  of  8  reporters.  We  offer  a  com¬ 
petitive  salary  and  benefit  package 
and  growth  potential  based  on 
performance.  We  appreciate  the  value 
of  a  diverse  workforce  and  are  an 
equal  opportunity  employer.  The  Times 
Herald,  which  is  owned  by  Gannett, 
has  been  named  Newspaper  of  the 
Year  by  the  Michigan  Press  Associa¬ 
tion  in  each  of  the  past  four  years. 
Send  resume  and  salary  requirements 
to:  Executive  Editor,  Times  Herald,  P.O. 
Bax  5009,  Port  Huron,  Ml  48061- 
5009. 

1996  ■  Editor  &  Pi'busher  ^1 


HELP  WANTED 


COPY  EDITOR  -  Fasf-paced  daily 
newspaper  seeks  copy  editor  who  can 
write  heads  that  sing,  has  an  excellent 
command  of  the  AP  Stylebook,  and 
has  strong  graphic  skills.  Resume  and 
work  samf^es  to  Scott  West,  news 
editor,  The  North  Jersey  Herald  & 
News,  988  Main  Ave.,  Passaic,  NJ 
07055. 


COPY  EDITOR 

The  Blade  has  an  immediate  opening 
for  an  experienced  Copy  Editor  to  edit 
local  and  wire  copy.  Must  be  proficient 
in  Windows  and  personal  computer- 
based  pagination  systems.  Competitive 
salary  and  benefits  package.  Send 
cover  letter,  resume  and  salary  require¬ 
ments  to  the  Human  Resources 
Department.  The  Blade,  541  N.  Supe¬ 
rior  St.,  Toledo,  OH  43660,  by  April 
26,  1996.  An  Equal  Opportunity 
Employer. 


CITY  EDITOR 

The  Las  Vegas  Review-Journal,  a 
153,000  daily,  is  accepting  applica¬ 
tions  for  city  Mitor.  We're  looking  for 
an  experienced  journalist  to  lead  our 
news  stoff  in  covering  the  nation's 
fastest  growing  city.  Applicants  must 
possess  strong  reporting,  writing,  edit¬ 
ing  and  supervisory  skills.  Send 
resumes  and  wark  samples  to  Charles 
Zobell,  managing  editor,  P.O.  Box  70, 
Las  Vegas,  NV  891  25.  Pre¬ 
employment  drug  testing  required.  An 


i»  >  I  1  imn  ^ 


COLUMNIST:  The  Sun  of  Lowell,  MA 
has  an  opening  for  a  general  assign¬ 
ment  columnist.  Applicants  must  hove 
column-writing  experience  and 
demonstrate  superior  vnriting,  reporting 
and  reasoning  skills.  The  Sun  is  a 
54,000-circulation  daily  serving  a 
newsy,  diverse  region  north  of  Boston. 
Send  letter,  resume  and  clips  to 
Jonathan  Kellogg,  executive  editor.  The 
Sun,  P.O.  Box  1477,  Lowell,  MA 
01853. 


COPY  DESK  -  You  can  wring  poetry 
from  prose,  get  a  charge  playing  pics 
well,  write  fresh  beds,  revere  style. 
Prove  it  in  letter,  resume,  clips  to:  ME, 
The  Hour,  346  Main  Avenue,  Norwalk, 
g 06851. _ 

COPY  EDITOR.  We're  ane  of  North 
Carolina's  finest  small  dailies,  located 
in  a  beautiful  area.  Our  10,000  paper 
won  the  general  excellence  award  3  of 
past  4  years.  Tell  us  why  you  want  to 
join  our  news  staff  as  a  copy  editor. 
We're  looking  for  strong  people  and 
desk  skills.  Send  resume  and  cover  let¬ 
ter  to  Copy  Editor,  The  Daily  Dispatch, 
P.O.  Box  908,  Henderson,  NC  27536. 

CRIME/PUBUC  SAFETY/ 

COMMUNITY  REPORTER 
The  Bucks  County  Courier  Times  in  sub¬ 
urban  Philadelphia  has  an  opening  for 
a  reporter  with  strong  conversational 
writing  skills  to  cover  police  news,  pub¬ 
lic  safety  and  community  issues.  We're 
looking  for  a  reporter  who  can  pro¬ 
duce  a  few  issue  stories  a  week  while 
also  responding  to  breaking  news. 
Organizational  skills  are  a  must. 
Minorities  are  encouraged  to  apply. 
Send  resume  and  clips  to  Guy 
Petroziello,  associate  editor,  Bucks 
County  Courier  Times,  8400  Route  1 3, 
Levittown,  PA  1 9057. 


EDITORIAL 


COPY/MAKEUP  EDITOR 


Ambitious  daily  newspaper  in  the 
Hudson  Valley  (85,000  daily;  100,000 
Sunday  circulation)  seeks  a  full-time 
copy/ makeup  editor. 

The  candidate  selected  will  work 
nights.  The  first  three  hours  of  the  shift 
will  be  spent  on  the  night  City  Desk  edit¬ 
ing  a  variety  of  stories  and  briefs.  The 
last  five  hours  will  be  spent  handling 
checkout  duties  for  the  Copy  Desk  and 
Sports. 

Experience,  preferably  as  both  a 
reporter  and  as  a  capy  editor.  The 
ability  to  operate  under  tiaht  deadline 
pressure  is  crucial,  as  is  the  ability  to 
deal  calmly  with  others  under  stressful 
conditions.  Basic  knowledge  of  sports 
would  be  helpful. 

Please  send  clips  and  resume  to: 

The  Times  Herald-Record 
Human  Resources  Department 
40  Mulberry  Street/P.O.  Box  2046 
Middletown,  NY  1 0940 


FREELANCE  Business  Writers  needed 
to  cover  black  business  publication. 
(Career  finance,  marketing,  etc.)  Send 
writing  samples  to  Network  Journal, 
333  Nostrand  Avenue,  Brooklyn,  NY 
11216. 


DEPUTY  SPORTS  EDITOR:  The  Post- 
Tribune,  a  70,000  circ.  Knight-Ridder 
paper  in  Northwest  Indiana,  seeks 
versatile  person  to  coordinate  prep  cov¬ 
erage.  You  will  spend  time  planning, 
editing  and  writing  a  column  for 
weekly  HS  special  section.  You'll  cover 
HS  events  and  work  on  the  desk.  Dur¬ 
ing  summer,  you're  GA  and  desk.  Ours 
is  a  diverse  staff  that  includes  women, 
people  of  color,  gays  and  lesbians.  To 
apply,  send  resume,  not  more  than  6 
clips/tearsheets  by  April  20th  to  Matt 
Dorney,  sparts  editar,  Post-Tribune, 
1065  Broadway,  Gary,  IN  46402- 

:  2998. 

I  EDITORIAL 


DETROIT  FREE  PRESS 
Wanted:  a  competitive,  big-picture 
thinker  and  reporter  to  join  a  team  cov¬ 
ering  Detroit's  most  visible  beat,  the 
auto  industry.  Strong  source  devel¬ 
opment  skills  are  a  must.  Also  critical: 
A  writer's  knock  for  avoiding  jargon  to 
produce  smart  big-picture  trend  stories 
about  products,  people  and  strategies 
that  determine  the  winners  and  losers 
in  Michigan's  economy.  Also  helpful: 
Some  kn^edge  and  comfort  with  com¬ 
puters  and  the  Internet.  Please  send 
resume  and  clips  to: 

Joe  Grimm 

Recruiting  and  Development  Editor 
Detroit  Free  Press 
321  W.  Lafayette  Bfvd. 

Detroit,  Ml  48226 
(800)  678-6400,  ext.  6490 
Fax:  (313)  222-5981 
e-mail:  grimm@clet-freepress.com 


EDITOR:  Live  in  the  Mountains.  Zone  7. 
Energetic  editor  needed  for  1 1 ,000 
AM  daily.  Must  have  previous  daily 
leadership  experience  in  the 
Newsroom.  Send  resume,  cover  letter 
with  salary  requirements  to  Box 
07733,  Editor  &  Publisher. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


EDITOR  &  PUBUSHER  is  looking  (or  an 
editar  (or  a  newly  created  position  in 
its  New  York  office.  This  person  will 
coordinate  and  write  copy  for  the  Free 
Paper  Publisher,  a  monthly  trade  pub¬ 
lication  covering  the  free  and  niche 
publishing  industry.  Must  hove  a  jour¬ 
nalism  degree  and  a  strong  back¬ 
ground  in  the  free  paper  industry  (shop- 
pers/community  newspapers). 
Excellent  career  opportunity  offering 
competitive  wage  and  benefit  package. 
Send  salary  requirements,  cover  letter/ 
resume  to:  Colin  Phillips,  Editor  &  Pub¬ 
lisher,  1 1  W  1 9th  St.,  NY,  NY  1 001 1 . 


EDITORIAL 


Southern  Poverty  Law  Center 


Editor/Writer 

Experienced  journalist  needed  to  write  and  edit  quarterly  publi¬ 
cation  and  special  reports  for  Ktanwatch,  a  project  of  the 
Southern  Poverty  Law  Center,  that  provides  police  and  human 
relations  agencies  with  information  on  hate  crime  and  white 
supremacist  activities.  Duties  include  writing  articles  and  special 
reports,  planning  publications,  making  story  assignments,  editing 
news  and  feature  articles,  and  managing  production  process.  This 
is  a  full-time,  permanent  position  that  would  require  relocating  to 
Montgomery,  Alabama.  Excellent  benefits  and  salary  commensu¬ 
rate  with  experience.  Strong  writing  and  editing  experience 
required.  Send  writing  and  publication  samples  and  resume  to: 
Joe  Roy,  The  Southern  Poverty  Law  Center;  400  Washington 
Avenue;  Montgomery,  AL  36104. 

The  Southern  Poverty  Law  Center 
is  an  equal  opportunity  employer. 


EDITOR  sought  by  the  International 
Examiner,  a  nonprofit  twice-monthly 
Asian  American  newspaper  located  in 
downtown  Seattle,  circ.  12,000.  The 
candidate  should  be  a  professional 
jaumalist  with  at  least  five  years  expe¬ 
rience  writing  and/or  editing.  The 
editor's  duties  include  writing;  editing; 
training  young  journalists;  coordinat¬ 
ing  production;  maintaining  contacts  in 
the  community  to  assure  rwevant,  com¬ 
pelling  coverage;  recruiting  new 
writers  and  photographers;  and  estab¬ 
lishing  internship  programs.  Salary 
$24-28K  DOE,  full  medical  and  dental 
paid.  No  phone  calls,  please.  Send 
resume  and  writing  samples 
postmarked  no  later  than  April  22  to 
Doug  Chin,  622  S.  Washington  St., 
Seattle,  WA  98104-2720. 


FEATURE  WRITERS 

Ambitiaus  daily  newspaper  in  the 
Hudson  Valley  (85,000  daily;  100,000 
Sunday  circulatian)  seeks  two-  sea¬ 
soned  full-time  feature  writers. 

The  candidates  should  have  expertise 
in  some  of  the  following  areas:  educa¬ 
tion,  home,  garden,  travel  and  leisure¬ 
time  topics,  should  be  comfortable  surf¬ 
ing  the  Internet  for  features-related 
story  ideas. 

The  ideal  candidates  must  have  a  gut 
feeling  (or  the  kinds  of  stories  readers 
want  and  be  able  to  make  those  stories 
relevant  to  their  lives. 

We're  looking  for  people  who  can 
write  with  a  li^t,  conversational  style, 
but  who  are  also  comfortable  writing 
in-depth  profile  pieces.  Must  be  able  to 
write  on  a  tight  deadline. 

Send  clips  and  resume  to: 

The  Times  Herald-Record 
Human  Resources  Department 
40  Mulberry  Street/P.O.  Box  2046 
Middletown,  NY  10940 


GRAPHICS  EDITOR 

Do  it  all:  Page  design,  graphic  design, 
home  page,  overall  design  and  some 
editing  and  headline  writing  for 
40,000+  South  Texas  Daily.  We  hove 
;  new  equipment  and  software  and  need 
I  someone  with  paginating  experience 
j  using  QuarkXPress,  Photoshop, 

I  Freehand  and  HTML  coding.  Send 
I  resume  immediately  to  Jim  Bishop, 
j  managing  editor.  The  Victoria 
:  Advocate,  P.O.  Box  1518,  Victoria,  TX 
I  77902. _ 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  LI.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 

INVESTIGATIVE  REPORTER 
Looking  (or  a  place  where  you  can 
write  stories  rather  than  blurbs?  THE 
INDEPENDENT,  an  edgy,  award¬ 
winning  alternative  weekly  (circulation 
50,0000)  in  the  Research  Triangle 
area  of  North  Carolina,  is  looking  lor 
an  exceptional  reporter  who  can  also 
craft  a  memorable  narrative.  Send 
resume,  references  and  clips  to:  Bob 
Moser,  managing  editor.  The  Indepen¬ 
dent,  P.O.  Box  2690,  Durham,  NC 
2771 5.  No  phone  colls,  please. 

I  stay  away  from  nuances. 

John  Wayne 
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HELP  WANTED 


_ EDITORIAL _ 

GROW  WITH  US!! 

We're  a  23,000  Western  daily  aiming 
to  be  bigger.  Newsroom  expansion  is 
creating  opportunities  (or; 

•  An  assistant  city  editor  to  help 
coordinate  and  edit  news  from 
reporters  and  stringers.  Minimum  3 
years'  experience  required;  editing 
and/or  assigning  experience  a  plus. 

•  A  general-assignment  reporter  to 
work  in  a  remote  bureau.  A  good 
opportunity  (or  a  recent  graduate,  or 
(or  a  weekly  reporter  to  odvance.  i 
Small-town  background  a  plus. 

We  offer  competitive  pay  and  benefits, 
plus  a  sa(e,  friendly  community  sur¬ 
rounded  by  Idaho's  glorious  outdoors. 
Send  resume,  re(erence  list,  clips  to: 
Clork  Walworth,  managing  editor.  The 
Times-Nevrs,  P.O.  Box  548,  Twin  Falls, 
ID  83303. 

HELP  US  BECOME  THE  BEST  Small 
Daily  in  tfie  state  o(  Florida!  I 
THE  CHARLOTTE  SUN  HERALD, 
located  on  Florida's  West  coast  and 
one  o(  the  country's  (astest-growing 
dailies,  is  looking  lor  copy  editors. 

We  ore  looking  (or  someone  who; 

•  likes  competition  and  has  ttie  will  to 
win 

•  hates  errors 

•  has  an  eye  (or  design,  (ocusing  on 
precision  as  much  as  pizzazz 

•  values  a  supportive  environment 
where  they  can  make  a  differerKe 

•  is  never  satisfied  with  the  status  quo 
andwantstoworkfora  company  that 
is  committed  to  continuous  'mprove- 
ment  o(  the  paper. 

l(  this  sounds  like  you,  please  call  John 
Blake  at  (941)  629-2855,  ext.  135,  or 
Jeff  Dunn-Rankin  at  ext.  1 27. 
MANAGING  EDITOR:  Immediate  open¬ 
ing  at  the  award-winning  Nogales 
International.  Strong  editing,  writing 
and  layout  skills  are  required  at  this 
twice-weekly  community  newspaper 
based  on  the  U.S. -Mexico  border. 
Send  resume/salary  history  to  Brendan 
FitzSimons,  editor  and  publisher,  268 
W.  Viewpoint  Drive,  Nogales,  AZ 
85621.  Tel;  (520)  281-9706. 

MANAGING  EDITOR:  14,000  AM 
daily  seeks  experienced  newsroom 
leader  who  thinks  BIG  to  lead  staff  to 
next  level.  Top  newsroom  slot.  Resume, 
sabry  history,  re(erences  to  Ken  Forten¬ 
berry,  publisher.  The  Daily  Citizen- 
News,  P.O.  Box  1 1 67,  Dalton,  GA 
30722.  Fox:  (706)  275-6641. _ 

MANAGING  EDITOR  -  Reporting, 
Photo  and  Management  skills  required. 
Small  SW  Wl  weekly.  Box  07736, 
Editor  &  Publisher. 

National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendab  AZ  85312,  (602)  933- 
4345,  http://www.sportsjobs.com,  4 
issues  for  »39,  1 3  issues  for  $89. _ 

WORK  THREE  DAYS,  PLAY  FOUR  in 
Alaska.  Copy  editor  or  J  pro(  on  holi¬ 
day  needed  part-time  two  months  this 
summer.  Send  resume  &  letter  ASAP  to 
Homer  News,  3482  Landings  St., 
Homer,  AK  99603,  (ax  (907)  235- 
41 99,  e-mail:  hnews@alaska.net. 


_ EDITORIAL _ 

MANAGING  EDITOR 
TEACHING  TOLERANCE,  an  award¬ 
winning  (ull-color  educational  maga¬ 
zine  published  twice  yearly,  seeks  an 
experienced  editor  to  assign  and  edit 
stories  and  supervise  magazine  prod¬ 
uction.  Candidate  must  have  proven 
editorial  and  supervisory  skills,  an 
interest  in  equity  issues,  and  tlie  ability 
to  work  under  pressure  and  meet 
deadlines.  Permanent  position;  reloca¬ 
tion  required.  Send  resume  and  clips  to 
Sara  Bullard,  Teaching  Tolerance, 
Southern  Poverty  Law  Center,  400 
Washington  Avenue,  Montgomery,  AL 
36104.  Ihe  SPLC  is  an  equal  opportuni¬ 
ty /a(firmative  action  empbyer. 

MANAGING  EDITOR  -  6700  paid 
circulation  weekly  located  in 
Booneville,  MS.  Responsible  (or  the 
news  content,  management  o( 
newsroom  staff  and  community  rela¬ 
tions.  3  to  5  years  experience  in  man¬ 
agement  o(  a  community  newspaper. 
Excellent  benefits  with  possibility  (or 
(uture  advancement  in  group.  Send 
resume  and  salary  requirements  to  Tom 
Overton,  publisher.  The  Daily  Cor¬ 
inthian,  P.O.  Box  1800,  Corinth,  MS 
38834. 

MANAGING  EDITOR 
We  think  The  Riverdole  Press  is  the 
best  community  newspaper  in  the 
United  States,  and  vre  want  it  to  get  be^ 
ter.  So  we're  looking  (or  a  leodw  w(io 
will  be  in  day-to-day  charge  o(  the 
newsroom,  reporting  to  the  editor- 
publisher.  I(  you  hove  at  least  3-5 
years  o(  experience,  are  committed  to 
community  journalism,  and  enjoy  bring¬ 
ing  out  tlie  best  in  young  reporters,  this 
may  be  the  place  for  you.  We  want  a 
terrific  writer  and  patient  line  editor 
who  knows  layout,  is  well-organized, 
handles  pressure,  and  likes  to  deal 
with  the  public.  Apply  to  Bernard  L. 
Stein,  editor  and  co-publisher.  The 
Riverdole  Press,  6155  Broadway, 
Bronx,  NY  10471.  Include  a  cover  let¬ 
ter,  resume,  clips  and  salary  require¬ 
ments. 

NEWS  EDITOR:  News  veteran  with 
strong  editing  and  design  skills  and 
experience  in  pagination  needed  to 
lead  production  or  17,000  circulation 
PM  newspaper.  Competitive  salary, 
401  (k)  program,  medical/life  benefits. 
Send  resume  and  work  samples  to 
Mary  Lawrence,  managing  editor,  150 
Court  Street,  Marion,  OH  43302. 

NIGHT  POLICE  REPORTER  for  Illinois' 
largest  downstate  daily.  Minimum  one 
year  daily  newspaper  experience;  pro¬ 
ven  enterprise  and  productivity. 
Women  and  minorities  especially 
encouraged  to  apply.  Send  resume, 
clips  to  Jerry  D.  McDowell,  metro/city 
editor.  Journal  Star,  1  News  Plaza, 
Peoria,  IL  61643. 

REPORTER/ENTERPRISE  &  PROJEaS 
Knight-Ridder  daily  seeks  reporter  to 
produce  strong  enterprise  and  project 
stories,  with  ability  to  do  investigative 
reporting.  Minimum  of  5  years  daily 
experience  required.  Send  resume  and 
6  work  samples  to  David  Dykes,  metro 
editor,  Columbus  Ledger-Enquirer, 
P.O.  Box  71 1 ,  Columbus,  GA  31902. 


NEWSPAPER  REPORTER  WANTED 
with  good  feature  writing  skills  for 
work  on  5000-t-  computer-generated 
weekly  newspaper.  Must  be  able  to 
recognize  a  good  story  or  picture. 
Small  staff  would  dictate  occasional 
advertising  sales  during  vacation 
periods.  Newspaper  is  locotM  in  grow¬ 
ing  tourism  area  on  state's  largest 
man-made  lake.  Great  area  (or  young 
family  or  young-at-heart.  Send  sam¬ 
ples  of  work  to:  Union  Banner,  P.O. 
Box  220,  Carlyb,  IL  62231. 

NIGHT  METRO  EDITOR 
The  Winston-Salem  Journal  is  looking 
for  an  experienced  journalist  with 
strong  deadline  editing  skills  and  sea¬ 
soned  news  judgment  to  oversee  our 
nightside  news  operation  and  give  us 
the  jump  on  planning  the  following 
day's  stories.  Tlie  Journal  is  a  1 00,000 
circulation  daily  and  the  1 995  winner 
of  tfie  N.C.  Press  Association's  general 
excellence  award.  Please  send  resume 
and  cover  letter  to  Carl  Crothers, 
managing  editor,  Winston-Salem 
Journal,  P.O.  Box  3159,  Winston 
Salem,  NC  271 02.  No  colls,  please. 

REPORTER  -  Award-winning  central 
Pennsylvania  paper  has  an  opening  br 
o  regional  reporter  who  has  had  an 
internship  or  has  some  experience. 
We're  striving  to  improve  and  grow, 
and  we're  looking  (or  the  right  person 
to  help  us.  Our  circulation  is  35,000 
daily,  43,000  Sunday  and  we're  near 
a  Big  Ten  university.  Send  cover  letter, 
resume,  samples  to  Executive  Editor 
UrKla  White,  Altoona  Mirror,  P.O.  Box 
2008,  Altoona,  PA  16603-2008. 

REPORTER:  Live  and  work  in  the  heart 
of  the  Rockies!  Hard  news  daily 
reporter  needed  immediately.  Prior 
daily  experience  preferred.  Page 
design  skills  a  plus.  F^ox  or  mail  resume 
and  clips  to  Aspen  Daily  News,  517 
East  Hopkins,  Aspen,  CO  81612.  Fax: 

(970)  9fe-2118. _ 

REPORTER/EDITOR 

The  Chronicle  of  Higher  Education  is 
seeking  a  reporter/^itor  for  its  daily 
electronic  service  published  on  the 
Internet.  Applicants  should  hove  strong 
writing  and  reporting  skills;  be  well 
organized,  self-motivated,  and  atten¬ 
tive  to  detail;  and  have  two  to  three 
years'  experience.  Top  candidates  will 
be  familiar  with  computers  and  the 
Internet.  Knowledge  of  higher  educa¬ 
tion  is  desirable.  Serxl  a  letter,  resume, 
and  writing  samples  to:  Academe 
Today,  The  Chronicle  of  Higher  Educa¬ 
tion,  1255  Twenty-Third  St.,  NW, 
Washington,  DC  20037.  No  phone 
calls,  pfease.  An  equal  opportunity 
employer. 

SPORTS  JOURNALIST;  The  Post- 
Tribune,  a  70,000  circ.  Knight-Ridder 
paper  in  Northwest  Indiana,  seeks 
person  who  wonts  to  be  a  superstar. 
We're  not  looking  for  a  game  writer. 
Once  you  prove  yourself,  you  may  be  a 
local  columnist  and  do  projects.  Ours  is  o 
diverse  staff  that  includes  women,  people 
of  color,  gays  and  lesbians.  Send  resume, 
3  columns,  2  feature/ project  clips  to  Matt 
Domey,  sports  editor,  Post-Tribune,  1 065 
Broadway,  Gary,  IN  46402-2998. 
Deadline  is  April  20th. 

THE  PARK  RECORD,  an  8500  circ.  com¬ 
munity  weekly  in  Park  City,  Lltoh,  seeks 
an  experienced  Managing  Editor. 
Going  twice-weekly  May  1 .  Paginated. 
35K/benefits.  Send  resume,  references 
to  Publisher,  Park  Record,  P.O.  Box 
3688,  Park  City,  UT  84060. 


_ EDfTORIAL _ 

ROOM  TO  WRITE 

New  Tintes  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas.  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  (or 
serious,  issue-oriented  news  writers  in 
Denver,  Houston  and  San  Francisco. 
We  also  need  another  Spanish¬ 
speaking  reporter  (news  or  feature)  in 
Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salories 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Marxiging  Editor 

New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 

SPORTS  EDITOR 

THE  MUSCATINE  JOURNAL,  a  5-day 
PM  and  Saturday  AM,  has  a  new  look, 
new  equipment,  more  newshole  and  a 
renewed  emphasis  on  community 
sports  and  outdoors.  We're  lookiira  (or 
a  sports  editor  who  can  bring  ideas 
and  energy  to  our  newsroom  team. 
Ideal  candidates  can  paginate  exciting, 
easy-to-use  full  color  sports  sections; 
supervise  aixf  grow  a  staff  of  two  assis¬ 
tants;  and  build  a  strong  relationship 
with  the  community.  Send  your  resume 
and  samples  to  Sue  Honts,  Human 
Resources,  Muscatine  Journal,  301  E. 
3rd  Street,  Muscatine,  lA  52761. 
Deadline  is  April  1 2.  EOE 

SUNDAY  EDITORS:  Family-owned 
daily  (31,000)  will  start  Sunday  jxiper 
in  fall.  Seeking;  Editor,  Assistant  Editor, 
Graphics  Editor,  who  will  also  assist  in 
planning.  Send  resumes,  cover  letter  to 
Rodney  G.  Doherty,  executive  editor, 
Foster's  Daily  Democrat,  333  Central 
Avenue,  Dover,  NH  03820. 

WE'RE  A  GROWING  Daily,  pushing 
20,000-circulation,  in  the  highly  com¬ 
petitive  Dallas  suburban  market.  We're 
seeking  both  a  reporter  and  copy 
editor  to  join  our  spirited,  talented 
team.  Denton  is  a  nice  two-university 
town  loaded  with  news  yet  to  be 
uncovered.  Send  clips,  resume  ASAP 
to:  Editor,  Denton  Record-Chronicle, 
P.O  Box  369,  Denton,  TX  76202. 


FAX  YOUR  AD  TO 
(212)  929-1259 
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EDITORIAL 


INFORMATION  TECHNOLOGY 


HELP  WANTED 


EDITORIAL 


REPORTER 

The  Times,  an  83,000  (104,000  Sun¬ 
day)  Gannett  AM  in  Shreveport,  LA, 
has  an  immediate  opening  for  a  city 

Onment  reporter.  Candidates 
have  at  least  three  years  expe¬ 
rience  in  solid  beat  coverage  coupled 
vrith  investigative  work.  Our  reporter 
will  be  responsible  for  coverage  of 
issues  in  a  diverse  community  ranging 
from  neighborhood  revitalization  to  the 
impact  of  riverboat  gambling  with 
emphasis  not  on  bureaucrats  but  local 
government's  effect  on  regular  people. 
Computer-assisted  reporting  experi¬ 
ence  also  o  big  plus. 

Send  letter,  resume,  references,  work 
samples  and  salary  hislorv  to  Executive 
Editor  Mike  Whiteheacl,  The  Times, 
222  Lake  Street,  Shreveport,  LA 
71 130.  We  value  diversity  in  the 
workplace  and  encourage  those  who 
shore  that  vision  to  apply. 

EEOM/F/V/H 


SYSTEMS  EDITOR 

Ready  to  make  your  mark  on  news 
technology  at  one  of  the  nation's  great 
newspapers?  The  Des  Moines  Register 
seeks  a  systems  editor,  part  of  the 
newsroom's  management  team,  ta 
supervise  daily  newsroom  technical 
operations  and  planning.  Our  tools 
include  an  Sll/Coyote  editing  system, 
QuarkXPress  pagination,  networked 
Mac  and  IBM/Windows  computers,  a 
Digicol  archive  system,  Photoshop  and 
AP/Leaf  imaging  systems  and  Cumulus 
archiving.  Waiting  in  the  wings  is  a 
new  pagination  system  to  be  installed 
in  199/  and  an  on-line  service 
expected  to  be  on  the  web  by  the  end 
of  this  year.  The  systems  editor  leads 
newsroom  technology  training,  help 
desk  operations,  installations  and 
budgetirra.  A  successful  candidate  must 
have  a  bachelor's  degree  in  journal¬ 
ism,  computer  science  or  related 
studies  plus  three  to  five  years'  experi¬ 
ence  at  a  newsroom  or  periodical  pub¬ 
lisher.  Work  with  Apple's  OS,  Win- 
dov/s,  traditional  front-end  systems  and 
modern  communications  is  a  must. 
Experience  with  Sll  Styl,  Unix, 
AppleScript  or  Internet  af^lications  is 
an  asset.  Send  resume  to  David  Rhein, 
The  Des  Moines  Register,  715  Locust 
St.,  Des  Moines,  lA  5031 3. 


THE  KANSAS  CITY  STAR  seeks  a  tele¬ 
vision  writer  who  can  bring  insight, 
perspective,  initiative  and  liveliness  to 
an  important  beat.  The  ideal  candidate 
should  have  extensive  experience  writ¬ 
ing  for  a  daily  newspaper;  experience 
in  covering  television  is  preferred.  He 
or  she  should  be  able  to  comfortably 
juggle  writing  news,  analysis,  features 
and  opinian.  Lively  and  provocative 
writing  is  essential.  Nease  send  a  letter, 
resume,  clips  and  references  to:  Steve 
Paul,  Arts  and  Entertainment  Editor, 
The  Kansas  City  Star,  1729  Grand 
Blvd.,  Kansas  City,  MO  64108. 


WORK  IN  PRAGUE:  The  English  News 
Division  of  the  Czech  Republic's  first 
privately  owned  wire  service  is  looking 
tor  a  business  editor  to  leach  and  leau 
our  staff  of  young  reporters.  The  right 
person  will  have  a  strang  business 
journalism  background  with  an  eye  for 
important  business  news.  Czech  lan¬ 
guage  not  necessary.  Call  Scott 
McGregor  or  Eric  Woodman  between 
4  a.m.  and  1  p.m.  E.S.T  at  01 1  (422) 
2491-7063. 


EDITORIAL 


NEWSLEHER  JOURNALIST:  Leading 
publisher  seeks  journalist  for 
nationwide  business  newsletter.  This  is 
an  excellent  opjsortunily  for  a  career- 
minded  individual  to  join  our  expand¬ 
ing  West  Palm  Beach,  Florida  editorial 
staff.  Excellent  writing  skills  and  3 
years  experience  business  and/ar  hard 
news  reporting  are  essential.  Send 
cover  letter  specifying  salary  require¬ 
ments,  resume  and  writing  sample  to 
LRP  Publications,  Code  EPJRN,  580 
Village  Blvd.,  Suite  140,  West  Palm 
Beach,  FL  33409. 


THE  CHRONICLE  OF  PHILANTHROPY, 
the  national  newspaper  af  the  non¬ 
profit  world,  has  an  opening  for  a 
copy  and  opinion  editor  to  work  at  its 
Washington,  DC  headquarters.  The 
editor's  main  responsibility  is  copy  edi^ 
ing  all  the  material  that  appears  in  the 
bi-weekly  newspaper,  but  he  or  she 
will  also  play  a  key  role  in  commission¬ 
ing  and  editing  articles  for  the  opinion 
section.  We  are  looking  for  someone 
with  a  background  in  newspaper  or 
magazine  copy  editing,  the  ability  to 
edit  fast  but  carefully  under  deadline 
pressure,  experience  in  turning  com¬ 
plicated  and  technical  language  into 
smooth  prose,  and  intellectual  curiosity. 
Excellent  salary  and  benefits,  plus  a 
work  environment  in  wrhich  good  copy 
editing  is  valued.  An  equal  opportunity 
employer.  Please  send  a  resume  and 
letter  of  application  to:  Stacy  Palmer, 
managing  editor.  The  Chronicle  of 
Philanthropy,  1255  23rd  St.,  NW, 
#700,  Washington,  DC  20037.  For 
more  information,  send  e-mail  to: 
stocy.polmerQchronicle.com. _ 


THE  VISAUA  TIMES-DELTA,  a  23,000- 
circulation  daily  newspaper  in  Central 
California  has  the  following  operJngs: 

ASSISTANT  CITY  EDITOR:  Seeking  a 
high-energy  individual  with  newsroom 
management  experience.  Responsibilities 
include  assisting  the  City  Editor  in 
supervising  seven  reporters,  planning 
and  editing,  assigning  photos  and 
graphics,  interaction  with  news  sources 
and  other  members  of  the  community.  BA 
in  journalism  and  3-5  years  daily 
experience  preferred. 

COPY  EDITOR:  Strong,  detail  driven 
copy  editor  to  produce  solid  page 
designs,  write  good  headlines,  and  able 
to  recognize  and  correct  errors  swiftly.  2- 
3  years  newspaper  experience  required. 

ASSISTANT  SPORTS  EDITOR:  Looking 
for  a  dynamic,  motivated  and 
arganized  individual  with  ability  to 
supervise,  plan  and  compose  sports 
sections.  Includes  planning  and  editing, 
actual  design  of  section  and  story 
selection,  and  extensive  writing,  event 
coverage  and  features.  2-3  years 
experience  writing,  editing  experience 
preferred. 

Send  resumes,  references  and  samples 
to: 

Kalhie  L.  Davis 
Visalia  Times-Deltc 
330  N.  West  Street 
Visalia,  CA  93291 

The  Times-Delta  is  owned  by  Gannett 
Co.,  Inc.  and  appreciates  the  advan¬ 
tages  of  a  diverse  workforce  through  a 
commitment  to  EEO. 
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THE  NAPLES  DAILY  NEWS,  on  award¬ 
winning  Scripps  Howard  newspaper 
on  Florida's  beautiful  southwest  coast, 
has  two  openings  for  skilled  page 
editors  on  our  presentation  desk  -  one 
will  concentrate  on  news  and  the  other 
on  sports.  We  are  a  47,000  daily 
(61,000  Sunday)  with  o  strong  empha¬ 
sis  on  clear  presentation  of  the  news. 
We  just  won  Best  Use  of  Photographs 
for  our  circulation  category  in  the  53rd 
Annual  Pictures  of  the  Year  Contest. 
We're  looking  for  editors  who  know 
how  to  craft  a  good  headline,  then 
design  a  page  that  will  appeal  ta 
readers.  Applicants  should  hove  a 
bachelor's  degree  in  journalism  or  a 
related  field,  plus  at  least  two  years 
experience  on  a  daily  newspaper. 
Send  caver  letter,  resume,  samples  of 
your  work,  and  the  names  af  three 
references  to:  Phil  Lewis,  managing 
editor,  Naples  Daily  News,  1075  Cen¬ 
tral  Ave.,  tuples,  FL  33940. 

WALL  STREET  investigative  firm  seeks 
recent  graduate.  Strong  writing  skills 
required.  Competitive  salary,  loose 
environment.  Call  George  Depountis, 
(212)  248-4900,  ext.  15. 

EMPLOYMENT  OPPORTUNlfUs" 

$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Bet.  R-51 89  for  details. 

$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings^ _ 

FINANCE 


CONTROLLER 

The  Jackson  Sun,  a  Gannett  Co.  Inc. 
newspaper  of  40,000  daily  and 
45,000  Sunday  circulation,  in  Western 
Tennessee,  seeks  an  experienced 
finance  executive  to  lead  its  accounting 
and  systems  operations.  The  Controller 
reports  directly  to  the  Publisher  and  is 
an  integral  member  of  the  newspaper's 
operating  committee. 

Responsibilities  include:  directing 
accounting,  credit  and  MIS  operations; 
reparing  capital  and  operating 
udgets;  preparing/analyzing  finan¬ 
cial  forecasts  and  statistical 
performance;  analyzing  operations  to 
improve  revenue  and  reduce  expenses. 

A  degree  in  accounting  or  related  dis¬ 
cipline  and  at  least  5  years'  accounting 
experience  (in  a  newspaper  environ¬ 
ment)  are  preferred.  Assists  other 
departments  with  financial  ond 
quantitative  evaluations. 

Gannett,  a  Fortune  200,  is  an  Equal 
Opjsortunity  Employer  that  recognizes 
and  appreciates  the  benefits  of 
diversity  in  the  workplace.  People  who 
share  this  belief  or  reflect  a  diverse 
background  are  especially  encouraged 
to  apply. 

If  you  ore  interested  in  this 
position  or  future  finance  opportunities 
at  other  Gannett  locations,  please  send 
your  resume  with  cover  letter  including 
salary  history  and  references  to:  Karen 
Van  Lare,  Gannett  Co.,  Inc.,  1100 
Wilson  Blvd.,  Arlington,  VA  22234  or 
FAX  (703)  558-3810. 


BUSINESS  SYSTEMS  ANALYST 
The  Sarasota  Herald-Tribune,  the 
largest  daily  in  The  New  York  Times 
Regional  Newspaper  Group,  seeks  an 
aggressive,  results-oriented  pro¬ 
fessional  to  join  its  systems  team. 
Immediate  responsibilities  include  main¬ 
tenance  and  support  of  Admarc.  Cur¬ 
rent  plans  include  implementation  of 
the  Admarc  software  product  in  addi¬ 
tional  regional  praperties.  The 
qualified  candidate  will  have  a  mini¬ 
mum  of  five  years  newspaper  business 
systems  experience  with  primary 
responsibility  for  Advertising  A/R.  We 
offer  an  excellent  compensatian  and 
benefits  package  to  include  major 
medical,  401  (k)  and  a  stock  purchase 
plan.  Please  submit  cover  letter  and 
resume,  including  salary  history  to: 
Mike  Martin,  Sarasota  Herald-Tribune, 
P.O.  Box  1719,  Sarasota,  FL  34230. 

MARKETING/RESEARCH 

RESEARCH/DATABASE  MANAGER 
The  News  Journal,  Delaware's  only 
statewide  newspaper,  seeks  a  Research 
and  Database  Manager  to  join  its 
dynamic  marketing  team.  This  individ¬ 
ual  will  use  market  research  and  data¬ 
base  analysis  to  identify  opportunities 
to  exceed  established  goals  for  the 
acquisition,  satisfaction  and  retention 
of  advertisers  and  readers.  Such 
information  will  be  supplied  to  support 
the  activities  of  the  Advertising,  Circula¬ 
tion,  Market  Development  and  News 
departments.  The  Research  and  Data¬ 
base  Manager  will  also  be  responsible 
for  assisting  with  strategic  planning 
and  other  company-wide  planning  pro¬ 
jects. 

This  position  requires  five  or  more 
years  of  market  research  experience, 
formal  training  in  statistics  or  research 
analysis,  as  well  as  proficiency  with 
spreadsheet  and  database  software. 
Knowledge  of  newspaper  and  other 
media  marketing  and  prior  sales  expe¬ 
rience  helpful. 

Interested  applicants  are  asked  to  send 
a  resume  including  salary  requirements 
to: 

Human  Resources 
The  News  Journal  Company 
P.O.  Box  15505 
Wilmington,  DE  1 9850 
Fax:  (302)  324-2578 

The  News  Journal  appreciates  the 
benefits  of  a  diverse  workforce  through 
a  commitment  to  equal  opportunity 
employer. 

FINANCE 


CHIEF  FINANCIAL 
OFFICER 

Mid-sized  media  company 
seeks  chief  financial  officer. 
Must  be  CPA.  Tax,  M&A, 
budgeting,  management  and 
negotiating  experience  very 
important.  Interpersonal  and 
leadership  skills  necessary. 
Submit  resume  to: 

Pete  May 

Morris  Communications  Corp. 
P.O.  Box  936 
Augusta,  GA  30903-0936 


HELP  WANTED 


POSITIONS  WANTED 


PHOTCXSRAPHY 


PHOTOGRAPHER:  Live  and  work  in 
the  heart  of  the  Rockies!  Prior  newspa¬ 
per  experience  required.  Candidates 
able  to  write  or  hove  some  design  skills 
with  QuarkXPress,  and/or  Photoshop 
preferred.  Fax  or  moil  resume  and 
clips  to  Aspen  Doily  News,  517  East 
Hopkins,  Aspen,  CO  81612.  Fax: 
(970)  920-21 18 


PREPRESS 


DIREaOR  OF 
PRE-PRESS  OPERATIONS 

The  Orange  County  Register  has  an 
immediate  opening  for  a  Production  Pre¬ 
press  Director.  Ideal  candidate  must 
hove  at  least  10  years  of  prior  experi¬ 
ence  managing  within  a  medium  to 
large  newspaper  prepress  environ¬ 
ment  BA  in  business  management  pre¬ 
ferred.  Abilities  should  include 
excellent  communications  and  lead¬ 
ership  skills,  high  level  understanding 
of  desktop/electronic  pre-press 
technology,  strong  people  skills  and 
must  be  able  to  lead  by  example, 
excellent  organizational  and  planning 
skills  with  demonstrated  success  in 
team  and  project  development,  sched¬ 
uling,  managing  budgets,  safety  and 
environmental  affairs,  employee  rela¬ 
tions  and  customer  service  related 
objectives.  If  you  are  interested,  please 
fax  your  resume  and  salary  histo^  in 
strictest  confidence  to:  (71 4)  564-7009. 


PRESSROOM 


PRESS  FOREMAN  -  Experience  on 
Urbanite,  ability  to  work  with  others, 
and  a  desire  to  produce  quality  prod¬ 
uct  are  essential.  Resume  to  John 
Shields,  Santa  Maria  Times,  P.O.  Box 
400,  Santa  Maria,  CA  93455.  Tel: 
(805)  925-2691. 


PRESSROOM 


OUR  PRESSROOM  Supervisor  is  retir¬ 
ing  and  we  need  to  replace  him.  Daily 
newspaper  features  a  large  Goss  press 
printing  a  variety  of  newspaper  prod¬ 
ucts  using  a  lot  of  color.  Successful 
candidate  will  be  well  versed  in  pre¬ 
press  production  and  printing  and 
nave  strong  leadership  skills.  Also 
accepting  applications  for  a  journey- 
level  press  operator.  Please  send  cover 
letter  and  resume  to  Skagit  Valley 
Herald,  P.O.  Box  578,  Mount  Vernon, 
V/A  98273. 


PRESS  OPERATOR  with  minimum  5 
years'  experience  on  Goss  Metro  and 
thorough  knowledge  of  all  aspects  of 
press  including  4-Color  process  work, 
maintenance,  folder  and  reel  tending. 
Send  resume  to  John  Lundgren,  Tucson 
Nevrspopers,  P.O.  Box  26887,  Tucson, 
AZ  85726-6887. 


PRESSMAN  WITH  EXPERIENCE  in  Off¬ 
set  5- Unit  Goss  Community  Web  Press. 
Camera  Experience,  too.  Several 
newspapers  and  print  jobs.  Two  shifts, 
variable.  Send  resume  w/sclary  needs 
and  references  to  the  Montrose  Mom- 


Scott. 


PRODUCnON/TECH 


Scott. 


E&P*s  Classified 


The  industry's  meeting  place. 
(212)  675*4380 


\  E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specitic  identification 


ADMINISTRATIVE 


1  PUBLISHER:  Award-winning  mid  80s 
:  daily,  niches.  Strong  in  financial,  news, 

■  marketing.  Community  leader.  FAX 

1  (914)291-7367. 

CARTOONIST 

1  (1)  Experienced  Cartoonist  Specializes 
i  (2)  In  People  of  Color  Themes  (3)  Tucky 

1  McKey  (51 0)251 -8337. 

CIRCULATION 

1  CIRCULATION  PROFESSIONAL  with 
:  15  years  experience  on  dailies, 

1  weeklies  -t-  shoppers  seeks  position  with 
:  small  daily  that  wants  to  grow.  Tom 
:  Warden,  1305  2nd  Ave.,  Sterling,  IL 
j  61081,1815)625-7958. 

DESIGN 

i  AWARD-WINNING,  experienced  pub- 
i  lication  designer  always  looking  for 

I  new  clients  to  help.  Creative  problem 
i  solver  with  the  ability  to  define 

1  appropriate  editorial  message  from  con- 
:  sumer  to  trade  to  inhouse  magazines. 

:  Clients  inclucle(d)  Continental  Airlines, 

:  BlueCross  BlueShield,  IDG, 
i  Appalachian  Mountain  Club,  Inc. 

:  Mag,  Campus  Visit.  JS  Publication 
i  Design,  16  Prescott  Street,  Wellesley, 
i  MA02181  (617)239-0479. 

EDITORIAL 

j  CYBERSPACE  JOURNALIST  seeks  col- 
:  umn/editorial  writing  position.  Have 

1  authored  four  best-selling  books  on 
:  online  culture  and  former  Ziff-Davis 

1  cyberspace  columnist.  Nancy  (212) 
i  8/6-8951;  nancyt7043@aol.com. 

j  DEDICATED  GRADUATE  Journalist, 

I  graduated  December  '95,  seeks  full- 
:  time  writer  or  editor  position  with 

I  newspaper  or  magazine.  3  years  col- 
i  lege  |oumalism  experience.  BA  in  edu- 
1  cation.  MA  in  journalism.  Zones 

I  1,2,3,5,7  only.  Resume  on  request.  E- 
:  mail:  wugopQttacsl  .ttu.edu.  Reply  to 
i  Box  07737,  Editor  &  Publisher. 

1  EXPERIENCED  EDITOR 

:  All  Areas 

i  Fox:  (908)  264-9279 

I  HIGHLY  EXPERIENCED  journeyman 
:  seeks  reporter  slot  on  75,000-plus 
j  daily.  Cad  (216)  941-6484. 

1  SEASONED  CORRESPONDENT  14 
i  veors  experience  reporting  in  Japan, 

1  Hong  Kong,  Thailand,  SE  Asia  seeks 
;  publication  or  news  organization  for 
i  Japan  or  SE  Asia  coverage.  U.S.  col- 
;  lege  graduate,  bom  in  Tol^,  Huent  in 
j  Japanese.  Also  year's  experience  as 

1  stockbroker  handling  overseas  institu- 
1  tional  clients  and  long  experience  in  cov- 
:  ering  business  &  economics  as  well  as 

I  general  news  events.  Send  to  Box 
:  07726,  Editor  &  Publisher. 

:  VETEIiAhl  SKjRTS  WRITER  seeks  daily 

:  that  values  well-crafted  stories.  Zones 
:  1,  2,  8  or  9.  Reply  to  Box  07738, 

1  Editor  &  Publisher. 

i  WRITER/EDITOR  with  15  years  news- 
;  paper  and  magazine  experience  seeks 
j  Northern  California  slot.  Specialties: 

:  pop  music,  health,  young  adults/ 

:  educational.  Call  (914)  935-5218. 

•  UN  Correspondent  seeks  Washington 
:  position  with  newspaper  or  wire  ser- 
:  vice.  Call  Joe  Lauria  (21 2)  832-8390. 

This  American  dream  thing,  I'm  not  sure 
I  ever  quite  figured  outwhatthe  American 
dream  was  supposed  to  be.  I  think  it's  like 
canned  peas  and  com. 

Michael  Stipe 


FREELANCE 


4356. 


OUTPLACEMENT 


DUE  TO  THE  SALE  OF  the  San  Mateo 
Times,  three  excellent  professionals 
now  find  themselves  looking  far  new 
positions.  GOOD  NEWS  has  been 
asked  to  assist  in  their  outplacement. 

PUBLISHER:  Twenty  years  of  manage¬ 
ment  experience  in  the  doily  newspa¬ 
per  field.  Law  Degree.  Thirteen  years 
with  Gannett  in  progressively  more 
responsible  positions.  Fourteen  years 
as  a  publisher.  All  throughout  this 
career,  this  individual  has  exhibited 
one  major  strength;  he  went  out  of  his 

nto  hire  the  strongest  and  best  can- 
ites  for  each  and  every  position; 
and  then  he  let  them  manage.  This  is  a 
publisher  who  is  team  oriented. 

ADVERTISING  DIRECTOR:  Sixteen 
years  of  newspaper  experience,  with 
over  ten  years  of  those  in  manage¬ 
ment.  Trained  by  Gannett.  In  fact,  he 
was  promoted  and  relocated  three 
times  by  them.  He  has  both  retail  and 
classified  experience.  In  each  of  his 
positions  he  has  met  or  exceeded 
annual  goals.  This  is  an  individual  who 
has  exhibited  both  management  and 
marketing  skills  throughout  his  career. 
He  has  managed  staffs  in  excess  of 
thirty  in  both  union  and  non-union 
environments.  Definitely  an  ad  director 
who  is  driven  by  success. 

EDITOR:  If  you  are  looking  for 
someone  with  excellent  management 
skills,  newsroom  judgment  ancT  heavy 
community  involvement,  then  this  is 
your  new  editor.  He  has  over  eighteen 
years  of  experience,  with  twelve  of 
those  in  management.  He  is  both  a 
writer  and  on  editor.  Both  his  columns 
and  his  newspapers  have  won 
numerous  awards.  Supervised  both 
union  and  non-union  staffs.  Managed 
budgets  in  excess  of  two  million. 

All  of  the  above  three  professional  peo¬ 
ple  are  available  immediately  for 
interviews.  If  you  are  interested  in  learn¬ 
ing  more  about  these  individuals,  then 
please  contact  GOOD  NEWS.  Please 
understand  that  the  ovmer  of  The  Times 
has  paid  our  fee;  therefore,  if  you  hire 
any  of  these  people,  there  vrill  be  NO 
FEE. 

GOOD  NEWS 
Suite  245  North 
Alpine  Centre 
Bettendorf,  lA  52722 
Phone  No.  (319)  359-4877 
FAX  No.  (319)  359-8539 


FAX  YOUR  AD 
TO  US  AT 
(212)  929-1259 
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Advertising  Regulation’s 
‘State  Of  The  Union’ 


IDO  NOT  believe  that  major 

changes  in  advertising  regulation 
are  needed. 

When  I  rejoined  the  Federal 
Trade  Commission  in  1995, 1  said 
that  I  believed  the  FTC’s  advertising 
program  had  been  moving  in  the  right 
direction.  After  a  year,  I  am  even  more 
convinced  this  is  true. 

One  reason  is  that  the  program,  over 
time,  has  become  firmly  based  on  a  set 
of  long-standing  princi¬ 
ples  that  the  Commis¬ 
sion  began  developing 
in  the  1970s. 

At  the  core  is  a  rec¬ 
ognition  of  the  impor¬ 
tant  role  that  advertis¬ 
ing  plays  in  the  com¬ 
petitive  process,  and  an 
understanding  that 
unnecessary  restraints 
on  truthful  advertising  can  be  as  harm¬ 
ful  to  consumers  as  deceptive  or  unfair 
achertising. 

Similariy,  the  imfwrtance  to  con¬ 
sumers  of  advertising  in  a  market  econ¬ 
omy  has  been  accorded  constitutional 
protection,  and  the  Supreme  Court’s 
commercial  speech  doctrine  has  articu¬ 
lated  a  common-sense  set  of  standards, 
against  which  would-be  regulators  of 
advertising  must  measure  their  actions. 

In  fact,  the  U.S.  antitrust  laws,  the 
commercial  speech  doctrine,  private 
Lanham  Act  enforcement,  and  the  adop¬ 
tion  of  FTC-type,  deception-based  adver¬ 
tising  regulatory  policies  by  almost  all 
states  have  combined  to  form  a  de 
facto  national  advertising  policy  in  the 
United  States. 

I  would  add  to  this  mix  the  impor¬ 
tant  fact  that  the  advertising  industry 
itself  has  strongly  embraced  these  val¬ 
ues. 

Although  in  FTC  cases,  there  is  some¬ 
times  heated  debate  by  advertisers  and 
advertising  agencies  about  whether  a 


Pitofsky  is  chairman  of  the  Federal 
Trade  Commission.  The  above  is 
excerpted  from  his  prepared  remarks 
at  the  American  Advertising 
Federation’s  annual  Government 
Affairs  Conference  in  Washington,  D.C. 


particular  claim  is  deceptive  or  unsub¬ 
stantiated,  there  is  rarely  debate  from 
the  advertising  industry  concerning  the 
appropriateness  of  strong  enforcement 
against  false  and  deceptive  claims. 

The  idea,  once  widely  advanced,  that 
the  “market”  will  do  a  better  job  of  pun¬ 
ishing  deceptive  claims  than  any  band 
of  bureaucrats  is  seldom  heard  any 
longer. 

Simply  because  an  advertising  cam¬ 
paign  has  been  success¬ 
ful  in  the  past  is  no 
guarantee  that  it  will 
continue  to  be  success¬ 
ful  in  the  future.An 
advertising  campaign 
that  is  not  regularly 
adjusted  to  reflect 
changing  conditions  is 
almost  certain  to  col¬ 
lapse  in  the  long  run, 
no  matter  how  effective  it  was  when 
initiated. 

The  same  is  true  for  government  pro¬ 
grams.  It  is  essential  that  the  FTC  care¬ 
fully  consider  what  changes  or  adjust¬ 
ments  it  should  be  making  in  its  pro¬ 
grams  to  get  the  job  done. 

What  I  would  like  to  see  us  do  bet¬ 
ter,  or  differently,  than  we  have  in  the 
past  includes  increasing  emphasis  on 
our  regulatory  review  program,  making 
greater  use  of  industry  self-regulation, 
using  more  consumer  education  to  sup¬ 
plement  our  case-by-case  efforts  to  con¬ 
tain  consumer  fraud,  and  considering 
carefully  the  remedies  we  use  in  the 
cases  we  do  bring. 

One  of  the  things  I  do  not  think 
needs  change  is  the  focus  of  case-by- 
case  enforcement.  1  believe  that  it  is 
essential  for  the  FTC  to  maintain  an 
active  enforcement  program  that 
requires  national  advertisers  to  meet 
high  standards  for  truthfulness  and  sub¬ 
stantiation  of  their  claims. 

During  the  past  year,  we  have  contin¬ 
ued  to  bring  cases  in  traditional  areas  of 
FTC  responsibility,  focusing  primarily 
on  advertising  claims  about  health  and 
safety,  and  those  posing  the  risk  of  seri¬ 
ous  economic  harm  to  consumers. 

We  also  have  taken  action  to  high¬ 
light  the  importance  of  developing 


trends,  such  as  advertising  using  for¬ 
mats  that  blur  the  line  between  adver¬ 
tising  and  editorial  content. 

And,  we  have  jointly  announced  with 
the  state  attorneys  general  a  package  of 
cases  targeting  deceptive  claims  on  the 
Internet.  These  Internet  advertising 
cases  make  clear  that  the  prohibitions 
against  deceptive  advertising  that  apply 
to  television,  cable,  newspapers  and 
other  traditional  media  apply  with 
equal  force  to  online  advertising. 

In  addition  to  its  responsibility  to 
bring  cases,  the  FTC  must  review  its 
own  policies  and  procedures  to  elimi¬ 
nate  or  revise  rules,  guides  and  proce¬ 
dures  that  have  become  obsolete,  ineffi¬ 
cient  or  outmoded.  Our  efforts  in  this 
area  have  been  very  productive. 

Of  course,  not  everything  we  have 
looked  at  needs  substantial  revision. 

In  December,  we  completed  a  two- 
day  workshop  to  review  how  our  1993 
Environmental  Advertising  and  Labeling 
Guidelines  have  worked.  We  heard  at 
these  hearings  that  the  guides  have 
worked  well  and  that  the  flexible, 
deception-based  standards  that  they 
incorporated  have  improved  the  accura¬ 
cy  of  environmental  and  advertising 
and  the  uniformity  of  regulation  of 
these  claims  by  the  states,  without 
choking  ofl^  innovation. 

SELF  REGULATION 

In  addition  to  improving  our  own 
rules  and  procedures,  the  FTC  will  look 
more  to  industry  for  self-regulation  ini¬ 
tiatives  as  a  means  of  addressing  con¬ 
sumer  protection  problems.  I  believe 
the  advertising  industry’s  self-regulation 
program  is  a  model  of  an  effective  indus¬ 
try  program.  And  I  believe  that  the  same 
incentives  that  have  made  the  NAD  pro¬ 
gram  successful  exist  in  other  markets 
and  should  be  used  more  often  by  the 
Commission. 

Another  self-regulatory  initiative, 
directed  specifically  to  advertising, 
addresses  the  question  of  how  we  can 
promote  better  screening  of  advertising 
by  the  media. 

Our  concern  is  a  straightforward  one. 
For  years,  the  media,  and  particularly  the 
(See  Shop  Talk  on  page  45) 


I  Chairman  of  the 
I  Federal  Trade 
Commission 
‘  discusses 
government  ad 
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Exclusive  Mareet  Ranking  Tables 
■  U.S.  Newspaper  Markets 

Canadian  Newspaper  Markets  •  •  - 

Comprehensive  Maps 

Exclusive  Population,  Income,  Households  and  Farm 
Products  Tables  ■  .  , 

Exclusive  Retail  Sales  Census  and  Estimates 

,0  Includes  data  for  all  1,694  daily  newspaper  market  cities  in  the  tJ.S. 
and  Canada,  all  3,141  counties  in'the  U.S. 

O  The  latest  census  figures  and  exclusive  1996  E&P  projections  for  demo- 
gi’aphics  and  retail  sales. 

p  Quantitative  and  qualitative  data.  ^  , 

Reliable  Forecasts  Give  You  The  Edge! 

The  E&P  Market  Gdide  forecasts  demogi’aphic  composition  and  retail 
sales,  with  proven  accuracy.  The  forecasting  model  developed  by  Editor 
.  &  Publishei’  is  based  on  an  airay  of  economic  indicators  provided  by  the 
Department  of  .Commerce,  the  Bureau  of  Economic  Analysis,”  state  data 
centers  and  chambers  of  commerce.  Our  econom^tnc  model  uses  91 
variables  to  project  the.j^ear’s  retail  sales,  income  levels  and  demo¬ 
graphic  composition  of  the  United  States.  The  accuracy  of  forecasting 
in  past  years  has  shown  that  projections  do  not  deviate  more  than  3 
percentage  points  of  the  actual  figures! 


ORDER  TODAY 


Only  $100. 1  Al,so  available  on  CD-ROM  for  $395.  I  To 
order  look  for  the  convenient  order  card  bound  in  this 
issue  of  Editor  &  Publisher.  Or  call  (212)  675-4380. 
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Tliere  are  so  many  wonderful  thii^  about  our 
market  it  takes  eiglit  daily  newspapers  to  say  them 


We’ve  just  completed  our 
latest  research  project, 
and  it  confirmed  something 
we  were  pretty  sure  of  all 
along:  our  eight  Booth  news¬ 
papers  serve  an  affluent  and 
active  group. 

Most  of  our  readers  live  in 
single  family  homes  which 
they  own,  and  most  are  spend¬ 
ing  lots  of  money  on  upkeep 
(which  they  can  afford 
because  40%  earn  $40,(XX)  per 
year  or  more).  Nearly  eight 
out  of  ten  adults  did  home 
improvements  in  the  past  year. 
And  the  yard?  Forty-four  per¬ 
cent  of  adults  here  live  in 
homes  with  a  yard  that’s  a  half 
acre  or  more  in  size.  More 
than  one-third  need  a  riding 
lawn  mower  or  tractor  to  cut 
the  grass. 

But  Booth  market  adults 
aren’t  all  work  and  no  play. 


Sixty-three  percent  go  to  the 
movies;  59%  like  fairs  and 
festivals;  nearly  half  are 
“power  walkers”;  a  third  fish, 
boat  and  camp.  Golf,  hunting, 
skiing  and  snowmobiling  are 
also  popular. 

And  they  travel.  Almost 
everyone  drove  one  of  their 
1.9  cars  on  an  overnight  or 
day  trip  last  year,  averaging 
22.3  trips.  Twenty-seven  per¬ 
cent  flew,  an  average  of  4.1 
times.  Seventy-seven  percent 
flew  to  their  vacation  destina¬ 
tion,  an  average  of  1.9  times. 

Three  out  of  four  of  our 
overnight  travelers  stayed  in  a 
hotel.  Three-in-ten  went 
camping.  One-quarter 
stayed  in  a  bed  &  break- 
fasl  ll 

Where’d  they  go?  The  ^ 
most  popular  places  this  ^ 
year  have  been 


Michigan  resorts  areas,  but 
other  Great  Lakes  areas, 
Canada,  Florida  and  the 
Carolinas  attract  many  travel¬ 
ers,  too. 

What  do  these  busy  people 
have  in  common?  More  than 
80%  of  them  read  a  daily  or 
Sunday  Booth  newspaper  in 
the  past  week.  No  other 
media  reaches  so  many  of 
them.  If  you  would  like  to 
know  more  about  this  remark¬ 
able  market  and  all  the  great 
stuff  we  offer  free  from  our 
marketing  department,  please 
call  Bev  Ohlman,  today  at 
616/459-3824. 


Ann  Arbor  News  •  Bay  City  Times  •  Hint  Journal  •  Grand  Rapids  Press 
Jackson  Citizen  Patriot  •  Kalamazoo  Gazette  •  Muskegon  Chronicle  •  Saginaw  News 


Michigan  Travel  Bureau/Booth  Newspapers  survey,  MORI  Research  Inc.,  1993 


